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Learn how 
MODERN eets effective 


television usage 
of industry sponsored films 


through 
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LVDigests 


Get the complete story of Modern TV Digests and 





what they can do for you. Ask (write or phone) for your free copy of this informative 20 page 


booklet from any of the Modern offices listed below. 


NEW YORK 3 East 54th Street, New York 22, N. Y PLaza 8-2900 
CHICAGO 1 Prudential Plaza, Chicago 1, III DElaware 7-3252 
DETROIT 1224 Maccabees Building, Detroit 2, Mich. TEmple 2-4211 
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| THE 60 IMPORTANT SECONDS 
Z THAT ADD UP TO 


~ A GOOD 1 MINUTE SPOT » 


HIT PARADE REMINGTON 


SOCONY 


CIGARETTES NABISCO ELECTRIC MOBIL 


SHAVERS 





THESE ARE JUST A FEW OF OUR RECENT CLIENTS! 





Our advertiser and agency list of TV clients includes some of the top 
names in the business. They choose Caravel because they know that 
they can be certain of quality TV spots (live or animation) ...delivered 
on time and in line with their budget. 


Our complete TV facilities consist of our own studio, optical, anima- 
tion and editing departments; all headed by highly skilled personnel. 
Call us for your next T'V assignment...we’ll be glad to arrange a show- 
ing of some of our current productions. 
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Future of the Film Council 
Decision for A-V Leadership 

* Barely surviving its present finan 
cial crisis, bereft of the generous 
grants by the Ford Foundation, the 
Film Council of America’s future is 
in the hands of audio-visual leaders 
The FCA Board adopted this course 
of action at ite recent Chicago ses 
mice and by early fall a meeting of 
the heads of all a-yv 


called by the Executive Committees 


groups is to be 


Meanwhile, through sale of physical 
meets and a stringent economy pro 
gram, past obligations are being met 
to clear the road for a constructive 


future cours Let us haope it meet 


success Ind 


Standard Ojl Wes Nuns 


ind | Better Mousetray 


Wes Nunn’‘s ‘Better Mousetrap’ 
Points Moral in Media Values 
* Standard Oil of Indiana is one of 
our favorite sponsors (filmes, that 
is) and one of its latest and com 
paratively modest efforts is a 
thought-provoking remake of a 
sound slidefilm, discussing the eco 
nomic value of advertising and apt 
ly titled The Man Who Built a 
Better Mousetrap 

In this Kling motion picture ver 
ston ad ridnaget Wesley | Nunn 
Is making some excellent sense 
showing that today’s advertising 
dolar is for the most part well-spent 
and that it makes a mighty big 
total, We agree with the Editors of 
ADVERTISING AGgt who found it 
technically excellent and education 
ally effective” in their recent en 
dorsement 

Let's add one postscript, if we 
may. When films like Aleoa’s Un 
Weverheuser's 


Green Harvest and others too nu 


finished Rainbows 


merous to mention reach and hold 
consumer audiences for less than 
one cent per viewer, including all 
costs of production and distribution 
we suggest that nationally distrib 
uted pr and advertising films are 
also worth comparing as valuable 
media and worth thinking about! @ 
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Who Will Sponsor a “Great’’ 
Film in the Months Ahead? 


* The stage is set, as never before, 


for some leader in industry (or 
labor or government) to sponsor a 
truly “great” picture. There never 
was a greater audience, via millions 
of homes on tv, in the enthusiasm 
of theatre-owners for sponsored 
short subjects, and among tens of 
thousands of influential group audi- 
ences for a big picture. 

Will such a film bring answers to 
some of the perplexities that haunt 
our people; will it offer sobering 
answers to the wave of selfishness 
which is the real root of today’s in 
flationary spiral; will it show the 
true place of the labor movement in 
\merican life, as Sam Gompers 
once envisioned it? 

Who will serve the waiting audi 
ences of millions in the most power- 
ful assemblage of sight/sound out- 
lets that ever existed in the history 
of communication 7? Vy 


% * 


We Have Lost a Friend and 
Our Industry a Real Leader 

* The untimely passing on July 9 
of Lang 5S. Thompson, executive 
vice-president of Wilding Picture 
Productions, Inc. is a great loss, 
both to those of us who miss a true 
friend and to the industry which he 
served so tirelessly during the years 
since he joined the Wilding organ 
ization as an account executive in 
Detroit just nine years ago. 

Lang gave of himself without 
stint in his recent efforts toward film 
industry organization; he enjoyed a 
meteoric rise to active management 
at Wilding and as president of Wild- 
We can take 
inspiration from his unselfish dedi- 
cation as we labor at the many tasks 
which lie before us. OHC 


ing-Henderson, Ine. 


Lang S. Thompson 
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> Better Color 


> Lower Cost Prints 
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>( omplete Color Conirol 


> Protects Original Footage 


byron 
color-correct’ 


16mm Color Prints 
on EK positive stock 
through an 
intermediate 
negative 

from 16mm 


color originals 





For information and i rn 
price list, write, phone or wire Laboratory 


FEderal 3-4000 | 1226 Wisconsin Ave., N.W. 
Washington 7, D.C. 











COMPLETE PRODUCER SERVICES...COLOR AND BLACK-AND-WHITE PROCESSING AND PRINTING 
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NEW! A color material that gives you the ultimate in carry-through 
of every subtle tone and gradation in the original scene. 





ANSCOCHROME PROFESSIONAL CAMERA FILM TYPE 242 
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Ansco .. 


= : Now you can proht from Ansco’s years of intensive research dedi- 
TECHNICAL DATA— ANSCOCHROME cated to produce the finest possible l6mm low contrast originals 
PROFESSIONAL CAMERA FILM TYPE 242 " : 
with the best possible print through characteristics. 
( il ( 1] { 
l fils izned fo Balanced for tungsten—the new ANSCOCHROME PROFES- 
mty in hnal SIONAL CAMERA FILM TYPE 242 captures a full scale image 
! 
that is designed to vield hnal rele ase prints ot unparalleled bril- 
'D LN liance, color saturation and flesh tones on l6mm Ansco Type 238 
" i o : 
Color Duplicating Film 
(MiP . 
Types 242 and 238, when used together, form a combination that 
Avail OO, 400 and 6a 99 
‘ prov ides that Anse ochrome look color Saturation, balance, and 
i o - 
uniformity -in the final release print. Ansco, Binghamton, New 
= York. A Division of General Aniline & Film Corporation. 


. the finest compliment you can pay your skill 
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John Sutherland Productions 
invites investigation of its record 
of accomplishment in the field of 
film communications. A report 
on the Sutherland organization 
will be sent business executives 


on request. 


John Sutherland Productions, Incorporated 


LOS ANGELES UU NIEW YORK 
- , 201 North Occidental Boulevard 33 East 48th Street 
R Los Angeles 26, California DUnkirk 85121 New York 1/7, New York Plaza 5.18675 
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Picture-Minded? 


. » » looking for the best in film studio 
and laboratory services? Refer to the 


advertisements of these companies 


FILM PRODUCERS 
Audio Productions, Inc 
Bay State Film Productions, Inc 
Beeland-Wood Films, Inc 
Calvin Company, Inc., The 
Caravel Films, Inc 
Cate and McGlone 
Centron Corporation 
Condor Films, Inc 
Creative Art Studios, Inc 
Depicto Films 
Douglas Productions 
Empire Photosound, Inc 
Film Asséciates of Michigan, Inc 
rilm Graphics, Inc 
Filmfax Productions 


Handy, Jam, Organization, Inc., The 
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Holland. Wegman Productions 
Jamieson Film Company 

Kling Film Productions 
Murphy, Owen, Productions 
Parthenon Pictures 

Rocket Pictures, In« 

Strauss, Henry, & Co., Inc 
Sutherland, John, Productions, Inc 
Television Graphics, Inc 
Venard Organization, The 
Wilding Picture Productions, Inc 


FILM LABORATORIES 
na pl MUCHO! ery ‘ | 
Byron Laboratory 
Calvin Company, Inc., The 


Capital Film Laboratories, Inc.. .27, 


Colburn, Geo. W., Laboratory, Inc 
Color Reproduction Company 
Consolidated Film Industries 
Douglas Laboratories 

Du/Art Film Labs, Inc 

Escar Motion Picture Service 
Holmes, Frank, Laboratories, In« 
Lakeside Laboratory 
Motion Picture Laboratories 
Movielab Color Corporation 
Precision Film Laboratories, Inc 


Producers Service 


ART, TITLES & MUSIC 
E. Hillsberg, Inc 
Knight Studio 
Knight Title Service 
Mercer, Ray & Company 
Videart 
Audio-Master 


FILM CARE & TREATMENT 


Peerless Film Processing Corp 
Rapid Film Technique 
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Association of National Advertisers 
Cites Producer-Sponsor Responsibilities 


* The responsibilities of film producers and 
sponsors in all phases of non-theatrical film de 
velopment — planning, seript, production, prints 
and distribution— are clearly delineated in a new 
report published by the Association of National 
Advertisers, “Responsibilities of the Film Pro 
ducer and Sponsor, 

Prepared by a committee of experienced ad 
verliser-sponsors under the 


Willis H. Pratt. Jr.. 
Felephone and Telegraph Company, with O. H. 


chairmanship — of 


Film Manager, American 


Coelln, editor and publisher of BUSINESS SCREEN 
serving as liaison between the committee and 
leading film producers, the report provides a 
long needed guide for both froups in reac hing 
a clear mutual understanding about every aspect 


of non-theatrical film production, 


Replaces the Original “Check List’’ Booklet 

The report is an outgrowth of A.N.A.’s “Check 
List of Producer and Sponsor Responsibilities 
in the Production of Motion Pictures” which was 
The Check 


its ¢ omprehensive 


issued in 1948 and revised in L950 
List was widely hailed for 
and knowledgeable treatment of the subject about 
which litthe had been written previousty The 
expanded scope of the latest report assures it 
will prove even more useful both to the sophis 
ticated advertiser-sponsor or producer as well as 
those taking the first plunge. 

The report includes examples of a simple con 
tract as well as a more complete written agree 
ment There is also an informative glossary ol 


terms commonly used in film production, 


Discusses "Progress Payments” to Studios 

An example of an area which is clarified by 
the report: Advertisers accustomed to paying on 
delivery are often abashed to receive a bill before 
completion of a film The report points out that 
it is a firmly established industry custom for 
sponsor to remit partial payments to producer at 
specified intervals during production to assist in 
meeting the high costs involved. A number of 
sample payment bal hedules commonly used are 
contained in the report 

This is but a brief sampling of the time and 
money saving details included in the report 
preparation of which was under the direction of 
A.N.A. Audio-Visual 
Service Committee consisting of the following 
addition to Mr. Pratt: W. M 
Bastable, Swift & Company: Agnew Fisher, form 
erly Trans World Airlines, Inc.: John Ford, Gen 
eral Motors Corporation; and Virgil L. Simpson, 
bk. 1. du Pont de Nemours & Co.,, Ine, 


“Responsibilities of the Film Producer and 


i sub-committee of the 


members in 


Sponsor” is available to non-members of the 
(Association for $5.00 a single copy from Associa 
tion of National Advertisers, 155 East 44th 
Street, New York 17, New York or from the 
Business Screen Bookshelf, Chicago 26, Ill 








































industrial Audio-Visual Association's 
Annual Fall Meeting in N. Y. Oct. 29-31 


* Theme of the annual fall meeting of members 
of the Industrial Audio-Visual Association, meet- 
ing at Manhattan’s Beekman Tower Hotel next 
October 29-31 will be “Communications in Busi- 
ness Growth.” 

Don Pendas, of the Sales Education Depart- 
ment, Pfizer Laboratories, is program chairman 
in charge of arrangements, working closely with 


IAVA president Frank Rollins (E. 1. Squibb & 


Sons): and Fred Beach, past-president, of Rem 
ington Rand, Ine. I 


o ” - 


Newsweek's “Spotlight on Business”’ 
Pays Tribute to Sponsored Film Media 
* The Editors of Newsweek MAGcazine, devot- 
ing several pages to a feature report “Enterprise 
on Celluloid” in the August 19 issue of that 
weekly, call national attention to the progress 
made within recent years by both producers and 
sponsors of business films. 

“Business film makers have almost trans 
formed America—and many places as remote as 
Arabia and Indonesia—into one vast movie lot.” 
says the review, “Operation Research Corp. of 
Princeton, N. J., recently polled 100 major cor 
porations and found that 82 per cent use motion 
pictures for external public relations, 72 per cent 
for employe safety training. Other uses: ad- 
vertising and sales promotion (61 per cent) 
job training (51 
Thanks, Newsweek! i 


=" 


sales training (56 per cent); 


per « ent) 


y w ” 


159,000 Color TV Sets in Use, But 
Networks Face Big Fall Sales Task 
* According to recent industry reports, there 
are now upwards of 159,000 color television re 
ceivers in Ul. S. homes and business establish- 
ments. RCA and other industry leaders are 
girding themselves for a fall sales push in various 
metropolitan markets, hoping to move color one 
Meanwhile the nation’s 
three TV networks have $80 million of unsold 


evening air time on their hands in the current 


more notch forward. 


season. Soaring costs and increased media com 
petition have made prospective sponsors hard to 
“close” with talent, time and production costs 
also adding their bit to the inflationary spiral. Q 
Gov. Harriman Writes Foreword on Films 
* We liked the foreword to the 1957 edition of 
the State of New York's Department of Com 
merce film library 


catalogue, just issued 


Written by Governor Averell Harriman as a 
preface to the listing of more than 500 motion 
picture titles available to groups within that 
state, are these lines: 

“Films are an important aid in scores of learn 
ine institutions for school children studying our 
nation’s history ... for industries examining neu 
manufacturing and sales tec hniques for farm 
ers adopting new methods , for housewives in 
terested in neu cooking or child care projects . 
or for civie groups launching new community 
projects 

“Motion pictures assist in giving us a clearer 
understanding of the world around us and docu 
ment our way of life for posterity.” 

Thanks for real understanding. Governor 


Harriman Ld 
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OF SATISFYING SERVICE 
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eaiiaten Over A Peatoe or Time a company develop ome 
mighty fine friendships. This is particularly true when 
the element making this bond is a mutual confidence 
and respect born of delivering top-quality products and 
ervices for the dollars invested. We consider our 
friendship with Deere and Company of twenty years’ 
tanding to be a prime example of this. Our mutual 
effort in 1957 is a western musical comedy in Kastman 
color called “Ace Ranchero.” Wilding is exceedingly 
grateful for the continuing opportunity to serve the 
motion picture needs of this leading company in the 


One of the benefits of having large sound stages is the ee ae 
ability to meet all challenges. Here, for example, is an 
exhibition hall which serves as the setting for a prologue 
to “Ace Ranchero.” It is 175 feet long and was designed 
and built by Wilding people on a Wilding-owned stage. 
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When you flip the switch 
VICTOR GUARDOMATIC SAFETY FILM TRIPS 


go into action 


With Victor’s exclusive Guardomatic Safety Film Trips always on the job, 
your films are completely safe. Valuable films are safeguarded so your 

film budget can go toward byilding a finer film library, rather than 
buying replacement film. This Victor feature increases projector usage 
because it builds immediate operator confidence. 


Check aut these advantages of Victor 16mm Projectors: 
1. Masy 1-2-3 threading and operation 

2. Hi-Lite optical system for maximum screen brilliance 
3. Sapphire-tipped shuttle for longer service 

4. Lubrimatic Oil System with one-spot filling 

i 


5. Still picture, reverse, power rewind, and many others 
Send for detailed literature today! 


ym 
\ | ) R howe y taph Coyporalton 


pivision of THE KALART company inc. 
PLAINVILLE, CONN., U.S.A. 





Quality Motion Picture Equipment Since 1910 


A MAGNASCOPE V200 MOBILE PROJECTOR SILENT 16 1600 ARC PROJECTOR 
£ Enlarges microscope STAND 2000° reel capacity. Meets the needs for 
specimens, projects Leave projector set up, Rheostat speed professional showings 
them on screen or always ready. Right control. Remote for large audiences 
tabletop projection height control for forward- Portable, and UL 
S Iv reverse approved 


Oil Progress Film Sponsored by 
American Petroleum Institute 
* Reaching to outer space. to the 
ocean depths, into the past and be- 
hind the Iron Curtain, this year’s 
Oil Progress Week motion picture 
will tell a story of oil men and oil 
companies with six film segments 
culled from the Progress Parade 
television series. 

The film is sponsored by the 
American Petroleum Institute which 
includes an annual film production 
as part of its sponsorship of Oil 
Progress Week. The Institute also 
sponsors the Progress Parade ty 
show from which this year’s motion 
picture is adapted. 

Made for Oil Progress Week 

To be used as a public relations 
tool during Oil Progress Week, the 
film is entitled. A Story of People 
and Progress, Featuring John Daly. 
Television star John Daly provides 
the narration. 

In black and white, the film runs 
261% minutes. Its sequences in- 
clude: 

Service in Moscow—footage from 
behind the Iron Curtain showing 
Russian “service stations.” in con- 
trast to American units; Energy on 
the Move—-portraying the pipe lines, 
tank cars, trucks and aircraft that 
make up American industry's sys- 
tem of transporting oil; Power to 
the Stars—depicting how the Van- 
guard satellite carrier will be fired 
into outer space. Narrating this 
film is Willy Ley, space travel au- 
thority. 


Here Are Other Film Sequences 

The other sequences are: 

A Case for Glamour—presenting 
modern woman’s “magic suitcase” 
of 2,400 petroleum-derived products 
which have helped to make her more 
beautiful: she learns as the camera 
takes her back to ancient times: 
Vew Breed of Islanders—the story 
of life aboard man-made islands of 
steel which stand on the ocean floor: 
Lifeline to an Oyster—-showing how 
the oil industry proved itself a good 
neighbor by concerning itself with 
problems of the oyster industry 

Sixteen millimeter prints of A 
Story of People and Progress will be 
available for $50.00 each. The API 
announced that no 35mm issues will 
be available this year. For infor- 
mation on securing the film, con- 
tact: Department of Information, 
American Petroleum Institute. 50 
W. 50th Street, New York 20, 
N.Y. tl 


* Watch these pages next month 
for our greatest safety film story! R 
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WBRE-TV newsreel crew in action, filming the estroyed the Methodist Church in Kingston, Pa. in Februar 


' 
Lse of Du Pont Rapid Reversal | t lias ma it i e for th ati pert the itt 


“We give our viewers the news as it’s made— 


thanks to DuPont Rapid Reversal Film” 


says Fritz Chamberlain, Staff Photographer, WBRE-TV, Wilkes-Barre, Pa. 


WBRE-TV cut processing time for news 
film more than 85% by using Du Pont 030 
and 931 Rapid Reversal Motion Picture 
Film While it used to take an hour to 
develop. fix and dry 100 feet, it now takes 


only & minutes. 


“During a recent fire.” says photogra 


phe Chamberlain. 50 minutes 


“only 
elapsed between the time footage was shot 
and the time home viewers saw the fire on 
their TV sets. We scored a ‘beat’ by getting 
the film on the air before any other station 
and we received many favorable comments 


from Viewe,rs hee ause we were show ing the 


fire while it was actually in progress 


WBRE-TN 


their programs 


uses Du Pont film for all 
local 
We offer 
a 48-hour service to these school ays 
Mr. Chamberlain, “but by using Du Pont 


O30 and O31 we are able to 


and im servicing 


school and « ollege sports event 


return their 
film within 15 hours 


“By switching to Du Pont Rapid Rever- 
sal Films.” he concludes, “we now have 
much faster processing, combined with 
broad latitude that permits shooting under 
all lighting conditions. These films can be 
rated well above their assigned ASA rat 
ings. give us improved sound, and they 


have eliminated the problem of swite hing 


polarity we had when using a ne ili 


type film E 


FOR MORE INFORMATION about Du Pont Me 
ask the 
nearest Du Pont Sale Othee, or write to 
Du Pont, Photo Products Dept., Wilmington 
98, Delaware. In Canada: Du Pont Company 


of Canada (1956) 


tion Picture Films for every TV use 


J imited Poronto 


SALES OFFICES 
Atlanta 8, Georgia HOS Peachtree ild 
Boston 10, Ma 140 Federal Street 
Chicago 30, Il 1560 Touhy Ave., Lineols 
Cleveland 16, Ohio W950 Center Ridge 
Dallas 7, Texa 1628 Oak La 
Los Angeles 38, Calif., 7051 
New York 11, N ) 
Phila Pa 
Export Nem 


inta Mon 


DU PONT MOTION PICTURE FILM 


Me un vet oF 


Better Things for Better Living . . . through Chemistry 











this chair is 
occupied 
by a 





OUR C1 LEN 
oun lad 


A Kling client is a mature executive who knows best 


how to market his product. He sees in Kling an organization 


of creative and production services which knows best 

how to facilitate his job and complement his thinking. 
Our repeat client list of major national and regional ad- 

vertisers gives testimony that a Kling Quality Film is top 


value for your motion picture dollar. 


Motion pictures, slide films, live meetings 


Script and Production for any industry need. 


film 


productions 


seeley 8-4181 
hollywood 3-2141 


K LING 





1OGR Ww é tw , bivd 


chicago: 


hollywood: 1/416 nort! bre 








CHICAGOLAND FAIR PROVIDED MANY USEFUL EXAMPLES OF 


Audio-Visual Exhibit Technique 


hammering out an 


' Dnnstens 
A 


astounding future, recently 
made use of a wide range of audio- 
visual techniques to show travelers 
and hometowners the city’s oppor 
tunities and to advertise 513.000 
jobs which Chicago's growth prom 
ises in the coming five years. 

The city dramatized its huge em 
ployment offer at the Chicagoland 
Fair, held from June 29 to July 14 
on Chicago's Navy Pier. Passing 
under a curtain of 1,100 flags, 615, 
290) persons toured the Fairs 11 
acres of exhibits designed by Chi 
cago-located industries eager to 
provide the jobs which the city’s 
plans require, to share in the city’s 
new growth and to advertise prod 


ucts and services 


City in Dynamic Growth Phase 

Leading the nation in numerous 
industrial categories, and as a trans 
portation hub, Chicago is rebuilding 
and reroading in a long-term civis 
improvement program, It is acquis 
ing new skyseraper offices and 
apartments It is digging new areas 
of future prosperity in the Calumet 
Sag Channel and St. Lawrence Sea 
way projects enterprises which 
can make Chicago a major world 
port. 
good its 
expectations, by 1960 it will need 
more than 300,000 workers to re 


If the metropolis makes 


place retired workers and = some 
200.000 workers to step into new 
jobs. The city figures it possibly 
can draw about 100,000) workers 
from its own bailiwick. Planners 
estimate that more than 400,000 
skilled and unskilled workers will 
have to be recruited from other re 


batis 


250 "Visual Minded" Exhibitors 
Vhough the Chicagoland Fair in 


volved many national concerns and 
had world trade implications, it was 
a Chicago-market minded exposition 
It was relaxed, practi al and to the 
port Holiday moods were accom 
modated by daily and evening pro 
grams of entertainment but the 
Fair's impressive traffic filled four 
long exhibit lanes formed by 250 
business, industrial and governmen 
tal demonstrations 

Light and sound ope ned the Fair 
a cosmic proton parti le from outer 
carillon 
a signal that the Fair 
Photography was the 


space started electronic 
bells ringing 
had begun 

pervasive language of the industrial 
exhibits and the Fair's promotional 


hessages were sharpened by exten 


sive use of motion pictures, slides 
integrated sight and sound devices. 
displays that talked and moved. 
Vivid color transparencies of many 
sizes and single-tint blowups formed 
the basic pictorial continuity in the 
exhibits with continuous movie and 
slide projectors frequently being 
used as crowd-stoppers and as e) 


planatory segments. 


Edison Film to Fashion Slides 

Near one of the Fair's two main 
entrances, a large golden head of 
Thomas Edison turned above a 
MeGraw Edison exhibit, which in 
corporated a number of Edison's 
early inventions and displays of 
modern MeGraw Edison products. 
There were stills of Edison's early 
movie, Fred Ott's Sneeze. 
lica of the’ inventor’s venerable 
Black Maria film studio. But in this 


silent display it seemed that Edison 


and a rep 


deferred to the many audio-visual 
newcomers which vied for attention 
along the exhibit midway. 

Across the aisle. one of Chicago's 
big mail order houses, Sears Roe 


hue k & Co.. 


ical, multipanel Fall Fashion Show. 


was staging a mechan- 


Centering this fashion show were 
two large screens holding audience 
attention with fashion-image color 
slides projec ted from behind the 


Rear Projection Widely Applied 

Rear-projection technique, highly 
functional for populous exhibit 
areas, was widely used at the Fair 

American Bosch Automotive 
Products utilized color and sound 
motion pictures projected in tele 
vision-type cabinets to show the 
company's products in auto-test ac 
tion. A tall color transparency de 
picted American Bosch electric mo 
tors, Lodged neatly in one cornet 
of a research exhibit was a rear 
projection motion pieture box fea 
turing Armour Company's sound 
and color film. Research Key lo 
Progress. A sign read: “You are cor 
dially invited to view the film 
now being shown inside this exhibit 
It describes the operation of a large 


research organization in Chicago 


Sound Slides Show Architecture 

\ rear-projection sound slide 
presentation in color told the Amer 
ican architecture story for the 
Architects 
the Building Construction Employ 


American Institute of 


ers Assn., and the Producers Coun 
cil. The audience rested on stylish 
low-slung cushioned benches in a 


(CONTINUED ON PAGE 25) 
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solution: 


NEW EASTMAN COLOR 
DUPING STOCK 


T . &982 


y pe and 7253) 


problem: 


FIND A QUICKER, MORE 





ECONOMICAL METHOD OF 
PRODUCING NEW SHARPNESS 
AND BETTER COLOR FIDELITY 
IN 16mm COLOR RELEASE 
PRINTS FROM ORIGINAI 
35mm COLOR PHOTOGRAPHY 





Lab Superintendent Ted Hirsch, 28 years at CFI 


in Hollywood, demonstrates the new, more 


RED 
color 


separation 80% in delivery time 
THE OLD WAY: TYPE 5235 


EASTMAN GREEN 


color color 


straight-forward method of duping which greatly 


increases color quality and saves up to 


8 casrman © 


color 
negative 


TYPE 5248 


separation 
TYPE 5235 


internegative 


TYPE 7245 
MW ) 


CONTACT PRINTING 
REDUCTION PRINTING 
CONTACT PRINTING 


fe 


BLUE 
lor 


Re. 4 


#8 


eparation 
TYPE 5235 


THE NEW WAY: 


35mm 


EASTMAN 
color 
negative 
TYPE 5248 


EASTMAN 
color 
interpositive 
TYPE 5253 


Ul) 
EASTMAN ° 


color 


EASTMAN 
color 
internegative 
TYPE 7253 
. 


positive 


TYPE 7387 


CONTACT PRINTING 
REDUCTION PRINTING 
CONTACT PRINTING 


Note: When protection is desired over an 
Te MA a a 
white separations on type 5235 


are etill recommended 


CONSOLIDATED FILM INDUSTRIES 


959 Seward St.. Hollywood 36, California HOllywood 9.1441 


521 W. 57th St.. New York 19, New York Circie 60710 
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Name International Jury for 
Cannes Ad Film Festival 

* An international jury of 15 mem 
bers has been selected to judge mo 
hon pictures entered in the fourth 
annual International Advertising 
Film Festival 


brance September 21-26 


to be held in Cannes 
Invitations to participate in the 
event have been issued from the fe 
office to 


tival 


hundreds of pro 
ducers, advertisers and advertising 
agencies all over the world, A large 
entry of filmes and a record number 
of delegates are expected at the fes 


tival 
Widlund Represents the U. S 
Festival juryman from the United 
Don bk. Widlund, head of 
the Film Distribution Section of J 
Walter 


apeney 


“tutes is 
Phompson Co advertising 
and director, International 
Advertising Association 

Other jurymen chosen for the tes 
tival imehuck 


Willy 


Belgian Advertising Federation and 


Dewalhens, vice-president 
president, Belgian Chamber of Tech 
Leon 
K. Gitts, managing director of 5. A 


Advertising Com 


nical and Advertising birmes 


Lintas preside nt 


os eA 








Festivals to Honor Ad Films 


National 
Committee of the 


mission of the Belgias 
International 
Chamber of Commerce, and member 
ol the 


Committee of 


Chamber of ¢ 


International 


the 


Advertising 
International 


Ad Notables from Europe 


Henri Henault, honorary presi 
dent, French Advertising Federa 
lion Roger Mery vice president 
French Union of Advertisers; Dr 


Wilhelm 


Committee of 


ligges Central 
Advertising of the 


Hubert 


hxamining Board 


president 


German Federal Republic 
“traul, chairman 
of the Union of German Advertising 
Consultants and Executives 

From Great Britain, festival jury 
rrie ti if¢ it 


Bevan. immediate past 


chairman, Television, Cinema and 


Radio Sub-Committee, Institute of 
Practitioners in Advertising, and 
wting chairman, Advertising Advi 


ory Commuttes 


Authority 


Independent Tele 
Hubert Oughton 
Advertising As 


vimieer 
honorary treasurer 
woation 

Other jur Count Metello 


yinen are 


sl if Bl 


iiaat in cp a 


ed 


723 SEVENTH AVENUE 


Rossi di Montelera, 


Italian Advertisers Union: Avvocato 


president 


Michele Tufaroli-Luciano, president 
the En 
7 . P. Olesen. 
president, National 
Danish Association 
Don Manuel Perez Sainz-Pardo, di 


rector, Spanish Advertising Associa 


Italian Association for 
tertainment Industry: 


Film 
Advertising 


Section, 


tion and director, Hijos de Valeri 


ano Perez. advertising agency 
Adolf Wirz, president, Swiss Federa 


tion of Advertising Consultants 


President of Int'l Ad Union 
Also on the festival jury is Mon 
sieur Bertrand, president, Interna 
Advertisers As 
Director of the festival 


located at the fes- 


tional Union of the 
soctatlions. 
is Peter k 


tival 


Taylor 
administration office in Lon 
don 

All inquiries regarding the festi 


val should be directed to the Palais 


des Festivals. Cannes (A.M.). 
France. The International Adver 
tising Film Festival is being con 


ducted by International 


screen 


Advertising Services, which inaugu 


ee NEW YORK 19, N 


i 











rated the 
tional 


the Interna- 
Publicity Associa- 


tion. Ih 


event, and 


Screen 


Cartoonists’ Film Festival 

Slated for September 28 

@ Styles and techniques in anima- 
tion utilized during the past year 
will be screened at the fifth annual 
Film the (ar- 
toonists Guild, to be held September 
28 at the Ambassador Hotel in Los 


Angeles. 


Festival of Screen 


The festival will feature animated 
television commercials, business, ed- 
filmes. 
Studios in Italy, France, The United 


14) 


ucational and entertainment 


(CONTINUED ON PAGE 
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NO ROOM FOR DOUBT... 











HAS ALL YOUR EASTERN PRODUCTION NEEDS 




















— 
_— 


ag. 

















inkies reflectors location 
arcs dollies umbrellas 
dimmers mike | water 
cables booms i coolers 


3 
if 
F 

| 
if 
' 

~ 4 + 











directors 
rat iig | 
drops 


boxes scrims 
hydraulic nets 
parallels 






























as 


DC GENERATOR TRUCKS TOO... 


1600 amperes, 1000 amps, 700 amps, 300 amps, 200 amps. 
RENTAL RATES UPON REQUEST 





333 West 52nd Street, New York City, Circle 6-5470 
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THE FINEST 


in 16mm color prints! 


Specialists are best equipped and best qualified to do the 
finest work. That's why Color Reproduction Company's 
eighteen years of spectalizing exclusively in 16mm Color 
Prints has developed a technique for guaranteed film quality 
which is the Standard of the 16mm Motion Picture Industry. 
For the FINEST in 16mm Color Prints—use COLOR 


REPRODUCTION COMPANY! 


WRITE FOR LATEST 
PRICE LIST 


REPRODUCTION COMPANY 


7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 


14 








Festivals Honor Films: 


(CONTINUED FROM PAGE 12) 
Kingdom, Mexico and Japan have 
been invited to send entries, No 
awards are given but each studio 
entering the festival receives a cer- 
tificate of participation. 

A “Festival Reel” will be screened 
throughout the United States at ad- 
vertising clubs and art shows, Last 
year the festival's reel was road- 
shown on request after the festival 
attracted 3,500 persons. 

Information concerning the avail- 
ability of the festival reel can be ob- 
tained from the Screen Cartoonists 
Guild at 2700 N. Cahuenga Blvd., 
Hollywood 28, California. a 


. * * 


international Experimental 
Film Exhibit at Brussels in ‘58 
* An International Experimental 
Film Competition will be held in 
connection with the Universal and 
International Exhibition of Brussels 
on April 21-25, in 1958. This com- 
petition is open to all productions 
which reveal an attempt to explore 
new ways of cinematographic ex- 
pression, 

The competition is for all original 
creations which fall outside the cat- 
egory of commercial entertainment 
films. It is open to all types of pro- 
duction, l6mm or 35mm, silent o1 
sound, b/w or color. Films may be 
of any length and those wishing to 
compete may enter any number of 
films providing they have been made 
since January 1, 1955. 

Two grand prizes and six bronze 
medals will be awarded winners. 
The first prize of $10,000 is being 
donated by Gevaert Photo-Produc- 
ten N.V., parent company of the 
Gevaert Company of America, Inc. 
The second prize of $5,000 is being 
contributed by the Motion Picture 
Society of Belgium. 

A selection jury will sereen all 
entries which are to take part in the 
final competition to eliminate any 
production which falls below the re- 
quired standard of originality. (In- 
cidentally, the brand of film used in 
the production is not a factor in 
judging. ) 

\ competition jury made up of 
well-known personalities from the 
literature, art and film worlds will 
later award competition prizes. The 
decision of this jury will be made 
known on April 27, 1958 

Further information on the Inter- 
national Experimental Film Compe- 
tition of Brussels may be obtained 
from the Gevaert Company of 
America. 321 West 54th Street, New 
York 19, Wa 
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PUBLIC RELATIONS » EDUCATIONAL: TRAINING » MEDICAL: FARM... and 


Technical pictures don’t have to be too technical. 
Technicians are also people. Their worlds are complex 


- 
ones, but the technical motion pictures they seem to q ¢* Cc n ry i  o- Pe | [ 


prefer are the ones which are clear, interesting and well 

























executed, as well as being accurate and informative. Put = 
yourself in an audience with upper-case technicians and 5 Cc t La a — 


you couldn’t tell a physicist or a biochemist from your 


neighbor next-door. Technical groups want motion by 


pictures on technical subjects to be. in the first. second C 
):NUToi re 
' a ee 

















and third place, good motion pictures. 


{mong our clients: 





\merican Telephone & National Board of Fire 
Telegraph Co. Underwriters 


Babcock & Wilcox Co. 





National Cancer Institute 





Carborundum Company Pennsylvania Railroad 


Cast Lron Pipe Research Sharp & Dohme 


Association 
bk. R. Squibb & Sons 
bk. L. du Pont de Nemours ' ' 
a The Texas Company 
& Company 


Union Carbide & Carbon 
kihyl Corporation 
. Corporation 


lord Motor Company 
a U.S. Navy 


Gener: s Corp. 
eneral Motors Corp Virginia-Carolina 
MeGraw-Hill Book Co. Chemical Corp. 


Merck & Co.. Ine. Western Electric Co. 


and many, many others 


send a. \ Audio Productions, Inc. 


for 


scant : FILM CENTER BUILDING + 630 NINTH AVENUE - NEW YORK 36, N. Y 


TELEPHONE PLaza 7-0760 








Frank K. Speidell, President * Herman Roessle, Vice President * P. J. Mooney, Secretary & lreasurer 
Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 

Alexander Gansell Harold R. Lipman Erwin Scharf 
Sales Manager: Sheldon Nemeyer 








SIGHT & SOUND “ew 


Methods Films Featured 
at 21st Management Clinic 
. \ ; W or k } i | mr 


Festival” will be an attraction at the 


Simplification 


21st Annual Time and Motion Study 
and Management Clinie of the In 
dustrial Management in 
for October 


ety nel 

1-31 and November | 

at the Hotel Sherman in Chicago 
The film festival 


» heduled 


will feature 


showings of award-win 


ning films from the Society « annual 
Methods liniprovenn nt Competition 
The filers ter be 


how work 


shown demonstrate 
sinnplifie ation results wu 
significant reductions in effort, tinne 
The methods 


were 


and costs mnprove 


ments shown made on actual 


jobs inh thayor Anne rican Compan 


Clinie participants will join a ney 


conlerence | xecutive Pechnicue 
for Industrial bngineering Thi 
conterence ' 1 oti day work hop 


designed lee earch oul inawer le 


ol indu 


management 


problems in three areas 


trial envineering 


phase It is open te 


lop echelon i 


dustrial engineer with executive re 


sporsibilitie 
Regular Clinic sessions will fea 


ture leading inieluoste work 


and education tun discussion 


of the 


rriethen 


| 


AT N. 


J. BELL 





wer 


itest trends in time study 
mcentives 


control 


bnpliheation 
| 


production opera 


ligts 


Person-to-Person” quiz periods will 





New Jersey Bell Telephone Company's motion picture manager, 


iw4ay pr jucer wit ) 


research and layout, 


follow each morning and afternoon 





Photo Scientists, Engineers 

to Convene September 9-13 
* Reports on science and engineer- 
ing in the field of photography and 
related sciences will be presented at 
the 1957 annual conference of the 


Society of Photographic Scientists 


and Engineers, to be held at the 


Berkeley -Careret Hotel in Asbury 
Park. New Jersey. September 9-13. 


Charles E. Ives of Kodak Re 
search Laboratories, Rochester, New 
York, program chairman, said that 
papers so far re« eived cover experi 
mental and theoretical studies and 
practical design of instruments, ap 


paratus, and systems. 


( ommere ial and educ ational ey. 
hibits in conjunction with the con 
ference will cover photographic ma 
terials, processes, 


instruments and 


equipment 


The conference will be 


with the co 


conducted 
of the 


Army’s Signal Engineering Labora 


yperation U.S. 


tories, Conference co-chairmen are 
Arthur E. Neumer. Eastman Kodak 
Company, New York, and Carl O1 
lando, Fort Monmouth. New Jersey 
Chairman of the exhibits is Ira R 
Kohlman of Technicolor New York 
Corp., 533 West 57th Street. New 
York 19, New York, Td 





PRODUCTION 


Complex, Cartoon) 


2. TITLES (Artwork, Hot 


Cutting, Creative 


Editing) 


1105 TRUMAN ROAD 





1. ANIMATION (Simple 5. 


Press, Production) 

3. SCRIPT & COUNSEL 
(Free suggestion & con 7. 
tract script aids) 

4. EDITING (Matching, 8. 


ON 


OPTICAL EFFECTS 
(Fades, Dissolves, Wipes 
& Invisible St. Cuts) 

RE-RECORDING 
your tape, 
striping) 

RECORDING (Voice, 
Music, Sound Effects) 


FILL-IN PHOTOGRAPHY 
(Close-ups, Table Top, 
Maps, Charts) 


(from 
film or 


9. 


10. 


11. 


12. 


T source- ALL services 


¥ LABORATORY ¥ PRODUCER SERVICES 
(The Only Complete 16mm “SINGLE-STOP” FACILITY) 


SYNC SOUND PHOTOG. 
RAPHY (Desk Talks, 
Sound Stage, Location) 
PRODUCTION (Any por 
tion of a film to be 
completed) 
EDGE-NUMBERED 
WORKPRINTS (B W or 
Color) 

B/W REVERSAL & 
POSITIVE PRINTING 
AND PROCESSING 


Free Information Folder and Price Lists on Request 


THE CALVIN COMPANY 


INCORPORATED 


en 


HARRISON 1-1234 


KANSAS CITY 6, MISSOURI 


13. COLOR REVERSAL AND 
POSITIVE PRINTING 
AND PROCESSING 

14. PROCESSING (B/W re 
versal, Sound Tracks) 

15. REELS, CANS, CASES, 
PEERLESS FILM 
TREATMENT 


16. SHIPPING SERVICE (To 
anywhere, United States 
or abroad) 
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Success Minded TV and Film Pros 












CECO PROFESSIONAL FILM 
VIEWER, permits editor to 
view his film from left to 
right on a large, brilliantly 
illuminated screen. Easy 
threading, portable, will not 
scratch film. Viewing screen 
size is 54%," x 4%". EDIO- 
16mm model. Also available 
with sound reader installed. 








..- look to CECO for 
Top tools and techniques 


As most Pros know, CECO is headquarters for the 
world's finest cameras, recording and editing 
equipment and photographic accessories. But 
CECO is more than that. It maintains the finest 
service department in the East—also an engineer- 
ing and design department. CECO is always happy 
to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 


CUTTING AND EDITING 
TABLES are of heavy 
gauge all-steel con 
struction; block front 
extensions for all re 
winds; channel slide 
drawers; baked en 








































$350.00 viewer only; addi- 
tional $75.00 with coun- 
ter; additional $150.00 


with built in sound reader 


35mm MODEL $500.00 


































































. amel finish. Various 
. models and sizes; with 
. . and without light box, 
‘ drawer, and film clip 
rack 


3’ x 5’ x 34” with Formica top, 
underneath film reel rack; 






) without drawer, film clip rack, 
/ ® or light box $80 50 
> ° SY45-CECO “FILMETER'' STOP 
Ce . > 5000 Watt— $175.00 . WATCH AND TIMER For 35 and 


$276.50 


swadm tem ads aa tie te CL13-CECO 5000 WATT CONE LIGHT. Shadow . Ce ae ane eeeounee 
less, will flood a large area with soft light. ’ for 35mm; blue figure for 16mm 
Can be placed close to actors who are able Red figures indicate time con 
to look directly into it without blinking, Com 


16mm cinematography. Vs sec 
ond intervals. Black figures in 


verter, 2 stands of chromed steel with column 


supports, packed in 2 fibre cases. GR40-same, sumed. Registers to 12 minutes 





with Master Converter. We also handle the . Time out for interru 
: : i pled opera 
full line of Mole- Richardson & Bardwell McAllister plete with switch, 25 {. cable and yoke. m tien. Chrome finish, onti-mae 
| lighting equipment. With Single Heavy Duty 2000 Watt— $110.00 750 Wotrr—$75.00 ° netic. Available with slide re 
CECO Case $284.00 . lease or pushbutton. $14.50 up 





MOVIOLA FILM EDITING MA 
CHINES “SERIES 20" designed 
so that short pieces can be 
used without putting the 
films on reels. Picture size 
3” x 4" on 35mm models 
ond 2%" * 34%," on l6mm 
rear projection type screen 
- Some models are equipped 
X1-ARRIFLEX I6émm_ Incorporates all . 
advantages of Ariflex 35mm Camera, , f . 


with reel spindles. Can be 
reversed by hand-operated 


with mirror reflex system which per- = . switches Various models 





mits viewing and focusing through available. Also synchroniz 


taking lens while camera is in opera- ers and rewinders 
tion. Viewfinder shows clear, well 
defined image correct parallax, unin- 
verted and right—+side-up; eyepiece 
has 10-power magnifier. 3-lens tur 
ret. Accepts 100-ft daylight loading 


spools; also accessory 400-ft maga \ 


zines ¢ 


SALES - SERVICE - RENTALS 


° ADDITIONAL PRODUCTS — Ace Clear Vision Splicers * Editing 
° Barrels © Editing Racks © Electric Footage Timers * Exposure 
° Meters & Color Temperature Meters © Silent & Sound Projectors 
€16$68-CECO AURICON CINE-VOICE CONVERSION " © Screens © Film Processing Equipment © Film Shipping Cases * 


Cine-voice camera modified to accept 1200-ft 
magazines; has torque motor for takeup. Also 
includes Veeder footage counter 


$450.00 conversion only 


Write for prices on complete Cine-voice 
cameras, converted for external magazines 
and all other models of Auricon Cameras. . ,RanK C TUCKER 


(+ AMERA CQuIPMeENT Calle 


Dept. S$ 315 West 43rd St., 
New York 36, N.Y. JUdson 6-1420 


Film Editors Gloves © Marking Pencils * Retractable Grease 
Pencils © Rapidograph Pens © Flomaster Pen Sets * Kum Kleens 
Labels © Blooping Tape * Blooping Ink * Dulling Spray * Alpha 
Ray Plutonium Lipstick Brushes © Filters © Number and Letter 
Punches * Camera & Projector Oil 


Complete line of Magnasyne Magnaphonic Sound Recorders 









Prices Subject to Change Without Notice 








as vane Once 1 5 WHILE, a 


4 Avinary charactet i created 
who, because ol ippearance oF af 
tion or both. becomes a reality t 

eryom Jisnis Cricket Walt 
Disney's conscience for Pinoechio 


is an example of such a personality 
With his top hat, an infectious griu 
culaway coat, and lively umbrella 
he is a symbol of that curious mix 
ture of devil-may-care maiely and 
respectability which transcends bar 
riers of language, nationality, and 
beliefs, He sings, dances 


alizes his way into the hearts of the 


ma ieee 


world 

Jiminy was retired, but he could 
not stay away long As a perma 
nent and well-loved member of the 
Disney menage, he was bound to 


show up apain and hie did 


Featured in Five Films 

He's back, this time as a teacher 
of safety, in a series of five filo 
first shown on the Mickey Mouse 
Club television show and now re 
leased for non-commercial show 
ings. He hasn't changed either 
Complete to that inevitable umbrel 
la, he once more sings, dances, and 
teaches sulety rules to the young 
from nine to ninety 

The films deal with everyday sub 
pects walking (/’m No Fool As A 
Pedestrian) using fire (P’'m No Fool 
With Fire), viding a bicycle (Pm No 
Fool On A Bieyele) swimming (1m 
Vo Fool In Water), and just having 
fun (I’m No Fool Having Fun). In 
each, Jiminy takes us back through 
the ages lo see the development of 
the subject, both useful and dan 
verous, Tn the present he compares 
the actions of a Common Ordinary 
bool with YOU tthe viewer), COM 
does everything he can to shorten 
his life, but YOU do everything 
the right way which is the sale way 
because YOU want to “live to be 


one hundred and three 


Painless but Memorable Lesson 


Combine Jiminy personality, the 
dl 


learning brerccennnne . =th) pra inate - it » 


story it happy catehy tune i 


hard to realize i lesson is being 


Below 





Lets LOOK at SAFETY 


Reviewing Current Film Fare for Safety Education 


by Nancy Blitzen, Staff Correspondent 


jught mtil afterward when it's planning a film program 1s finding 
mbered that “across the board” production 
lL se these films for community Something appealing lo everyone 
howings, but also in industry. They and still presenting a specific idea, 
in be the dessert in a heavy meal which in safety usually means “at 
hich often the daily fare fos titude How often is the request 
ployee training programs heard, “| want a general attitude 
bach & minute, color film can be film not showing any activities 
rented on a daily basis from Walt identified with specihic occupations : 
Disney dealers throughout the coun and just as often is the answer. 
tr Association Films. Ine 147 “There aren't any! 


Madison Avenue, New York City is 
one. kor information on the dealer 
earest you, write Walt Disney Pro Well, there are a few very few. 
ductions. l6mm Film Division, 2400 fnyone At All, an Eneve lopaedia 
\lameda, Burbank, California 


“ . 


Here Are Some Suggestions 


Britannica Film production, covers 
a broad field, including industry, 
One of the established problems trathe, farm, home, etc. Sinclair Oil 


lacing ihe person responsible for ( ompany - classic Vira le In Para 


For 
Film Libraries 


SUMMERTIME 
is 
RECONDITIONING 


Time... 


Summer is with us...and your prints 
are out of circulation for a while. So 
this is the ideal time to have them restored 


to good condition through Peerless servicing: 


* inspection and cleaning © scratches removed 
* defective splices remade ¢ perforations 


repaired © curl or brittleness corrected 
Then, thoroughly rejuvenated, your prints 
will be ready for hard use in the fall. 


Send us your prints now 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N.Y 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 









Above: tt nanasome ttle Ttellow 
tire 


nq thousands t feat 


dise Valley, although intended for a 
farm audience, has such a wide ap 
peal in theme that it has been used 
for all types of groups, whether o1 
not the subject fits 

But, on the whole. the number of 
general films for any audience can 
be counted on the fingers of one 


hand. 


Now See "Knowing's Not Enough” 

Things aren't quite as black as 
they seem, however, because last 
year a new title was added. U. S. 
Steel’s 28 minute, color film Anow- 
ing’s Not Enough can. without 
stretching the point too much, be 
used for a general safety showing. 
although it is intended for the in 
dustrial-employee audience. The 
background is industrial, the idea 
universal. 

Basically, the viewer is told that 
knowing hazards is not enough: 
they must be acted on. If they are 
ignored, knowledge of their pres- 
ence won't keep accidents from hap 
pening. Reasons for ignoring known 
hazards are represented as four 
imps: IMPatience. [MPrudence, 
IMPulsiveness, and IMPunity. These 
are illustrated in the action of fou 
men, each a prototype for one IMP. 
Scenes range from a sports car race 
track to a hospital room, from the 


home to the factory. 


The Yellow Flag's a Symbol 

1 here are even a lew dream ba 
quences in which a ghostly “yellow 
flag” warns the men away from haz 
ardous situations they know but 
wouldn't) recognize, preferring to 
take the chance that nothing would 
happen, this time! 

The plot is entertaining, inspira 
tional, and needs only a brief ex 
planatory introduction to convert il 
from occupational to general inter 
est. U.S. Steel makes prints avail 
able for loan and purchase. Their 
film library is at 525 William Penn 
Place. Pittsburgh. Pennsylvania 
Wilding Picture Productions was 


the producer. This film is very pop 


(CONTINUED ON PAGE 20) 
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Parlez-vous Deutsch, Senor’ 


AY ColateeMe sy (uatinc Me tele Melesommesertiitielec tala. 
materials we develop and produce for our 
clients have consistently shown a high level 
of results because they speak the one 
language everyone understands—the 


language of shared experience. 





They communicate ideas with lasting impact 
by translating them in terms of the real 
interests ... problems... and needs... of the 
customer, public, or employee groups to which 


they are directed. 









\ HENRY STRAUSS 4 CO. . inc. 


31 WEST S3RD STREET - NEW YORK 19. N. Y 
PLAZA 7-0651 


COMMUNICATORS 
OF IDEAS 











3 SERVING AMERICA’S 
FINEST FILMAKERS 


F&B 





NEW 





SLIDEFILMS AND 


Tape 


F&B FILM REPAIR & SPLICING BLOCK 


SAVE YOUR TORN, BADLY DAMAGED, GOUGED, 
MOVIE FILMS, REPAIR AND 
REPLACE TORN OR MISSING SPROCKET HOLES 
—They can now be repaired, speedily, efficiently, 
economically and PERMANENTLY—by using the 
F & B Film Repair and Splicing Block in conjunc- 
tion with the Magic Mylar Transparent Splicing 


$19.95 


HERE'S HOW TO REPAIR BAD TEARS & MISSING PERFORATIONS 


of the film 





The F & B Film Repair and Splicing Block provides « solid base re 
sprocket holes so that the Mylar Splicing tepe can be applied peweticw on both sides 





istration of the 


Also, the block is used for strengthening conventional lap splices—and to make butt 


splices 


The upper channel comprises « complete splicing block for '/4" magnetic recording 


tepe. 


The F & B Film Repair and Splicing Block is made of precision milled anodized aluminum 


The block is completely non-magnetic 
in perfect safety 


Magnetic—or magnastriped film may be repeired 


For schools, colleges, industry, government, film and slidefilm libraries, projection rooms 
for all users of film—the F & B Film Repair and Splicing Block is a prime necessity, made 
available by mass production at the unusually low price of 


ORDER YOURS NOW FOR EARLIEST DELIVERY $19.95 





MAGIC MYLAR TRANSPARENT SPROCKETED SPLICING TAPE 





lémm SINGLE OR DOUBLE PERF. (2640 Frames) 


CLEAN 
DURABLE 


INVISIBLE 


ECONOMICAL 


* Self-sticking—no cements required 


* Tear strength 


greater than film 


* 1/1000" thick—passes through 


projector easi 


ly 


* Optical transmission of spliced 
frames unaffected 


* No frame loss when repairing torn 


film or perfor 


ations 


) $5.00 per 66 ft. ROLL 


35mm DOUBLE PERF. (1056 Frames) (@ $9.00 per 66 ft. ROLL 








P&B NOMINAR 


‘The Fastest Lens in the Werld” 


Hundreds being used successfully by 
Industrial film producers 

industrial TV circuits 

Police & Investigation Agenies 
Educational film producers 
Newsreels and TV features 

Army, Air Force & Navy 

Engineering, research & development 


1” #/0.95 LENS 


FOR ALL 16MM CAMERAS 


Price 
$174.90 








ARRIFLEX 
CAMERAS 


For 
ARRIFLEX 
sales 
service 
rental 
repair 


You can't do better than F&B. All model 
cameras and accessories available for im 
mediate delivery, F&B are always ready 
and willing to demonstrate and instruct 


on ARRI products 





Florman & Babb located in the heart of 
the Times Square area is one of the 
nation’s leading distributors and manu- 
facturers of quality motion picture 
equipment. If you need information on 
equipment call Florman & Babb first for 
fast, courteous service. 






SAME 


Pric ce 
$ 4.50 
6.00 
7,50 
9.00 
12.00 


FAMOUS F&B 
SPLIT REELS 


FINE QUALITY 


LOWEST PRICES 


Site 
400 FT. 
800 FT. 
1200 FT. 
1600 FT. 
2000 FT. 


ALL ALUMINUM NON-MAGNETIC 


400 FT. $4.00 


1200 FT. $7.50 








RENTALS 


MITCHELLS, AURICONS 
MOVIOLAS, LIGHTS 
MC ALISTER CRAB DOLLIES 





Pd 





FLORMAN & BABB, INC. 


68 W. 45th St., New York 36, N. Y., MU 2-2928 


Look at Safety: 


(CONTINUED FROM PAGE 18) 
ular, so a month’s advance notice 
for loan prints is advisable. 


Speaking of popular films, one of 
the heaviest booked productions of 
this year is a kinescope of a live TV 
show featured, last year, on the Al- 
coa Hour. Before prints were avail- 
able, more than 400 requests were 
on hand with the three distributors, 
America 
(sponsor), the National Broadcast- 


Aluminum Company of 


ing Company (network), and Aetna 
Life Affiliated Companies, whose 
Drivotrainer was featured in the 
show. No License To Kill, a dra- 
matic play about a Christmas week- 
end two-car smashup, features Vic- 
tor Reisel as narrator and Hume 
Reisel is 
the newsman blinded by acid during 
the investigations of the New York 
City Longshoremen’s Union. 


Cronyn in a leading role. 


The story is made up of events 
leading up to the crash, its effect on 
the people involved, the deaths and 
tragedy, police action and finally, 
tracking down and catching the per- 
son responsible for the accident. 

The complete, hour-long show, in- 
cluding commercials, is available on 
a loan basis from Aleoa, NBC, and 
Aetna. Considering the demand and 
bac klog of orders, it is possible that 
regular prints will be made of the 
kinescope and offered for purchase 
by the sponsor, but so far none are 
known to be available. It is hoped 
that they will be soon, as many or- 
ganizations are trying to purchase 
them rather than wait it out for loan 
prints, 

If you are willing to gamble on a 
loan booking in the next six months, 
contact the Aluminum Company of 
America, Public Relations Dept., 
Aleoa Building, Pittsburgh, Penn- 
sylvania; the National Broadcasting 
Company, Film Library, New York 
City; or Aetna Life Affiliated Com- 


panies, Public Education Dept., 
Hartford 15, Connecticut——and the 
best of luck to you! Ud 


Selection of the Month 
Traffic Action Program—one 1% 
minute black & white film nar- 
rated by Leon Ames and seven 
color shorts detailing specific 
points in a program for commu- 
nities to use in controlling traffic 
accidents and deaths. Sponsored 
ind distributed by The Presi- 
dent's Committee for Traffic Safe- 
ty, General Services Building, 
Washington 25, D. C. Produced 
by Apex Film Corporation; Film 
Counselors, Inc., and Creative 
Arts Studios. 





PARTHENON PICTURES 
-Hollywood- 


Documentary films for business 


NEW RELEASE 
“HAIL THE HEARTY”—Enough 
of the right foods for everybody 
—a century of progress in mass 
nutrition. Written and directed 
by George Stoney. Color; 28 min. 
THE BORDEN COMPANY, Dis- 
tributor Sterling-Movies U.S.A. 

> * * 
CURRENT & CHOICE 
‘OUTSIDE THAT 
ENVELOPE” 

Conn. Gen. Life Ins. Co. 
(Distributor, Modern) 


“A HOTEL IS BORN” 
Hilton Hotels (Sterling) 


“THE NEXT TEN” 


Kaiser Aluminum (Modern) 


“ELSIE & CO.”—To build 
scattered employees into 
unity by showing them the 
whole company. The Borden 
Company (Sterling) 


“TOOLS OF TELEPHONY” 
Western Electric Co. 
(Bell Co’s.) 


“THE LIFETIME LOOK” 
Conn. Gen. Life (Modern) 


“MAN WITH A 
THOUSAND HANDS” 
Int’] Harvester Co. 

( Modern) 


“TWO CHEERS FOR 
CHARLIE” 

Salesman training, strong- 
sell. United-Mutual of 
Omaha (Sterling) 


PARTHENON 


ANNOUNCING 


EASTERN REPRESENTATIVE 
Herbert Millington, business - film 
writer and producer; has library of 
Parthenon prints, will travel. 138 
West End Ave., Ridgewood, N.J. 
Gilbert 5-5383. 


ADVANCE COPY 
"TO A SPONSOR CONTEMPLAT- 
ING HIS FIRST FILM," by Cap 
Palmer; 12 mimeo pages; general, 
not a Parthenon sales piece. Free 
on letterhead request, including 
other producers. 


TO EASTERN PRODUCERS 
Parthenon will service-produce your 
sequences which require Hollywood 
finish or resources, or rent our stage 
and/or production people for short- 
term shooting. 


Parthenon makes only films for 
business, no TV. 


PARTHENON PICTURES 


2625 Temple St. Hollywood 26 
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BRILLIANT 
PE RFOR™M A NC i= That happy giow (limelight?) in Precision’s corner 


is simply the radiance of o solid reputation tor 
sound, careful and accurate tilm processing 
Wotta performer 

Precision is the pace-setter in film processing. |r 

‘ the past, Precision found techniques to bring the 

_— 

Sa | best out of black and white or color originals 
~ y In the present, facilities are the profession's very 
{ best for any of your processing needs 

\ \ And, in the tuture, Precision will, as usual, be 
oo f c 
a irst again (depend on it) with the newest 


developments to serve you better 


you'll see ; y) and hear 


L. M a ee ee ee ee ee 


West 46th Street, New York 36, New York 


6 


In everything, there is one best... in titm processing, it's Precision 
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Choose any of these services to complete your pro- 
duction and you'll know the costs before you start 





to work 
@ Edge numbered Work prints 
@ Titles 
@ Editing 
@ Narrators 
@ Narrative recording 
@ Music scoring 
@ Sound effects scoring 
@ Multiple channel Mixing 
@ Interlocked picture and sound preview theatre 
@ Conforming 
@ Release printing—color 
and black & white Write today 
@ Plus complete custom for Complete 


Information and 


production and laboratory 
Price List. 


service 
a — wae 


PREMIER QUALITY @ FAST SERVICE @ PERSONAL ATTENTION 











Fa roducers ™.. 
*, ervice : 


. Affiliated with Galbreath Pictures, as” 


. 
Ine . 
. ee? 








2905 FAIRFIELD AVE FORT WAYNE, INDIANA 





Eastman Kodak Reports Sales 
Gain in First Half of 1957 

* Eastman Kodak Company sales 
and earnings for the first half of 
1957 (24-week period ending June 
16) were better than for any cor- 
responding period, the company re- 
ports. 

Consolidated sales of the com- 
pany s United States establishments 
for the period amounted to $347,- 
977,709, an increase of 7 per cent 
over the $325,110.431 in the cor- 
responding period of 1956. Net 
earnings after taxes amounted to 
$40,221 346, a 


10 


over the $38,753,316 earned in. the 


a 3.8 per cent increase 
first half a year ago. The best pre- 
vious first half for sales and earn- 
ings was in 1956, 

Sales of photographic products in 
total were higher than in the first 
half of 1956. Though professional 
sheet film, x-ray film and color roll 
file sales advan ed, professional 
motion picture film sales were lower. 
Sales of photographic items to the 
government increased but sales of 
special military products continued 
lower 

The combined business of 
Kodak's associated companies in 
other countries was larger than for 
any corresponding first half. Diy 
idends received from these com 
panies amounted to $3,099,161, 
compared with $2,332,478 received 


in the first half of 1956. Ld 





MOTION PICTURE 
PHOTOGRAPHER 


Experienced motion picture 
photographer sought, capable 
of assuming responsibility for 
the production of high-quality 
motion pictures, Will be re- 
quired to produce training 
films, public relations films, 
and progress report films to 
Air Force specifications, Ex- 
cellent opportunity for highly 
qualified motion picture pho- 
tographer with full understand. 
ing of all motion picture equip- 
ment and accessories. Respon 
sible position with excellent pay 
and benefits for right man 
Relocation expenses paid. Ex 
cellent salary and working con- 
ditions Advance by merit. 
Company-paid benefits. Write, 
outlining qualifications and ex- 
perience to 


Mr. P. E. Strohm 
Department 208 
Engineering Personnel Employment 
IBM Corporation 
Owego, New York 











Morris Schwartz; Sam Rose; Hy Schwartz 


Rose Named Victor Chairman; 

Hy Schwartz Becomes President 
* At the 21st annual meeting of 
Victor Animatograph Corporation 
Morris 
Schwartz, president of The Kalart 
Company, of which Victor is a divi- 


and its” distributors, 


sion, announced that Sam Rose, who 
with Alexander Victor founded the 
Victor Animatograph Corporation 
in 1910, has been appointed Chair- 
man of the Board of the pioneer 
l6mm projection manufacturing 
company. 

It was also announced that Hy 
Schwartz, vice president, had been 
appointed president of the Victor 
firm. In his talk to the company’s 
distributors, Hy Schwartz reaf 
firmed Victor’s exclusive distributor 
policy. He also announced Victor's 
plans to expand its Class A Dealer 
organization serviced by these dis- 


tributors, 4 





THERE'S 
NO PLACE 
LIKE 





FOR 
COLOR FILMSTRIPS 
AND SLIDES 


The masters make the difference 


FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF. 

EMPIRE 5-4501 


WRITE FOR BROCHURE 
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GOOD NEWS! 


ARRIFLEX 16 SHIPMENTS STEPPED UP 


Many important motion picture pro- 
ducers, cinematographers, and indus- 
trial users waited months — even years 








— for delivery of Arriflex 16 cameras. 
With the intense demand for this out- 
standing equipment far in excess of 
initial production, a long waiting 
time was unavoidable. 


i 


Today, more new buildings, more new 
machinery, and a growing staff of 
highly skilled technicians enable the 
Arri factory to fill orders with increas- 
ing speed. 


If you want the ultimate in 1lémm 
! cinematography, you will, naturally, 

turn to the Arriflex 16. Its mirror reflex 
shutter—not a beam splitter —gives 
you positive through-the-lens focusing 
! and viewing without loss of lens effi- 
ciency, eliminates finders and rack- 
over devices. A registration pin film 
movement assures rock-steady screen 
images. You have a choice of electric 
motor drives for any purpose includ- 
ing synchronization, animation, or 
time lapse. Sound blimp, 400 ft. mag- 
azines, and wide selection of useful 
accessories, plus many other built-in 
features make the Arriflex 16 the out- 
standing all-round cine camera. 
What's more its weight of only 61 
pounds makes it ideal for hand-held 
shooting. 


See your franchised Arri Dealer for a 
complete demonstration. 


ft 


PHOTO CORP. 
257 Fourth Avenue, New York 10, N.Y. 
7303 Melrose Avenue, Hollywood 46, Cal. 


7 Arvifiex is @ member of the 
< Kling family of fine 
“re + West ra ph A 9 aphi dinnwte 


° 
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Box 2408 
Gary 5, Indiana 


Laboratory 
5929 East Dunes 
Highway 


Telephones 
Gary, YEllowstone 8-1114 
Chicago, SAginaw 1-4600 





RIGHT OFF THE REEL 


YRKATTLE WILL do it again The Seattle 

‘ Film Associates have announced that a 195% 
Film Festival will be held again next spring 

in that far Northwest metropolis Film sponsors, 
producers and distributors who have outstanding 
new films for possible entry may contact Mrs. 
Jennie King, program chairman of the °58 
Festival. c/o the Pacifi Telephone and Tele 
graph Company, 620 Fairview North, Seattle, 


Washington bad 


Harrogate, England to Screen Films 
Which Serve Industry on October 8-12 


* The industrial motion picture and sper ifieally 
the contribution which the sponsored film can 
make to the solution of problems confronting 
British industry today, will be the focal center 
of attention at the forthcoming “Festival of Films 
in the Service of Industry to be held at Harro 
gate, England the week of October 8-12 
Probably no single event of this kind in recent 
years has been surrounded by so many top fig 
ures in national and business affairs as is this 
English project. President of the Council spon 
soring the Festival is the Rt. Hon. Lord Godber 
Sir Charles Hambro, K.B.I M.A is honorary 
treasurer Council membership includes Sit 
Hugh Beaver, president of the Federation of 
British Industries: Sir Colin Anderson president 
of the British Employers’ Confederation: Sit 
Harold knmmerson permanent secretary Ministry 
of Labor, the Rt. Hon. Lord Luke, president of 
the Advertising Association and Thomas Hutto 
director of the British Productivity Council 
Heads of all principal film organizations are 
ilso Council members They include Edgar 
Anstey, Esq., chairman of council, British Film 
Academy P. M. Thomas, governor, Scottish 
bilm Couneil: Lex Hornsby president, Screntifi 
Film Association: and Frank A. Hoare, presi 
dent, Association of Spec ialized Film Producers 
\ selection of topflight U.S. sponsored films 
ithered by a special jury of leading figures in 
this field on short notice. is being sent to Harro 
rate by special invitation of the Festival Council 
Awards will be made only to entries by United 


Kingdom po ors In addition to these each 


(0 | TED ON PAGE SIATY rHRES 





ART4yVIDEART 
ANIMATION 


TITLES 
OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 








The Case in Point: 


EMPLOYEE RELATIONS 


The Problem: How to demonstrate 
the importance of Courtesy in relations 
between employees and the general 
public. 


The Film: “The Human Side,” a 
28-minute sound-color motion picture 
for Union Pacific Railroad. 





Possibly the most difficult problem con 


ronting the industrial film producer ts the com 
munication of abstract ideas. Too often the end 
result is a dull preachment which carries neither 
onviction nor believability 


Our job for Union Pacitic was to present 


th subye t of Courtesy in such a way that em 


ployees would remember and practice the sumple 
teachings of the film We accomy lished it by 
reating the character of ‘Poor Joe Brown’ who 
in his contacts with fellow employees and th 
public, was the perfect example of what a rail 
roader's attitude ought nol to be The obvious 
lesson from Joc $ Experience was that indifference 


rudeness and ill-temper react agarnst the employee 


making his job just that much harder 


Union Pacific used the film to spark a 
ystem-wide courtesy campaign with continued ex 
llent result The Human Sid is Only one of 
i number of successful “‘attitud films produced 

by this organization. If you're troubled by a simiulas 
prol lem, maybe we can help you find the answer 
—,, { 
A 


CATE and MCGLONE 


1521 cross roads of the world 
hollywood 28, california 
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Exhibit Techniques: 


(CONTINUED FROM PAGE 10) 


smart, photo-lined display area to 
watch the pictorial message. 

“Step inside this simulated bloom 
ing mill pulpit and see how an in- 
got is rolled into a slab from the 
vantage point of a mill operator. 
Responding to this invitation at the 
Inland Steel Company exhibit. 
would-be mill operators pushed red 
levers and fac ed a color motion pi 
ture of a blooming mill operation, 
explained by a sound narration. 
This on-the-job view was provided 
by rear-projection, 

Inland Steel, the world’s fourth 
largest steel plant. also made use of 


an animated cutaway of a blast fur 


nace. A sign directed: “Look to 


re 





right, press button, pick up the 
phone.” Over the phone, a narrator 
explained the blast furnace opera- 
tion. Black and white transparen- 
cies with illuminated captions show- 
ed the raw materials from which 
steel is made. 

Via a newspaper advertisement, 
fair-goers were invited to The Thun 
dermakers, a continuous motion pic- 
ture showing what Ford Motor 
Company's Aircraft Engine Division 
is doing in Chicago. 

The United Electric Coal Com 
panies expressed “better service 
through improved production and 
marketing” with a captioned photo 
display. Colonies of visitors occu 
pied chairs at this exhibit and 
watched a continuous rear-projec 
tion presentation of a sound and 
color motion picture, Coal——Servant 
of Mankind. 

u oody u ood pet ker played « rowd 
stopper at a display of C. O. Hen 
riksen Co., boiler setters and fur- 
nace builders. 

A continuous slidefilm supple 
mented the “Moverama™ exhibit of 
Aero Mayflower Transit Co.. show 
ing how the company moves furni 
ture 

At the People’s Gas. Light and 
Coke Company exhibit, an auto 
matic slide presentation with sound 


portrayed The 90-Second Story of 


(CONTINUED ON NEXT PAGE) 
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REWINDS and 


ACCESSORIES 














LS-1 
leader 

stanchion 
rewind 

attachments 





1957 


= 
’ 
a y . swivel base 








rewind w universal joint and 
end support to hold 






up to 5- 35mm reels 


oP el SoD Re? \eaei died @ 0 «* bdidalelion: ’ 
res pasoaranencaccnnen oath we, 











RETWC-1 
rewind 

w 16-35mm 
combination 
tightwind 

REF-1 
friction control 


RE-1 
rewind w/l] reel 


35mm shaft 


rewind w | reel 
shaft 35mm 








\ < 4 alkanes Py tee 9 etm eee 
d S SB-l 






attachment 


for rewind 


SP-16 (16mm) spacer 


SP-35 (35mm) spacer 














Fi , 1 vw 
‘ae St.) 
: ca NI 
spring locks 
ASC 5 
35mm aluminum shaft 
. 
male or female cores ’ 
ASC-16 (16mm 
e : be , 
_— © 
. 
° 


precision film editing equipment/reels, cans and shippin 


HOLLYWOOD FILM COMPANY 


i Sey eet, Hollyw y ; mia/HOllyw 


iW FILM MPANY 
524 W. 43rd St., New York, N.Y. /GRamercey 3.1546 





WRITE FOR FREE CATALOG 


25 


the 


Southwest 


JAMIESON 


film company 


producers of 
outstanding 


@ DOCUMENTARY 
@ DRAMATIC 
@ FULLY ANIMATED 


films for 
husiness & industry 


for over 40 years 


3826 BRYAN + DALLAS + Phone TA 3-6158 


SELECTROSLIDE 


The long list of nationally 
use 5 SLIDE autor 
their sales training el 


relations 


MUST be 


From the JUNIOR to the 


SELECTRE 
than 32 


out-last all other 


them 


e SELECTROSLID 


utomati 


programs is growing cor 


STANDARI 
SLIDE nothing beats them, | 
of experience tt 


Why not 


years 


ask the f 





GIVES YOU ACTION 


known firms who 


Cc projec tor 


ng and publi 


tantly There 


) to the TWIN 


twiths ré 


oul perform and 


ALL SELECTROSLIDE automatic projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, of automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 


able magazines accommodate from 16 to 96 


slides 
SELECTROSLIDE is the “diamond” of fully a 
projectors... nothing finer... nothing 





‘ 
lly automat: 
more enduring 
fit your proye 
« | Deale 





and there is a SELECTROSLIDE t 
tion needs. Contact your local Aud 
for demonstration or rental of SELECTROSLIDE 
consult us ELECTROVISION CABINET for con 
tinuous automat howing of te 
lusts ated liter ature available picturing merchandise of announce 
ments. Folds for easy transportat 






a> 


-—ne cost or obligation 


2201 Beverly Bivd 






er eee 


Spindler & Sauppe ESTABLISHED 1924 


Phone 





elt) tia eee 








Exhibit Techniques: 


(CONTINUED FROM PRECEDING PAGE) 


Vatural Gas, providing action in a 
display of utility installation photos 
and samples of equipment used ir 


slide 


unit ce picted food career opportuni 


yas operations \ 


r 


projec tion 


amid 
at the 
hibit 

In the Cities 


ties an artisty photo display 


Viarshall | ield ( Ompany ey 


Service Oil Company 


exhibit area. visitors learned some 


oil industry history viewing a rear 
projec tion presentation of the color 
film The Story ol 


\ motion pu ture. 


sound ( olonel 


Drake. 


Camera 





The Cities Service exhibit 


Tour of Cities Service transparen 
cles, moving displays and a tv-box 
color slidefilm depicted the Cities 
Service product service and em 
ployime nt story 

“Chicago Today.” a municipal 


display, consisted of a large mural 
drawing of the city and a contin 
uous projection sound slidefilm il 
lustrating the growth of Chicago. 
The city’s new Prudential head 
quarters utilized big color photos 


and continuous color slides encased 
in a table display to verify that Pru 
dential to work 
In a sizeable visitors at 
tended and a black 
The Metro 
politan Sanitary District of Greater 
Chicago 


was a good place 
theatrette. 
a color cartoon 
white 


motion pieture, 


a documentary on an im 


portant muni ipal service 


Sound Activates Visual Show 


\ Western Electric animated 
photo display, viewer - activated, 
demonstrated the use of the tran 
sistor amplifier in boosting sound 
ant long distance telephone lines, \ 


the 
Photos and phone 


phone-call diorama explained 


Bell solar battery 


interpret d the new Atlantic cable. 
The Army's NIKE was vivified in a 
diorama ind phone display 


Special sight and/or sound de 


vices wer grated with numerous 


National Homes ¢ orpora- 


rite 
exhibits 
tion employed home-lands« ape dio 
ramas in units which moved up and 


calling 


graphy of home interiors and 


down 


phrerte 


attention to blow up 





mark. Among 


displays in a Navy theatrette was an 


the exhibitor’s trade 


animated reproduction of the Van 
guard satellite. A simulated water 
exhibit 
of 


where il 


fall motif drew eves to the 
of the Visking Co. 


Lnion Carbide Company, 


Division 


luminated photos depicted products 
and jobs. 
It's a Wonderland of Ideas 
At the Standard Oil Company ex- 


hibit, cartoon figures on illumi 
nated rotating glass drums illus- 


trated definitions of “cat” cracking, 
alkytation, 


forming, Sunbeam Corporation vis- 


polymerization, ultra- 


ualized its message with transpar- 
encies, mannequins and flashing 
lights. General Electric Company 


featured an animated cutaway 
lica of a G. E. Dual Cycle 


rep- 


Boiling 


Water Reactor——with a sound nar- 
ration. In the spacious Common- 
wealth Edison and Publie Service 


Company area, activated dioramas 
told the 


power utility. 


story of America’s electric 
Amer- 
ica used a four-unit Polaroid meter 
the 
of four packages in stores of differ- 
This exhibit 
caught attention with “¢ 


Container Corporation of 


to compare visual effectiveness 


ent illumination, also 
yeomatron” 

a rotating display unit which ap- 
peared capable of perpetual motion. 
(CONTINUED ON 


OPPOSITE PAGE} 


FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 
TV COMMERCIALS 


f hls LTE | ine 


offers a complete product 


animation 
slide tilms 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 





color correction of 
packaged products 


awide 
| assortment 
of type for 


hot press titles 


type catalogue 
on request 

421 WEST 54TH STREET, NEW Y 
PLAZA 7-152° 


KID NY 
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sales managers 
—pamper that 
ulcer! 
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PREPARED 
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title: 
"By-passing Sales Resistance” 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex 
tremely little preparation. Dramatic 
film highlights create deep, lasting im- 
pressions of successful selling methods. 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $35.00 
1 COMPLETE TEXT —for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu 
late discussion, summarized high 
lights and send-home follow-uy 
material. 


2 STRIPFILM — Dramatic visual 


presentation proves to your men 
that most ‘sales resistance’ isn't 
resistance at all—shows them tech 
niques of by-passing this artificial 
resistance’ to make more sales 


3 SOUND RECORDING—Nor 


ration by Harlow Wilcox puts the 
messege across clearly, forcefully 
convincingly 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer) lf material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of handling 
plus postage both ways 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc 
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Exhibit Techniques: 
(CONTINUED FROM FACING PAGE) 
International Harvester Company 
pictured its property and products 
in photo blowups and transparen 
cies. Enlivening this display were 
glass -encased models of Interna 
tional Harvester Tractor machinery 
Activated by visitors, the models 
went through their paces automat 
ically. The Drott “4 in 1” machine 
changed from a bulldozer to skid 
shovel, “clamshell” and “bullelam 
shovel.” ¢ enterpiece in the I-H dis 
play was the McCormick Farm-All 
with 10 speeds forward. 

\ 12-foot Diesel giant looked 
quite alive as he spoke to the crowds 
at the General Motors Electro 
Motive Division exhibit Higher than 
the scale model of a Diesel engine 


locomotive he stood by, the giant 


conversed with visitors and told of 





GM's Seeive Motive Division 


talk j ire b 
job opportunities \ 9-foot giant 
also won attention. “Junior,” a re 


frigerator with a comic head, pet 
formed for Commonwealth Edison's 
Visitors 

In a section of Polk Brothers 
(dept store) exhibit, Westinghouse 
hlectric Corporation halted visitors 
with a towering bronze-like mechan 
ical man whose advertised accom 
plishments included walking, talk 
ing, smoking, singing playing the 
plano, Operating on a track was the 
robot's mechanical dog, “Sparko 
These devices brought visitors close 


lo Westinghouse laundromarts 


Looking Ahead to 1959 

Sponsored by the Chicago Ass 
eration of Commerce and Industry 
the Chicagoland Fair was a financial 
and promotional SUCCESS At the 
Remington Rand exhibit. a Univae 
machine processed 20,000 job appli 
cants a day—telling the applicants 
where they could find the kinds of 
jobs they were seeking kvidentl 
lair-goers were getting the idea 
Pleased with the response, Chicago 
leaders are planning a bigger trade 
fair in 1959, timed to coincide with 
the opening of the St. Lawrence 


“eaway Ld 
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We make Scotch Tracks’ 
16 hours a day 


(2-shift operation to serve you faster) 


*"We use the SCOTCH" Brand 
Magnetic Laminate process for 
consistently higher quality 

Now available for single system 
magnetic cameras 


Pre-striped-and-tested raw stock 


* RCA Sound Recording 
* Editing 
* Processing 


¢ Printing, Color and 


Biack-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., N.E., 
Washington 2, 0.C 
LAwrence 6-4634 


General Precision Corporation 
Announces Exec Assignments 
@ Two top executive promotions at 
General Precision Laboratory In- 
corporated have been announced by 
General Precision Equipment Cor- 
poration, parent company of GPL. 

Dr. Raymond L. Garman, for- 
merly executive vice-president of 
GPL. was elected to the new post of 
chairman of the board. He also con 
tinues as technical director in 
charge of research and development. 

James W Murray. was elected 
president and chief executive officer 
ind continues as yeneral manager, 
He formerly was executive vice 
president. 

* * 

Esquire Names Dent V.P. 

@ Ellsworth C. Dent, director for 
distribution for Coronet Films, Chi 
cago, has been appointed vice-presi- 
dent of Esquire, Inec., parent organ- 
ization of the film division, He will 
continue to supervise the world-wide 
distribution of Coronet Films, in ad 
dition to assuming new responsibil 
ities in the Esquire corporation. 

Dent has been in the audio-visual 
field for 34 years. He has served 
as director of the Bureau of Audio 
Visual Instruction at the University 
of Kansas, where one of the first 
lomm rental libraries was estab- 
lished In 1933, he started the 
\udio-Visual Services at Brigham 
Young University in Utah. 

He has worked as director of the 
Division of Motion Pictures in the 
Department of the Interior, educa- 
tional director of the Radio Corpo- 
ration of America and general man- 
ager of the Society of Visual 
Education, Ine. Ud 


Richard Rogers Joins Modern 
@ Richard H. Rogers has joined the 
New York headquarters of Modern 
Palking Picture Service. Ine as an 
wcount executive 

Rogers filen experience nie ludes 
work with producers, distributors 
ind the audio-visual department ol 
Shell Oil Company Modern is a 
nationwide distributor of business 


publie relations films ie) 








FOR SALE 


Finest color travelogue adven 
ture action LOmm motion pi 


tures. 18 countries including 


Russia, Alaska 


NEIL DOUGLAS 
Box 664 
Meriden, Conn. 





Now—a fully 
prepared 


SUPERVISOR 
TRAINING 
MEETING 


—ready to 
put on! 








Title 


“MAINTAINING DISCIPLINE” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a 15- 
minute ‘quickie’ or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $35.00 


LEADER’S MANUAL—a detailed “blue- 
print’ of the meeting. Just fol- 
low it step by step. Contains 

\g instructions, data for chart or 

2 blackboard work, and commen- 
tary which you may read, edit 
or improvise upon. 


STRIPFILM—dramatic visual presentation 
teaches your supervisors 

to recognize and handle the 

two distinct types of discipline 

and explains proper techniques 

in reprimanding subordinates. 


SOUND RECORDING — a teacher that 
never tires, never omits, never 
forgets. Narration by Harlow 
Wilcox puts the stripfilm's mes- 
sage across clearly and con- 
vincingly. 


FOLLOW-UP MATERIAL—text for a fol- 
low-up letter to send to each 
a supervisor. For companies con- 
ducting the entire series of 
4 eight meetings, suggestions for 
certificates of completion are 

provided 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post- 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Boulevard 


Los Angeles 38, Calif. 
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at 
accredited 
Viewlex 

A.V. dealers 
everywhere 


All VIEWLEX Projectors are 
Guaranteed for a Lifetime 


Tomorrow’s Features Today 


with 1iewlex “v-500’ 


A combination 35mm filmstrip and 
2 x 2 slide Projector — 500-Watt Fan cooled 


Wiewlex exclusives 


* AUTOMATIC take-up reel No more threading. Completely 





Other automatic take-up accepts film from projector channel and 
_™* —- VIEWLEX Projectors automatically winds it neatly. * Built-in OPTICAL ENLARGING 
da Pointer It's more than a pointer. Emphasizes by enlarging the area 
rt (sf) from you want even larger than the projected image. Fixes attention 
7 4 150 to 1000 Watts on details under discussion. * Completely LIGHT TIGHT lamp 
a house Not a ray of light can escape. The exclusive Viewlex 
atin Priced from Light-Multiplier optical system provides more effective illumination 
a sit’ ( than ever before possible. * Vertical FAN MOUNTING behind lamp 
| Nescdl $39.25 to $238.50 For the first time cold air is drawn FIRST over the film plane, 


te then past the condensers against the lamp and then 

—_— immediately forced out the side grills. * And there's MORE! NEW 
Simplified Threading. One turn click stop for single and double 
frame vertical and horizontal. All aluminum castings. F/2.8, 


3 3, 5, 7, 9 and 11-inch lenses available. Guaranteed for a lifetime. 
Wiewtex INC. 35-01 QUEENS BOULEVARD * LONG ISLAND CITY 1, N. Y. 
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BIG ROLE FOR 
U.S.C. CINEMA 
DEPARTMENT 


University Benefits From Greatly 
Extended Use of 35mm and 16mm 


Mitchell Motion Picture Cameras 


One of the most startling deve opment unong the 
cimema department ot coll al ersitve | 
the increased contribution which the « unpu filin 


tint bea ryyacte to the tield of higher edu ition 


\ le iding ‘ bray die i thy tL niversit ot South rh 


California where tudent using prot ional 
Mitchell motion picture cameras film a remark ible 
range of subject hilms are created for classroom 
mistruction public relation port event Campus 
weotivithe cientifie research, audience reaction 


research, entertainment. tel riaciustt 


Mitchell cameras meet an extreme range of film 


mv requirement No other nul cumera hia 
proven oO flexible ino use i these ex operating 
trouble free wotriinh incl lO Camera vhich Con 


istentl deliver the highest qualit him 


kor information ibvonut Mitchell camera vrite 
tol on our letterty cl 


Widely diversified filming conditions ar 


matru 


great flexibility 


“85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 


tion in which Mitche ameras den trate their 














Peabody and TV 








Emmy 


Fy 


award winner, Dr 
Baxter, being filmed 

e ’ TV and R 
( tA Art 


nie 
fer 


| 





Mitchell camera {: ‘ perating room as medicé 


n fila ri te by Der riment { Cinema ; ( 


ORPORATION 


666 WEST HARVARD STREET 
LENDALE 4 CALIFORNIA 


4 MITCAM 


Students from all over the 
world attend U. S. C. to 
learn the latest techniques 


of |l6émm and 35mm cine 


matography 
























NOR THI PAST EIGHT 
YEARS, the Socony Mobil Oil 
Company has been developing. 

promoting and expanding the use of 
audio-visual aids as a means of 
helping its management and key 
personnel with the many and varied 
types of presentations they are 
called upon to make. 

The Training Section of the Em 
ployee Relations Department has as- 
sisted in this development and it has 
heen a satisfying experience for us 
to see the growth and use of aids in 
the past eight years extended to 
many areas of our domestic and 


foreign operations, 


Correct Use Benefits All 

The continued increase in the use 
of audio-visual aids by employees 
in the Company has convinced our 
management that when aids are 
used correctly, a more effective job 
of communication is realized, which 
in turn, benefits the Company and 
its employees. 

Poday’s rapid growth of our na- 
tional economy is placing greater 
ind greater demands on all of us 


n industry. These demands take 


many forms and one very important 
one to all management men is the 
skill of making themselves under- 
stood and being as persuasive as 
possible in their day to day work. 
There are many things common to 
all business and 
better 


certainly one of them. 


persuasion 
through communication — is 
Therefore. 
let us take a quick look at a few 
major underlying principles which 
must be understood, whether we are 
communicating up the line to top 
management or out to those in the 


supery Isory level, 


We Compete for Understanding 
The problem of effectively getting 
knowledge 


plans, thoughts and 


through to minds of others by 
methods of better communication is 
certainly a subject that is receiving 
increasing attention by all levels of 
management. 

This is not a one-way street by 
any means. for in learning how to 
better 


others, we also learn how to better 


communicate our ideas to 


understand — the thing communi 
cated to us. 

The process of getting plans, 
thoughts. o1 knowledge from one 
mind to another is not as simple as 
some people think, for there are 
many roadblocks along the way. Of 
these, certainly one of the most dif 
ficult to circumvent is the intense 
competition for the mind of the 
other fellow. 

If he is like most of us, he is 


by the volume of 





over! whelmed 
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by a broad conc pt ol these mnportant 


Model physical training facilities at 


Socony Mobil are guided 


goals tor audio-visuals 


Ketter Communication Through 


Wider Use of Audio-Visual Aids 


by D. G. Treichler 
Employee Relations Department, Socony Mobil Oil Company 


booklets. literature and letters com 
ing over his desk daily It is not 
possible for him lo absorb every 
thing that comes across his desk o1 
over the telephone; therefore, out of 
necessity, he has become a scanner 
and a skimmer in his reading and a 


set up a selective mechanism by 


halj-listener in his hearing 


means of which he allows only 
those things he considers essential 
to filter into his mind. The same 
basic principle holds true for all 


level ol workers 


How Quickly Do We Learn? 

Another difficulty lies in the way 
the human mind functions. Genet 
ally speaking, “How well does the 
mind receive?” “How fast does it 
digest?” It appears that one of our 


greatest failings in communication 


today is our belief that people 
grasp things quickly. 
Actually, they do not Ideas 


particularly new ideas, have to be 
digested, and that takes time. From 
the standpoint of the one who is 
trying to put over an idea, it takes 
patience; for usually our first com 
munication is just a laying of the 
groundwork for future effort 
Another What does the 


mind know? Does it have enough 


thing 


information to accept the idea when 
Words 


have no meaning when the context 


we do get through to it? 
is missing. We usually become so 
wrapped up in our own ideas that 
we forget that other people do not 
have sufficient background to ace ep 


them 


Words: Tools of Our Trade 
Obviously. word usage must |e 
the starting point in any discussion 
Words 


after all, are the basic tools of per 


of good communication 


suasion, and whether we realize it 
or not. we are selling something or 
somebody all day long. To most of 
us, words are tools of our trade, and 
yet it is incredible how we go or 
using them year after year without 
giving them the thought and atten 
tion they deserve 4 word is not a 


thing very word is an inventior 
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of many and must be kept alive only 
in the mind of man 
Good 


thought organization are essential to 


usape and good 


word , 


effective presentation To supple 
ment the presentation, audio-visual 
aids used intelligently and in their 
proper plac e will help people lo re 
member more of what they see and 
hear Thus, they permit ideas to 


come to life 


The Eye: Gateway to Mind 
Let us look at a few facts about 
We learn 


I‘) through taste 


how we learn 


1.5°% through touch 

rd through smell 

ll‘. through hearing 
} 


‘ 


83°. through sight 

If the latter two percentage fig 
ures are generally valid, which ex 
perience and research have shown 
them to be, then why are people ar) 
reluctant to use graphic illustrations 


W hy do they con 


tinue to talk for hours trying to get 


and visual aids? 


ideas “uCTOSS and leave audiences 
with only a small fraction of the 


thought absorbed through the ears? 


What Do We Remember Best? 
So much for learning Now what 


about retention? Here's the way re 


Within these model facilities a! 


@&a { ) if t } 


} 




























Behind the Design 
These Basic Principles 


* In the March issue of Business 


feature section de 


Mobil Oi 


Company s new Training Center 


creen a 


scribed the Socony 


one of the largest and most com 
pletely equipped industrial train 
Ing operations in the world The 
irchitecture 
of the Center and detailed the 
installed 


section deseribed the 
yn rmanently facilities 
which make it so noteworthy 
Continuing out report oon this 
outstanding audio-visual pro 
gram, we present this article by 
>. G 


~ 


Treichler, in’ charge of 
ocony Mobil audio-visual facil 
visual aids have 


other 


ities, on how 
help dl 


personnel to do a more eflective 


nanagenent and 


job with the use of aich 
And, to round up the report 
with the help 


of Socony Mobil’s Training Cen 


we have prepare dl 


ter stall, a summary of the porta 
ble audio-visual equipment used 
throughout the Headquarters 
building, and a usage report of 
this equipment during the first 


six months of this year Vad 





searchers analyze a learner's ability 
to retain information 


10’, of what they read 


20’, of what they heat 
0, of what they see 
1, of what they hear 


and nee 
10°. of what they say 
OO, of what they say as 
they do a“ thing 
lhese figures, of course, are only 


approximate and subject le excep 











Ketter Communication Through Audio -Visuals 


(CONTINC ED FROM PRECEDING PAGI 
tions However, they do indicat 
that the best way to persuade people 
ty accept ideas is through a well 
illustrated visual aid presentation 
Listeners may learn much from 
what is said but, do they retain 
t. and what is more, do they apply 
un? That is the real pay off 


Many Types of Aids Used 


There are many types of audio 
visual aids that are being used ef 
lectively by management, key pet 
sonnel and others throughout 
socony Mobil, and es per ially at our 
Headquarters, in’ both formal and 
informal presentations 

Those who have used visual aids 
successfully apree that the extra 
time required in the pre-planning of 
the graphic materials, plus the extra 
work of rehearsals to develop i 
smooth presentation is worth the ef 
fort They have sold themselve 
that the best way to put their ideas 
across, most effectively, is through 
a well illustrated visual aid presenta 


Booklets to Stimulate Action 


lo help promote wider interest in 
audio-visual aids we distribute 
throughout the company two book 
lets which were prepared primarily 
for the purpose of stimulating action 
on the part of held management to 


iu (quire the need d equipment whi h 





will enable them to make presenta- 
tions more effective through = the 
wider use of visual aids, 

The first booklet is the What and 
Why of Audio-Visual Aids It is 
put together to supply an easy ref 
erence for the individual who is 
looking for the right aid or com 
bination of aids to help him in his 
job 

The second booklet, Audio-Visual 
lid Buyer's Guide, was developed 
to fill the need for additional infor 
mation relative to specific type and 
kind of equipment which is consid 


ered a“ vood buy 


rt No attempt was 
made to include a broad selection of 
ll the equipment sold by leading 
manufacturers. Only literature cov 
ering the equipment which has been 
extensively tested at Headquarters 
md considered to be the best was 


This booklet helps guide 


field management in planning the 


ithe luce dl 


purchase of visual aid equipment 


A-V Pays These Dividends 
We are sure that the increased use 
of audio-visual aids in furthering 
ind promoting all of the company’s 
tivities is paying dividends be 
cause people of all ages and mental 
capacities are more attentive when 
they see the pol illustrated as well 
is hear it They understand it 

quicker and remember it: longer 
The big job, we feel, is for man 


agement men to make listeners 








lomm Sound Projectors: 
RCA Junior Model 400 
RCA Magnetic Recording 
Proj 
RCA Senior Model 


Overhead Projectors: 
Beseler Vu-Graph Masters 
Beseler Vu-Graph Junior 
Beseler Vu-Graph Standards 


Opaque Projectors: 
Jeseler Vu-Lyt« 
Beseler Vu-Lyte Il 


Filmstrip & Slide Projectors: 
Viewlex V-1000 
Viewlex Powermatic 
Viewlex V-22¢ 
Viewlex V-55 (slides) 


Tape Recorders: 
Ekotape 250 Model 
LaBelle Control Recorder 
Webcor Educator 





Types of A-V Equipment Used in the Training Center 


Transcription Players: 
Califone Executive Model 
Califone Continental Model 

Projection Screens: 

Da-Lite Hilo Models 
CPE Fastfold Models 

Easels: 

Oravisual X400 Expansion 

Oravisual H323 Heavy Duty 

Oravisual D314 Dual 
Purpose 

Oravisual A-302 All-Purpose 

Presentation Flannel Boards: 

Whitney Red-i-Vuc 
Aluminum 

Whitney Red-i-Vuc 
Magnetic 

Electric Pointers: 
Ednalite Pointers 

Lecterns: 

IBM Lecterns 

Chalk Boards: 

N.Y. Silicate Book Slate Co 

















understand and accept their ideas 
They stand a much betier chance of 


ccomplishing this with audio-visual 


i ids - 


Eprron’s Nore: playing a key role 
in helping develop S M's model 
Training Center was the Ken Killian 
Co., Westbury, N. Y., supplier of 
the a-v equipment noted above. 











Below: this chart shows “frequency of use” by variou ny Mol eadquarter jJepartment t mpany 
Iraining Center fa tig " é } ter ‘ " s] a ; the ( ente 
TOTAL 
FACILITIES JAN FEB. MARCH APRIL MAY JUNE 6 Months 
Diflerent Depts. Using Conference Rooms 13 14 4 15 12 9 25 
Total Meetings & Rehearsals 38 a4 62 76 50 46 316 
Total Attendance 992 1167 999 1336 1256 1011 6761 
Neo. of Full-Day Meetings 9 25 30 42 30 22 158 
Attendance 120 712 618 747 881 583 3661 
Ne. of Half-Day Meatings 20 WW 9 7 W 17 95 
Attendance 773 369 302 504 195 394 2537 
No. of Evening Meetings 2 1 1 3 2 9 
Attendance 71 73 44 55 167 410 
Neo. of Rehearsal Meetings 7 7 12 4 7 7 54 
Attendance 28 13 35 30 13 34 153 
Different Depts. Using Movie Preview Room 6 9 8 5 1 7 14 
No. of Films Previewed 27 39 50 46 56 33 251 
Tetal Attendance 112 168 150 167 268 168 1053 
EQUIPMENT USAGE 

Different Depts. Requesting Audio-Visual Aids 16 4 20 21 23 18 37 
No. of Requests for Audio-Visual Aids from 86 93 117 133 116 81 626 
Above Depts. 
Units of Audie-Visual Aid Equipment used 105 146 164 197 172 109 393 

ie Fulfll Requests 
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Economic Development 
at Work in Pakistan 


Sponsor: World Bank (The Inter 
national Bank for Reconstruc 


tion and Development.) 


Title: Sui, 26 min... color. produc ed 
by Rayant Pictures, Ltd. 


* One of the most unusual engi- 
neering and construction feats of 
recent times, the building of the 
s48-mile gas pipeline across the 
Pakistan desert, is the subject of a 
new film, Sui, available to commu- 
nity groups and TV stations on a 
free-loan basis from Association 
Filmes. 

The film tells of the discovery of 
one of the world’s largest natural 
gas deposits in Pakistan in 1952, 
and of the revolutionizing potential 
it held for the country. Pakistan 
for centuries was an area of limited 
industrial capacity because the fuel 
needed to run the factories had to 
be imported, Natural gas could 
mean unlimited fuel source and 
great industrial expansion. 

Because the deposits were more 
than 300 miles from Karachi, Paki 
stan’s chief industrial center, it 
meant piping gas over rugged, re 
sisting terrain and sun-scorched 
desert land. 

Sui is being made available by 
the World Bank because the film 
illustrates the importance of inter- 
national cooperation in the eco- 
nomic development of natural re- 
sources and land areas. IQ 
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HOW ONE OF WORLD'S LARGEST RETAIL CONCERNS USES AUDIO-VISUAL! 


| W.T. Grant Trains to Match Growth 


To Help Its 660 Store Managers in 41 States Improve Customer Service 
} the W. T. Grant Company Builds Library of 40 Slidefilms in Four Years 

















f rHVE W. T. GRANT COMPANY, one of the plan the program carefully and eliminate all the 
Hf | largest merchandising concerns in the world bugs before going into production, Grant home 
‘4 is growing at a tremendous pace. 6060 stores office management (75° of whom are former 
} | are now in operation (37 new ones in the first store managers) along with Seymour Zweibel 
six months of this year) staffed by 35,000 em Productions, Inc., investigated dozens of ways 
ployees. It is expected that by 1959 the chain to do the job, different techniques that might be 
will have nearly 900 stores and some 44,000 used, training conditions in the stores, and how wv int tra y 1 A dal ’ 
employees. This constant influx of new people the films would mesh with other training meth Be a Service . 1 4 held orary 
to be trained in the Grant tradition of good ods in use It was decided that the sound slide 
customer service, plus the inescapably high film —efficient adaptable and economical—had providing an incentive to each manager to use 
turnover of employees in the merchandising in more to offer than other media, for this purpose them as effectively as possibl \s each Grant 
dustry has always been a training challenge to manager is, in effect, his own boss, the program 
i Coan dhete Ghaneaies, First Program Presented at '54 Convention has been voluntary from the start, but actually 
lo point up the company’s policy of promo 7 i] > ‘ . over WV ol the stores use the film regularly 
inally, at the 1954 convention of Grant 
tion from within the ranks, 225 men who store managers, the program was presented in Content Supervised by a Film Committee 
started with Grant as “local” employees now detail and met with quick acceptance by the Production supervision is by a Films Commit 
manage their own stores, recommended by their managers Kach store was sent a kit of equip tee in the New York office under the chairman 
managers for the company’s Executive Training ment, comprised of an SVE or TDC. stripfilm ship of Training Manager ‘T. J. Newton, with 
Program Some 50 women are now managing projector, Radiant screen, Dynavox transeription other members coming from the Personnel and 
) stores, and, in addition, many women hold key player and speaker, and a neat chest especially Merchandising division (heir activities en 
jobs in Grant stores just below the managership designed by the producer to store equipment and compass decisions on subjects for new films 
level. Nine others hold executive jobs in the a complete library of films and records As new techniques to be used, and seript approval 
Z home office and 21 of 54 buyers are women. stores have been opened each has received a Working closely on all matters of the program 
Began Exploring Film Idea Six Years Ago similar equipment kit. is the producer, Seymour Zweibel Productions 
Six years ago, the company began exploring All the equipment (which costs about $150 Ine., which has made all 50 of the films to be 
the idea of a regular series of films on a wide complete ) and records and films (which now released thus far since the program began In 
range of topics to aid the store managers in cost between $5 and $9 per subject) are charged fact, the Zweibel organization has gained such 
their weekly training sessions. Determined to to the accounts of the individual stores, thus (CONTINUED ON PAGI ixTy ) 
A TYPICAL W. T. GRANT SOUND SLIDEFILM IS CREATED : STEPS IN PRODUCTION FROM THE SCRIPT TO SCREEN 
* 
— 
| 
Zell 
a ll j 
goa 2 
Scene One: (left above): script writer helps on ir Scene Two: art sketch be yphed for a Scene Four: special lab facilit 
rare , ve oe t tline play film scene: (Three 
P tree . ' ' 
t 





Scene Six: each frame receives retu rutir : scripts are prote nally recorded Scene Nine: the ultimate test P le 
, ' ¥ 7 : 

Seven [at ria rr of the Film Comn ys made by RCA storm Record pend wt ployee W iford 

view slides for approval before recording Good acoust nditions are 4 key e react | ‘ ed | reen 
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Inspirational Guidance to Sales Succes 


Meet the “Stars of Selling’ 


Top Figures in the World of Selling Share Their Know-How 


in @ New Series of Six Sound 


' RTEEN GUEST STARS who 
reached the lop hy selling are 
giving their know-how to America’s 
salesmen in a new motion picture 
sales training series, Stars of Sell 
ing 
These aces learned early how to 
elective methods in getting 
Dhey talk directly from the 


apply 
orders 
training = sessions 
made possible by a new series of six 
units prepared by The Jam Hand) 


Organization, Detroit 


Appear in Four Pictures 
The 14 leaders of selling present 
their pointers in four sound motior 
pictures in lomm, each up to hall 
an hour in running time. The meth 
ods of then 


dramatized by 32 professional a 


successful salesmen are 


tors who show how the » lling tech 
niques of the stars can be applied tw 
building sitles im any and all lines 
of business today 

Pwo additional films in the pro 


good 


yram develop other facets of p 


selling and present important prin 


ciples of human relations 


Turning Objections Into Sales 
Alfred buller, 


‘first salesman” of 


founder and 
Fuller Brush 
Company, for example, shows how 
a customer's objections are used to 
Philip M Palbott 
president of the Chamber of Com 
United States and 
sernio;#r vice president of Woodward 
Washington, D. ¢ 


help a sale 
merce of the 


and Lathrop 


Two salesmen get pointers o: w 


Pictures for Sales Meetings 
presenis his pomters on getting the 
buying decision 
John M. Wilson 
National Cash 


vice-president 
Register Company 
top salesman in the world’s top 
selling organization,” shows how to 
ippeal to the buyer's self interest 
Harry Abram 


who sells over OOO cars a year, one 


Chevrolet salesman. 


at a time, tells how he gets his 


buvers to go to work for him 


All Types of Selling Shown 
fo dramatize “how” and “how 
not to do it,” various selling situa 
lions are pre sented in Stars of Sell 
ing as they occur daily in office, 
store, home, over the luncheon table 
in wholesale and retail selling, and 

in selling professional services 
Arthur H. (Red) Motley, in great 
demand for his inspirational talks 
to salesmen and salesmanagers 
make “ the introduc tions and { line hes 
each point. He provides a running 
commentary with hard hitting em 

phasis on “what's in it for you. 
How to get the buyer to hear and 
consider what you tell him? How 
to close? How to unlock doors that 
lead to increased sales? These are 
some of the situations which the 
topnotchers in selling know how to 


solve 


Meeting Product Resistance 
Selling 


overcomes resistance to a new prod 


\ salesman in Stars of 


uct by knowing how to fit his serv 


ice into the buyer's business An 








Above: Ed Brooks siesmar ee 


mselt for fir + time wher 


gle method sre applied to him 


other salesman develops enthusiasm 
out of a potentially serious situation 
about a faulty shipment, finds the 
real trouble, and makes an extra 
sale. Another discovers that what 
a prospect says can be the road to 
an ordet 

The “pros” in the new series show 
how to sell value, quality, and serv- 
ices in 


competitive market situa 


tions. Methods are shown which 
can cul turnover among salesmen 
who try hard but have not had the 
benefit of the years of experience of 


the top-rank sales leaders 


Franklin on Human Relations 
The “do’s” 
ing are dramatically developed fur- 
ther in the fifth and sixth units of 
this series. 


and “don't’s” of sell 


\ lewilng them, the sales 
man learns how to handle buyers 
from the way he sees customers 
handled. The ideas of Ben Franklin 


on human relations in selling are 


dramatized with today’s merchan- 


dise. servic es. and pri ing. 


"Adaptable to Any Program” 


“The units are adaptable to any 
Jamison 
Handy. president of The Jam Handy 


Organization. 


training program.” says 
“Screening of the 
careers of the guest stars turned up 
the best points to be learned from 
their successful experience. Sales 
men are taken ‘on location’ to dem 
methods in 


onstrate personnel 


stores, offices, showrooms, in the 
field. 

“The decision of these sales ex- 
ecutives to give their invaluable 
pointers as well as their time and 
effort is evidence of their belief in 
the importance of training and re- 
fresher sessions.” 

The films are being released as 
individual units to spice and beef up 


any established program and for use 


as a series of six units for special 
Stars of Selling 
Was produc ed and is distributed by 
The Jam Handy Organization. 


training sessions. 





Bringing the Screen to Hollywood 


the POST visualizes its ad influence 


* Sponsored sereen techniques en- 
tertained members of the entertain- 
ment film industry recently as THE 
SATURDAY Eventinc Post, complet- 
ing a L6-city tour with its 1957 ad- 
vertising trade presentation, played 
host to Hollywood personages at the 
Beverly-Hilton Hotel, in Beverly 
Hills 

Film celebrities and motion pic 


ture studio executive - advertising 
personnel were guests al The Post 

and Consequences presentation, held 
June 24. Tolling of a 300-pound 
“Liberty Bell” brought the assembly 
of nearly 1,000 into the Grand Ball- 
room for the show. Bob Hills, Post 
editorial promotion manager, pre 


sided 


Welcomed by George Murphy 

George Murphy, head of the Mo 
tion Pieture Advisory Council, wel- 
comed the Post. Los Angeles Mayor 


Hills 


Norris Poulson and Beverly 


Mayor David H. Tannenbaum spoke 
to the gathering. 


Wide-Screen Slide Presentation 

Pictorializing the Post’s wide in- 
fluence, the presentation combined 
house 


an attractive break-away 


front set, rear -screen projection, 
color film and animation to augment 
Hill's narration. The rear-projec- 
tion unit utilized a wide-screen on 
which three slide -image segments 
could be shown simultaneously or 
separately , 

Statistics, books and press clip- 
pings were integrated with the vis- 
ual screen material to present the 
Post's advertising story in an inter- 
esting and entertaining way. The 
Post--and Consequences was pre- 
sented to Los Angeles advertis- 
ing and business executives at the 
Beverly-Hilton on June 26 and 
) 


27. It was quite a show! i 
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TRAINING ABROAD 


Dartnell Sales Training 
Films in Four Languages 


* Overcoming Objections, a 30- 
minute sales training film distrib- 
uted by The Dartnell ¢ orporation of 
Chicago, has been released with 
Spanish, Swedish, Norwegian and 
French language sound tracks for 
use overseas. The film was produced 
for Dartnell by The Jam Handy Or 
ganization. 

The foreign language versions re 
sulted from requests by European 
Productivity Councils and several 
U.S. companies with sales staffs in 
non-English-speaking countries. 
Prompted by these requests and the 
expanding foreign markets, Dartnell 
is releasing part of its sales training 


film library in overseas editions. 


Presents Borden & Busse 
Overcoming Objections, a black 
white film. features the team of 
Richard C. Borden and Alvin C. 
Busse in dramatized sales situations 
illustrating methods which a sales- 
man can adapt to his own customer 
problems. In its English language 
version, the film has been in use 
since 1954 and has won a Cleveland 
Closing the 


Borden and Busse 


Film Festival award 
Sale, another 
film, is being processed for foreign 
language distribution 

Sound for the Spanish and French 
versions of Overcoming Objections 
was recorded by Les Analyses Cin 
emaphotographiques in Paris, while 
the Swedish and Norwegian versions 
were prepared hy produc ers in these 
respective countries. Optical sound 
tracks were dubbed onto the orig- 
inal film with a close match between 
The first 
l6mm prints, which will be distrib 
uted from Dartnell’s Chicago office. 


maintain a high standard of syn 


lip movement and voice 


chronization, the distributor reports. 
Closing the Sale was also produced 
by The Jam Handy Organization of 
Detroit 


Booklets in Spanish, French 

Dartnell is planning to publish a 
number of the firm’s sales training 
hooklets in Spanish and French edi 
tions. The first of these will be a 
O4-page Spanish edition of Over 
Objections which ties in 
with the film. 

More films and booklets are being 
\ library of 


foreign language training material 


comin 


pre pare d for rele ase 


is being built from which companies 
can draw professional material to 
develop effective programs for train 


ing overseas sales personnel Ld 
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The Editors of House & Garden Pre sent a 


REPORT From 
the Home Country 


{ 
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No competitor, but an important partner of all media, 


the motion picture is today serving newspapers, radio, 


magazines and television as it helps make promotional 


eflorts more eflective and 


* Mayazines like BUSINESS SCREEN 
have. for a long time been telling 
potential sponsors what films can 
do for them as a promotional me 
dium. Nowadays, quite a few mag 
azines are returning the compliment 
by sponsoring filmes directed at po 
tential advertisers An interesting 
case mn point ts Report From the 
Home Country developed and pro 
duced for Hotse anp GARDEN by 
Henry Strauss & Co.. in collabora 
tion with the Media Promotion Or 
ganization 

Report From the Home Country 
has several novel aspects which have 
combined to make it a marked su 
cess, according to re ports from sore 
200) showings conducted by the 
magazine in the last six months It 
introduces a new editor inew 
concept of media promotion 
and some techniques of film making 
which shed a new light on how 
much can be accomplished in get 
ting a story across visually for a 


relatively small expenditure 


Editor Presents His Concepts 
Bill Lowe 
GARDEN S new editor, in the role of 


Report From the Home 


By casting House AND 
narrator 
Country vives him the opportunity 
of outlining his concept of the mag 
azine s re sponsibilities to the public 


and the advertiser im a relaxed, in 


* 1957 


reaches their key advertisers 


formal way that conveys a teelin 
Of freshness and positive direction 
More than that 


tial advertisers an impression of a 


it gives poten 


Vigorous personality in the editor 


chai aman who is intent on 
preserving the integrity and author 
ity that made his magazine oom 


fluential in the past while at the 
same time introduc ing change that 
will continue to build its audience 
appeal 

Phe new picture dwell onl 
briefly on the standard media pro 
motion theme market cover 
ie CCOTLOINYS 


reports ol promea 


tional successe Instead, it devote 


Editor Bill Lowe | l 


¢ 


ie 














the bulk of its footage to giving its 
audience an insight into the motiva 
tions, interests, and needs of the 
“home country those residen 
tial belts surrounding our major 
cities that constitute the fastest 
growing market in America today 
“Home country people, the film 
points out, are the nation’s “taste 
leaders they're building a 
new way of family life and 
they re in need of the kind of in 
spiration and = information Hows 
AND GARDEN provides The impli 
cation for advertisers comes through 
clearly without the need for high 
pressure sell 

Visually Report From the Home 
Country makes its points by the use 
of striking color stills, cleverly han 
dled to create the illusion of pane 
ramic motion by interestingly 
angled reproductions of significant 


House AND GARDEN articles 


and by amusing motion-slide ar 
sequences These devices, eflective 
in themselves, enabled Strauss to cut 
studio shooting time to one day and 
eliminate location work altogether 
The result is a tight fast paced 
presentation that effectively con 
denses a fairly compli ated idea into 


14! minutes of film time 


Shown to 2,400 Prospec ts 
To date some 2400 ad agency 
executives promotion directors and 


adverti ine 


this film 


managers have Vit wed 


mn coast-to-coast howing 
conducted by the magazine pace 
ilesman: or, in the case of pat 
ticularl Hniportant aecounts hy edi 


round = the filin explore it ha 


leo Lowe Because ofl the 


proven to be useful in) stimulating 
elive post showin discussion on 
the problem involved in reachin 
the fruitful “home country” market 


It has also turned out to be a great 


Lirnee saver enabling THotss AND 
(,AnDI representatives to make a 
many us six apoype iriatee i da bye 
fore key prospect WW 


Media on the Screen 


* Tuk Lapties Home Jounnar. and 


VMeCaus VAGAZINI redoubtable 
competitors in the home magazine 
market, will meet in the ime cut 
ting rooms thi fall Both have 
igned with Science Picture ich 
vision of US. Productions. for nes 


promotional filo 

Lu will have i JO-minute tity 
featuring distaff advertising execu 
tive. Bernice Fitz-Gibbon 

McCall's will release the third i 


its series of five-minute prurbolic et 


we films for television this one to 
he called Fun Ideas for Little Chil 
dren for fall howings Ved 
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SCIENCE & TECHNOLOGY IN PICTURES 


Li A ngete 


Lifeline Facts 


Sponsor: Los Angeles 
of Water and Power 
litle: Power for Progress. 24 min 


Raphael (, 


1h partinent 


produced by 


Wolff Studios 





a. 

Nerve center of | Anat 

rf etwork. | we ispatche 
if U f ? ty W 





Huge power system diagram offe: 


nspatcner nstant pt " ive 

ViGw f iyren? 7 w ail ver t 
- 

s Hureau of Water W whs and ° 

TT upply; Bureau of Power and 

aes Lint Created to Serve Cy d 








Manufactured weather: Departm: 


Reports on Water & 


Power a 


* Los 


inns thee 


Angeles the third largest city 
nation, is situated in semi 
desert country An annual average 
raintall of 15 inches occurs mostly 
during the winter months and the 
suininer Prowing season seldom has 
a drop of rain 

Despite these obstacles, Los An- 
hecome a 


veles has metropolitan 


irea of 5 million, a city with big 


industries and a phenomenal con 
sumption of water and electric 
powe ! | 1s Ange les can he proud 
of its city-owned Department of 


Water & Power 


planned ahead for the regions tre 


which successfully 
mendous growth and has gone far 
iheld to bring water and power to 
the city and its environs And 
power is supplied in Los Angeles at 
i rate one-third lower than the aver 
ize power rate in the 15 largest 


cities in the United States 


State and Utility Problem 


Yet the department must defend 
itself not only against the outeries 
of Arizona, northern California and 
other geographical areas, but it 
must shield itself against the slings 
and arrows of private utility com 
panies 

Power for Progress, while pri 


marily concerned with electri 
powel does an excellent job of 
howing how the department heads 
ind engineers have planned for the 
city's growth in water and powet! 
needs, Both water and power come 
from the Owens River Valley, some 
OF) miles northeast of Los Angeles, 
is well as from Hoover Dam and the 
Colorado River, 200 miles east of 
the city 

Produce 75°/, of Own Power 

Though it makes use of the tre 
mendous electrical output of Hoover 
Dam and the power stations along 
the Owen Valley 
\ngeles produces three-quarters ol 


its power in huge oil-fueled steam 


aqueduct Los 


yenerating plants in and around the 
eity 

Reporting on departmental ac 
complishments Power for Progress 
is an instructive film for those in 
terested in Los Angeles’ water and 
power development and a meaning 
ful public relations vehicle, It should 
come in handy just prior to water 


ina power bond issues on the bal 


lot Lad’ 











"Moon is Born” animation seauence 


hows /2-toot 


3 Vanquarad rocket 


Preview of the Earth Satellite 


* Visualizing the launching and 
tracking of the earth satellite Van 
guard, a new sponsored motion pir 
ture is making impressive headway 
across the documentary screen 
spaces provided by television sta 
tions and theatres, 

The film, 4 Moon Is Born, has 
been distributed to 225 television 
stations in 12 countries by the spon 
sor, International Business Ma 
chines Corporation. An edited ver 
sion for tv newsreels is being dis- 
tributed by United Press TV. In 
edited form, the film is also being 
used by Movietone News and Uni- 
versal-International Newsreel. Nu 
merous theatres have requested the 
complete version which is available 
in color. 

Produced by Transfilm, Inec., New 


BUSINESS 


York City, A Moon Is Born was re- 
leased to coincide with the begin- 
ning of the International Geophys 
ical Year, during which scientists 
will study the earth, its atmosphere 
and the sun. The film’s seript and 
storyboard were approved by the 
Naval Research Laboratory, the De- 
partment of Defense, the National 
Academy of Sciences and four other 


participating agencies. 


Animated Preface to Launching 


The 4-minute animated film 
charts the many elements involved 
in the man-made moon operation. 
It depicts the launching of the 72- 
foot -long, three-stage Vanguard 
rocket and the rocket’s 18,000-mile- 
per-hour flight into space. At an 
altitude of approximately 300 miles, 
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the satellite is ejected into its ellipti 
cal orbit to spin around the earth 


once every 90 minutes. 


Shows Tracking of Satellite 

Portrayed are the trac king sta 
tions, called Minitrack, which will 
pick up the faint radio signals trans 
mitted from the satellite Optical 
tracking stations with giant tele 
scope cameras and volunteer Moon 
watch stations will record the visual 
sightings of the satellite. 


The film explains that because of 














the speed and irregular paths of the 
satellite. an IBM electronic com 
puter will be in constant use to pre 
dict the “moon's” future positions 
This data will be relayed to tra king 


stations throughout the world 


16mm Distribution Is Planned 
Plans are being made to distrib 
ute A Moon Is Born to schools, 
clubs and civi groups The film 
was printed in color and black and 
white versions to facilitate — tv 


use int public service showings. 


A Leader in the Missile Field, RMI Tells its Story— 


Visual Recruiter of Engineers 


Sponsor: Reaction Motors, In¢ 


Title: This 1s RMI, 16 min.. color 


produced by Audio Productions 


* Reaction Motors, Inc., is a fast 
growing but, until recently, little 
which manufac 
Organized in 194] 


ind concentrating on research for 


known company 
tures rockets. 


the past decade, RMI is now geal 
ing for major production, needs 
thousands of engineers to fulfill its 
mission as a supplier of rocket en 
gines and allied devices for the 
irmed forces. 

Although the company has grown 
from four employees in 1941, to 
LOO in 1956, and to 1800 this year, 
its need for more and more engi 
neering personnel is still of major 
concern, RMI has been somewhat 
handicapped in this respect by the 
fact that the company is not as well 
known as other employers of large 
numbers of engineers, Rockets have 
been so hush-hush that RMI has 
rarely been able to tell even pros 


pective engineering employees much 


"This is RMI" nows enaineers Ti 


— 
' 
aon on 
. 
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about what they would be working 
ol 

One of the tools the company 1s 
employing in its recruitment cam 
paign is a film, This 1s RMI, which, 
although it does not break down the 
classified restrictions on the nature 
of RMI’s work, does bring engineers 
inside its doors to show the oppor 
tunities available to them It ex 
plains the advantages younger men 
enjoy at RMI by working in close 
cooperation with leading engineers 
in the field 

And knowing that many other 


Above: pictured in the ‘Aton f f t en watt 


considerations are important to en 
pineers being wooed by concerTis 
from coast to coast. RMI devotes 


much attention in the film to the 


Peacetime Holes for the Atom 


Sponsor: ( hamber of Commerce of the heat from more than (oO tons of 


ideal location of its plant in a beau 
tiful rural section of Northern New 


Jersey. but close enough to New 


the Lnited States coal 
In fact, one table spoon of ura 

Title: The Atom Comes to Town 
a) min color produced i Mul ing enough electricity to meet all the 
ler. Jordan & Herrick ede of 


Ve 


; nium is potentially ca vible of mak 
York to enjoy many of the big city’s | 


advantages | 
im average-size cily ora 
RMI is currently showing the film fall d 
ull day 
to engineering groups, and to met 
w 2 © Pp Of course, the trick is to use this 


in engineering schools across the * “Atomic is still such a fright 
7D | it le that enerpy economically The ittom has 
country. producing word to many people a 
, hot et reached the lave of com 
ihe pre sent role of yy acetime atom toll loll ) 
rrunivie t raga yf wling dollar or dollar " co 
energy is litthe understood, But the ‘ a WEEN ne 
, entiona cls rut Wout } 
peacelul atom, no longer just a lab it * . hae 
ween rape mii the ¢ \ \ TL hve 
ratory dream, is here today, work ' , earns , 
lar off Already, electricity-venet 
wonders promising a“ better | 
iting feorrite ant re iM lion 
vorld for all mankind Alread : , ome OPO AtLO8 


it Virgi ia mal (California mad 
tome ce velopment is a mayor lac ' 
lher plant ive tv y ty it i man 
rin the American economy. Thou ” - a Se 
ther lute 

mds of men and women earn thei 7 fi] ’ 

if pitt ow olher ‘ i the 
elihood by harnessing nuclear et ” 1 th 


lusts ind research It premieres 
The Los. Chamber. in this filo ippropriatel thoard =the stomi 
lroduces us to just a fe OF These ibmarine Sea Wolf, with projes 
tomic wonder mirack that are tion current generated | ul 
ppening all about us, wherever jnarine’s atomic energy plant 
I \dditional information on the 
hlectricity can now be produced new film may be obtained trom the 
the energy in the atom. and t National Chamber headquartet 
fu it least, this is surpri 1615 H Street N.W.. Washington 6 
Potential energy in just i ind in several key citi The 
e tablespoon of uranium equal film os cleared tor televisio Rental 
uscle power of 40) millior charge ie S15 for seven da or 
tr nen working for an hour, of it may be purchased for $160 PY 
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INKI LLING « sponsor-produces 
relationship which spans more 
than three decades are two new 
color motion pietures Steel Wire in 
fyriculture and Steel Wire for In 
dustry, recently completed for the 
Keystone Steel & Wire 
Ilineis by The Venard Or 


panization 


Company 
Peoria 

It's a case of two ploneers pet 
ting together a ploneet producer 
of wire and a pioneer in film pro 


Keystone’s advertising manager who 


duction says Coons 
supervised production of the new 
filivin Venard produced the first 
promotional film for Keystone in 
1924 
First Film a Rural Opus 

The first Venard vehicle for thi 
sponsor was a rural opu entitled 
Give the Pies a Square Deal It 
producer opines that the only sim 
ilarity between the L924 subject and 
the 1957 Keystone films is that all 
were made in a steel mill 

The old and new films utilize a 
busic pattern which has endured in 
ponsored proture the mneorpora 
tion of manufacturing and product 
application cone Visual versatil 
ity, however, has grown ipace with 
manufacturing improvements and 
modern product 
Though the 1024 Keystone pietur 


included a“ 


applications 
fractional attempt at 
color, it essentially was a black and 
white, silent film Full color and 
ound lend reality and sales power 
to the steel manulacturing and prod 


uct sequences in the new film 


Contrast in Color Methods 
Attempts at color in the L924 pre 
duction exemplify, by contrast, the 
growth of motion picture method 


The early film dealt with the fun: 





Right: 


ton of od fencing in hog sanita 
tion and featured Red Brand fences 
To be photographed the lop wires 
of these fences, which were red 


When the film 


made, the white lop 


were painted while 
print were 
wires of all fences shown were 
painted red with a dye solution 
frame after frame, in each print 
How one print escaped this color 
rescued after re 
lease is told by W H. Getz, sales 
Keystone’s Merchant 


Division The unpainted 


hipped to a Keystone 


treatment and was 


ridhiiipet ofl 
Prac 


print wis 


tiesiiiat Ihe Red Brand man wis 


true to his color. no white-topped 
He bought a bottle 


f mercurochrome and started his 


fences for him 


At) color proces ny 


Widely Used by County Agents 


The 1924 film and other silent 
extensively ly 
County Agricultural Agents When 
ound came, everyone wanted sound 


films but rural leaders had no fa 


filin were used 


ilities for showing them The early 
ound films were taken to rural au 
dence by Venard road show 
crews Many farm families first 
witnessed the “talkies” when group 


ftoas many as 4.000 persons gath 
ered at the high school or village 
hall to see Keystone’s Tom, Dicl 
md Harry ov Hidden 


These were human interest stories 


Treasures 
with agricultural messages on crop 
rotation ind ol improverme nt. (lar 
Levent comedies were added to com 
plete the evening s entertainment 


Lhe ulvent of 


iwaitlability of sound projectors mn 


lOmm and the 


er community enabled Keystone 
to go back to the 
distribution plan 


sponsor to-user 
Subsequent pro 


Vo le ri Fen ¢ Build 


ductions were 


The Saga of Two Pioneers 
# j 


S$Uth Year in Pictures; 
the heystone Wire Story 


Adds Two New Films to Growing Library 





ing, Willing Acres, The Soil Con 
servation District, and other farm 
films, and industrials including Key 
mesh and the Freedoms Foundation 
Award Winner, The Shadow of a 
Pioneer 

More recently, as the sponsoring 
company and its concept of public 
there 
have been Education Plus The 
Field Trip and Education Plus 


( ooperative Office Occupations, vis 


relations continued to grow 


ual aids for education, designed 
primarily for television public sery 


cr movi i 
ee programming 


Show Modern Steel Processes 

The two new films, Steel Wire in 
fericulture and Steel Wire for In 
dustry follow the story of steel from 
pen pil iron ore mines in Min 
nesota to the open hearth furnaces 
and through the refining process 
lapping, pouring to ingots and var 
ious rolling operations in which the 
steel is rolled into rods which are 
lrawn to wire Here, the films go 
their separate market ways 

In Steel Wire in fericulture 
scenes of drawing rods to wire for 
farm fences lead to the uses of Key 
tones Red Brand fences in farming 
yperations im many parts of the 
country Livestock sequences con 
ceived to win farm audiences feature 


Brahmar ind Santa Gertrudis cat 


Right: 


Record of Performance 


*This enviable record of cli 
which The 


Organization has 


ent satisfaction 
Venard 
made in three dec ades of seTrTyv- 
ice to Keystone Steel & Wire 
sets an example to producers 
and sponsors everywhere. We 
salute them both. OH 


tle and hybrid cattle Charbray 
(part Brahman, part Charolaise ). 
Braford (Brahman-Hereford). 
Brangus ( Brahman-Angus), and the 
Beefmaster (bred from Brahman. 
Hereford and Shorthorn) These 
specimens are seen on ranches in 
Florida, Arkansas. 


Colorado. The film is aimed at vo- 


Missouri and 


cational 


agricultural classes and 


rural groups. 


For Industrial Sales Field 
Steel Wire for Industry primarily 
will be used for sales promotion by 
Keystone representatives, according 
to F. P. 
manager. This film shows the draw 


ing of many types of wire for in 


Schusler, industrial sales 


dustrial uses, ranging from wire 
rope for suspension bridge cables to 
wires no bigger than a thread used 
in truck tires. Such wires may some 
day be used to strengthen passenger 
car tires, 
Emphasis — is Keystone’s 


special-processed wire for the cold 


given 


heading industry, an important part 
of the company’s business today. 
When the “right wire’ permits the 
cold heading for 2 cents each of 
parts which formerly cost the man 
ufacturer 19 cents each when ma 
chined, the hecomes 
Steel Wire 
for Industry will do its work in 


“right wire” 


important to industry. 


showings to societies of engineers 
and metallurgists, industrial plant 
personnel, college enyvineering and 
metallurgical classes and high school 


science classes, 
Distributed by Venard Firm 
National distribution of both 
films will be handled by The Venard 


Organization. 


Requests should be 
directed to Venard at 113° North 
East Madison Avenue, Peoria, Ill. 2 





BUSINESS SCREEN MAGAZINE 








_—_— =~ 


—_— 











Active in Service to Their Communities 


Bell People Take Jobs to Heart 


"The Antidote'"—Story of a True Incident—Introduces 
Human Relations Film Series Created for Bell System 


[' MAY SEEM STRANGE to those 
who know telephone people, but 
Bell System surveys regularly turn 
up a small group of people who 
think of the phone companies as 
eflicient and scientific, to be sure. 
but also as aloof and impersonal. 

Telephone company officials think 
that this occasionally found attitude 
is paradoxical, for of all groups of 
people in commerce, Bell System 
employees receive the most instruc 
tion aimed at truly friendly public 
relations on the job, and the most 
encouragement to go way beyond 
ordinary duties and civilities both 
on and off the job. 

The records of many years docu 
ment telephone employees’ ac tiv ities 
in extraordinary public service. And 
the Bell System believes that it is a 
story that can constantly be told, 
not only that the public may know 
what sort of people they are, but to 
continue to nurture the idea, inter 


nally, of the companies’ tradition 





designed to dovetail with these mes 
sages seen in thousands of maga 
Z1nes and new papers acCTOSsSs the 
country 

The first film specifically planned 
for this program is The Antidote 


12 min. by Ww. produced hy Henry 





a difheult 


job, for the time is Sunday night 


ven It turns out to be 


but after several harrowing hours 
with the child) perilously close to 
death, the manufacturer is) found 
and the proper antidote determined 
<o the child is saved 


The story is dramatic and emo 





lion-packed, yet it is but one of 
many instances of how telephone 
peaple react in emergencies to peer 
form outstanding public services 
The Intidote ha been shown 


widely throughout the Bell System 


companies, In addition, 65° 35mm 


prints are beri ollered to theatre 


Film Study of Labor Arbitration 


Sponsor: American Management 


Association 


pany ease wil presented by the 


8 of public service. Strauss & Company It recounts a Labor Relations Coordinator for 
With a good story to be told, such true incident of a young child who Title: Arbitration. 30 min. b/w SKE Industri 
as this. the companies, through thei had swallowed a bottle of poisonous produced by Knickerbocker Pro Witnesses called by the union rep 
parent. American Telephone and cleaning fluid. The attending doctor ductions resentative included the worker who 
Telegraph Company, usually unite appeals to the telephone company had filed the original grievance, th 
to put it on film. AT&T magazine chief operator on duty to track * This is a film reeord of an un head of the local grievance commit 
and newspaper advertisements are down the manufacturer of the fluid rehearsed arbitration session Its tee, and the president of the Union 
now stressing the community service and find out the complete ingredi purpose is to show how each side in local Festimony for the Company 
idea. and a series of films will be ents so the proper antidote can be a typical dispute presents its case was offered by the General Foreman 
before an impartial board of care ind the Shift Foreman concerned 
PICTURE SF QUI NCE OF SCENES FROM THE ANTIDOTE fully selected arbitrators Though Irhitration is wot only an inform 
a specihe labor grievance serves as itive traming aid It is a yraplin 
et | the springboard for the session, the demonstration of how labor and 
’ film considers such basic aspects of management can cooperate in han 
inbitration as: the participants ar dling crucial industrial problem 
| hitrators, witnesses: the usual ordet Linder the skillful direction of the 
) of business: the documents which arbitrators, the immediate basis for 
may be used as evidence and those the hearing the union charge of 
which have the greatest weight i Hniproper distribution of overtime 
bringing about decisions: and the issignments Hives way to a more 
f techniques used = by company and fundamental question: can a com 








Des 


eq 


pite Sunday hour, chief ope 





labor re presentatives to present thei 
cases 

hor this film, television camera 
were trained on an actual arbitra 
tion session between SKE [ndustris 
md the United Steelworkers of 
America, Local 200% The arbitra 
tion board consisted af the Secretar 
ind General Counsel of SKE Indu 
tries. the International stall Kepre 
sentative of the lL nited Steelworkers 
ind an impartial chairman, selected 
submitted by the 
American Arbitration Association 


from a“ panel 


pany ask the union to assume re 
porsibalit for the clearance of 
vertime assignments? In this film 
COmpany and union representative 
present their case for the final ce 
cision Of the arbitration board 

Throughout the film a narrator 
erves as a ““wusle Clearly powntin 
out the essential and significant as 
pects of this t pieal umbitration = 
on 

The purcha e price of Arbitration 
8 S195, including a Leader's Guide 


Rental price is S40 for the first da 


The case for the union was pre ind S10 for each additional da 
Company files yield Safely on way sented by an Associate Counsel of Available Iron the AMA bobo 
; wnNaly7ze nared ; ; ; WOT the | nited Steelworkers I he com Broadwa Ne V ork fu Val 
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t's "Mr. B. Natural” f 
Das ’ 


‘ ; ; 
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' 
» Film Praductios rew 


Selling’ Youth on Music Values 


Through Emphasis on Personal Benefits, This C. G. Conn 
Film Wins Widespread Audience Approval, Helps Dealers 


| orn, INSTRUMENTAL MUSK 
should think 


parent. in terine 
ol what music can do for the 
child rather than what can my 
child do for music? That is the 
theme of Mr. B 
IGmm motion picture sponsored by 


( (, Conn l td ol I Ikhart 


Indiana, manufacturer of band and 


Vatural, a current 


orchestra instruments 

Phis sponsor's film approa h isa 
good example of how a motion pu 
ture may blend sales promotion with 
a inessage designed tw entlighte re the 
public and benefit the industry to 


which the sponsor belongs 


Explains Company Viewpoint 
Paul | Richards, ¢ (, 


peneral wale . 


( oni. 
manager, explain hi 
company * thenrnvate appro hto Mr 


ht. Natural 


“If a child learns to play a musi 


instrument sometime during his 12 


vears of elementary or high school 
and then never touches the instru 
ment after he graduates from high 
school, he will have gained tremen 
dously in many ways 

Richards points out that the play 
ing of a music instrument tides in 
the development of mental and phy 
ical coordination, self - discipline 
leam spirit and self-confidence 

Though these personal qualities 
ire real, attainable values, they are 
not music's unique and most appeal 
nig value, the quality which moti 
vates music's other values: the sheet 
joy of making musi 

With Mr. B, Natural, the sponsor 
is able to dramatize music's person 
ality - building attributes with the 


very sight and sound of music—a 
r 


40 


happ human expression which 
voices its own value By showing 
how thi expression comes to one 


young student, the film highlights 
Hl of musi advantages and the 
Hniporlance of the school music ed 
ucator and the reliable band instru 
ment dealer in guiding young per 
ons into worthwhile musical expe 


Pierce 
Buzz Meets 
Vi I 

Kling bilo 


plays its rhythmical way for 27 min 


"Mr. B. Natural” 
Vatural produced by 
Productions, Chicago 


utes of color, telling the story of 





Above: | excitement the 


12-year-old Buzz Turner who is in 
troduced to the joy of music by the 
personthed spirit of music “Mr. B 
Natura 

\ hep pixie who inhabits the 
third line of the music staff, “Mr. B 
Natural 


Buzz Turner's first musical awaken 


appears in response to 
ing and leads the boy to musical 
fulfillment Mr. B. Natural’ 
teaches Buzz the joy of music, how 
music can improve Buzz, help him 
to “be more natural.” The sprite 


encourages the lad’s natural inclina- 


C. G. Conn'’s “Mr. B. Natural” —a good example of hou 
a motion picture may blend sales promotion with a mes- 


sage designed to enlighten public and benefit industry. 


tion and ushers him to the school 
bandmaster and the music dealer. 

itself, 
Natural” shows Buzz the 


Besides the fun of music 
“Mr. B 
team spirit learned by a band mem- 
ber, the glamor of band uniforms, 
the excitement of band « ompetitions, 
From the school bandmaster, Buzz 
learns the ease of music study in the 
school’s program, how music infuses 
poise and confidence, develops co 


ordination, completes his education. 


How Good Music is Made 


From the dealer, Buzz 


music 
learns that the best musical sound 
comes out of the best musical in 


strument, how good instruments are 


made, and how they are available on 





an easy trial-purchase plan. Buzz 
Turner joins the school band and 
learns that “Mr. B, Natural,” the 
bandmaster and the music dealer 


Whether or not 


he becomes anew Harry James or 


have spoken true 


Bennie Goodman is not so impor- 
tant: music will help him to be a 
better Buzz Turner. 

The film augments its theme with 
scenes of the manufacture of musi 


cal instruments at the sponsor s 








Miami 
Senior High School Band playing in 
the Orange Bowl in Miami, Florida. 


plant and scenes of the 


Original dance scene scores were 
composed and conducted by Kling’s 
musical director, Bernie Saber. The 
photoplay was written by Marvin 
David and directed by Phil Patton. 


Extend Showings After Tests 

Sales Manager Richards reports 
that during the first weeks of dis 
tribution of Mr. B. Natural, C. G 
Conn received “many wonderful 
comments from all classes of audi 
ences” from Kiwanis clubs, par- 
ent-teacher groups, band directors, 
music teac hers. dealers and editors 
of music magazines. 

The sponsor initially distributed 
the new film through the company’s 
Elkhart, Indiana headquarters and 
through Conn dealers. The com- 
pany now is enlisting the facilities 
of Modern Talking Picture Service, 
Inc., to reach more parental, teacher 


audiences. Vr. B 


Vatural is being publicized by a 


and = student 


lively photo folder which introduces 
the film’s cast and outlines the spon- 
sor’s message. ae 


Below: tne D'a moment 


arrive 


Oriole’s Film Story a Winner in Hot Stove League 


Sponsor: The Gunther Brewing 


( ompany 


Title: Play Ball with the Orioles, 
20 min. color, produc ed by Sound 


Masters, In 


* One thing you can say about the 
Orioles this year--so far—they’re 
better than the Senators and the 
\thletics. And, they're even up with 
the White Sox and Yankees in wins 
and losses real spoilers. 

Good friend of the Orioles, and 
sponsor of their broadcasts, is the 


And, as 


a good friend, the ecmpany is spon- 


Gunther Brewing Company. 


soring this film for showing to 


groups of fans all over Maryland 
and the Chesapeake area 

Play Ball with the Orioles seeks 
to bring the average TV fan in more 
closely to baseball——live baseball 
by showing him some of the innet 
points of the game, des« ribing what 
each position on the field is doing 
Announcer Ernie Harwell and Man 
ager Paul Richards take part, and 
tell about the job of building a win- 
ning club, step by step, until the 


hated Yankees are 


cuished. 


finally Van- 


The Red Sox. however, are the 
patsies in this film—they go down 
2-1 to the scrappy young Orioles in 


scenes taken from an actual game. 
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APPR A MAKI 


| Palatahle Facts for Investors 


"The Hope That Jack Built’ Showing to Theatre Audiences, 


Entertains as It Explains Functions of the Security Markets 


National 


Investment ( ompanies 


The Hope That Jack Built, 


6% min.. produc ed by Robert 


Sponsor: if 


Asson lation 


Title: 


color. 


Ca ot 


Lawrence Productions. 


* Investment companies, tradition 
also limited in 
to the 


stringent rules of the 


ally conservative, are 


telling their story public by 
Securities Ex- 


Thus 


panies have found it hard to fully 


change Commission. the com- 
' explain their functions to prospec- 

tive investors who may not know a 
mutual fund from 


bank 
This film 


ge 


a corner savings 


route to 


Us 


Is one a way 


4 








Pp, 


Here's ange story board art 
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out of the investment companies 
communication difficulties It is a 
tradi 
method of tell 


story 


radical departure from the 
tionally conservative 


ing a “Wall Street’ 


How Investment Firms Work 


The Hope That Jack Built details 


the intricacies of diversification 


management and it 


through the 


professional 
vestment story of tts 
main cartoon characters, Jack and 
Saver 


Penny Departing from the 


usual educational patter, the picture 
develops a complete story line and 


nm a@& gay way carries Jack and 


Penny to the horse races, the stock 
@ « 
>” 
* 

. 





I, 


°° 1957 


market and on into the story of in top priority The film premiered 
vesting It features an original late last month at the Paramount 
musical score and employs a num Theatre in Newark 

ber of unusual animation tech 


TV, Other Showings to Come 
make the Bow offered 


to television stations free all television sta 


niques 
Initial later be 


service 


plans were to prints will 


available ol charge to 


clubs and other non-theat tions, and color prints will be made 


available al investment 
brokers md NAIE 


member companies for screening be 


rical groups this summer. But be cost to 


film's high entertain dealers and 


and the 


cause of the 
ment value interest elicited 


church, social, business and 


proups Vd 


by motion picture exhibitors, re lore 


lease to movie houses is being given civie 





Style of art rend } r " f 


jetiir ru eA 


Slidefilms for Europe's Salesmen 


Series of Eight Color Titles Syndicated by Laux Films 


* ‘Taking a cue trom the uccess of siimation technique throughout 
svidicated sales training films in the the new seri Long belore final 
tL. S.. Laux Studios of Frankfurt ectitin considerable research and 
Germany has produced the — first pre-testit the usual custom of thi 
huropean-created serie of sound ri is carried out to mesure the 
slidefilms for the training of sale posyvetiane il eflect of this training 
men Phe complete kit, entitled 7 he ilerial Lad 


hight Sales Re 
Them 
" 

lhe first in the seri / 


(are lor 


and Hlou le 


contains elt sub 


sislances 


Overcome 


jects in es 
Dont 
Inythin Vew wa pore 
May 27 in conjunetion 
fraining courses i! 
Heinz M. Goldman 
expert in this field Thi 
held in Cologne 
m oof the causes of sale 


miered 
with i ile 
ranged iD 
leading 
classes were 
Recognitis 
resistance | iid to be an integra 
plannin al 


loo f 
Not Com 


factor in the creative 


the series, Other tith ive 


pensive Vol ! ain Im 


petent Thats Not What 1 Need: 1 
Just Dont Want To; | Have No 
Time md Thank You, We The 
1/1 We Need In the first pr rat 
three types of sale we demon 
trated: the ile of a om hau 
tome to a retailer thie ie of a 
hookkeepir machine il TL 
tr scl the le of a echat 
kitchen device to a housewife 

Both wrong and right le rT 
proaches are den trated a ‘ 
is the rewards of a successful sale 

he produces ! itilized 

















A-V Users from Industry, Education and Churches 
Get Together at National Audio-Visual Convention 





NAVA's public relations director H 


x 


Public Relations heynote Theme 
as C,U00 Attend Chicago Meeting 





| | iH | M Vil \ Sis titi iti Tt ligious audio visual workers and 
creased public understanding an agricultural leaders a-v work 
of what audio-visuals are and shop Members of the Industrial 
how they work in education, indus Audio-Visual Association attended the Curious Citizens” ) and Bernard (DD. oe Davis Co.. Louisville. Ky.), 
try and the church field as its guid i special mid-summer luncheon pro \. Cousino, Cousino, Ine. second vice-president; Ray Swank 
ing theme, the 1957 Convention and gram and visited the trade show Planning of this year’s convention (Swank Motion Pictures. Inc., St. 
Trade Show of the National Audio SS was a special highlight, featuring Louis, Mo.), secretary, and Harvey 
Visual Association attracted nearly REE unusual showmanship in both audio W. Marks ( Visual Aid Center. Den- 
2.000 av dealers, distributors and ume @ . ; and visual presentation. Mr. Swank ver, Colo.), treasurer. 
dress “PR-Paved Road to Success 
users to the Hotel Morrison in Chi is i ils A Mee Mian Be ie was in charge of these arrange Name New Directors for ‘58 
— July as Junior Division Louisiana State eee Regional directors and directors- 
Consumer Groups Also Meet Lniversity., NAVA members and Elect Birchfield as President at-large also were chosen 
Meeting coneurrently during the guests at general sessions heard William W. Birchfield (Alabama Mahlon Martin (M. H. Martin 
period were members of the Educa other speakers on public relations to Photo Supply, Montgomery, Ala.) Co., Massillon, Ohio) and Ek. F. 
tional Film Library Association extend audio-visual usage, in luding was elected president, succeeding Burke (Burke's Motion Picture Co., 
holding its L4th Annual Conference Dr. Clyde Miller, director of the Ainslie R. Davis (Davis Audio- South Bend, Ind.) are the new dele- 
the Association of Chief tate Division of Audio-Visual Education Visual Co., Denver, Colo.), who be gates-at-large. G. 5. Follis (Stanley 
School Officers: and the A-V Con State Department of Education in came chairman of the board of di Winthrop’s, Inc.. Quincy, Mass.) is 
ference of Medical & Allied Sciences Ohio: P. Ray Swank president ol rectors, New England regional director; 
In addition special \-\ Workshops Swank’s, [ne Adrian L. TerLouw Other officers elected were: James W. Bell, Jr. (Calhoun Co., 
were held for industrial training di educational consultant. Eastman PH. Jaffarian (Audio-Visual Inc., Atlanta, Ga.), Southeastern 
rectors (sponsored by the [linois Kodak Company (who premiered a Center, Ine... Seattle, Wash.). first regional director: Eleanor Bell 
raining Directors Association) new slide presentation “The Case of vice-president; William G. Kirtley (Kansas City Sound Service. Kan- 
Below: State level audio-visual leaders pause briefly during U MHice of 
Educat nterence. Dr. Seerley Reid (back row, third from left sud 








Discussing a-v industrial promotion ideas with Bob Abrams (center rear sir 
na t NAVA Industrial Relat rryi tte re ; , Earl Harpster 
Cleveland: Max Rarig, seattle Jasper tw y Jr., New riear iwles M 
Bell & Howe or 1g riank F wk. NAVA tice: Mr Abrary B 
Birchtield, Montqomery, Ala.: ‘ rie Anpe Pittst ih. Pa wna Dick 
yw Gg, Wa 
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| sas City, Mo.), Plains regional di PROFESSIONAL SHOWMANSHIP SETS HIGH STANDARD AT NAVA CONVENTION 


rector, and Ty Sidener (Ty Sidener 
Co.. Sacramento, Calif.), Western 
regional director, 





Advisory Committee Members 

The Advisory Members’ Liaison 
Committee, representing the manu- 
facturers, producers and publica- 
tions supporting the Association’s 
program was also revealed. Elected 
to serve on this industry advisory 
group were Robert Kreiman, Bell & 


— = 


F . 

q Howell Company, as chairman; Pete 
: Doering, The Jam Handy Organiza- 
lt tion, Inc., as vice-chairman: Hy 





Schwartz, The Kalart Company: 
Clif Squibb, Squibb-Taylor, Ine.:; 
Cliff Howeroft. Cathedral Films: 





and O. H. Coelln, Jr., publisher of Meeting specialists from the National Projection and Don White cues sound and lights via intercom a4 
BUSINESS SCREEN Rental Service (supervised by Ray Swank, 3rd trom left Ann Vatt necks proqran ie sheet a peratior ‘ 
prepare ? r tire? yenera e tied ¢ 1¢ th ae ; ’ ry ; ‘ 


Public Relations Ideas 
at General Sessions 


* Ideas on public relations for the 

audio-visual field were expressed by 

featured speakers at the NAVA con 

vention’s two general sessions, Cov 

ering various aspects of a publicity 

effort, the speakers amplified the 

) convention's theme: “P. R.. that 
Pays.” 

At the first general session, July 

20, the keynote, “P. R. Paved 











‘ Road to Success.” was sounded by 
Dr. John R. Hunter, dean, Junior 
Division, Louisiana State Univer- 
sity. Henry C. Ruark, Jr... NAVA’s 
director of information, spoke on : ’ 
“Working with Press, Radio and Mahlon Martin warms up tape recorder (entire show  Light-control man (for bove) and Mat 
TV.” was recorded tor member review) 4 ynt ntrol ma Mart boven | nd per eady board 
“The Ohio PRogram” was dis ee ee ee ee a acta ones 
cussed by Dr. Clyde Miller, dire 
tor. Division of Audio-Visual Edu Training Directors View Techniques for Production 
cation, Ohio State Department of * Simplified techniques of film pro cialist, Bureau of Personnel, Depart 
Education. P. Ray Swank, ons duction were described to training ment of the Navy Washington 1.4 
dent of Swank’s, Inc., St. Louis directors in’ business and industry \ keynote address was given by 
Mo.. talked on, “Effective Adver at a Visual Aid Workshop held by a ot eee ae 
tising and — deta “pce ” the Hlinois Training Directors’ As dio- Visual Center, Wayne State Uni 
‘ During the second general ~ sakition Yale 0 ot Ge WAVA versity, Deteela; ic. Tes aaadiads 
sion. July 22, more publie relations ca aiia tne aa ne 
j points were made: “Preparing Slidefilms in’ Three Bright, Jv. of the Pure Oil Com 
} fernard A, Cousino, Cousino, Minutes,” a demonstration of the pany president of the  Ulinois 
j Inc.. Toledo, Ohio, told NAVA new Polaroid Transparency system Draining Directors’ Association, @® 
members that “Public Service is was presented by Kemon P. Taschi 
oglou industrial sales promotion 
manager of the Polaroid Corpora Surveys to Measure 
tion Schools’ A-V Progress 
Navy Training Aids Shown * Phases of audio-visual usage in 
Good Public Relations Adrian # . Produc itivy a [raining bile al the nation s schools wees considered 
1 erLouw. educational consultant Low Cost was the subject of a talk in two conferences conducted by the 
Eastman Kodak Company, Roches- by A. F. Hans, assistant manages pee of Education at th 
ter, N.Y... conducted a premiere Safety Linployee Relations Depart convention 
showing of “The Case of the Curi ment, Standard Oil Compan One conference, for chief state 
ous Citizens.” a new public relations (Ind.) Information on the Navy's chool audio-visual officers, dealt 
presentation The closing address use of audio-visual aids was pre with the results of the first national 
was given by William Gove, vice sented by Raymond W Primble survey Of the audio-visual activit 
president and sales director of EM¢ training aids specialist at the Ot f state departments of education 
Recordings Corporation, St Paul Naval District. Great Lakes. Ub. and \ second conference was held to 
\linnesota Ld Lawrence Braaten. training aids « 
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TA A . 4 her 

KX Hier B.. SON 
PIN VY 4 \ 7 \ 
I MANY SCHOOLS with which 


we have had dealings in recent 


months there is much curiosity 


about the expanded use of motion 
closed television 


pictures eireun 


and other visual tools in colleges 


What 
the 


lower and secondary schools 
asked by 


future of audio-visuals in the 


we «are teachers, is 


Class 


7 
room 


We are 


of course, the last people 
warnings against expecting 
too much, let alone a negative re 
action, to the use of the audio-visual 
media in education It is not ex 
a secret that Owen Murphy 


Productions, in 


actly 
collaboration with 
a large eastern university, is pre 
paring a highly ambitious classroom 
teaching project based on film. Pet 
haps it is precisely because we be 
the 


television in 


lieve so fervently in values of 


filrvs and education 
that we rise to question the thinking 
behind so much of the 


projects now in the pilot and plan 


(and live television) teaching 


ning stapes 


GENERICALLY 
fall 

the 

The philosophy of the 


MHkst 


what 


leu hing 


projects inte might be 


termed Great Teachers 


cate 
ory (,reat 


Teachers” school is as clear as it is 


simple: since there are not enough 
teachers to physically face a grow 
put the 


field on 


ing student) population 


greatest teachers in every 


film (or on television) and let the 
teacherless students face their im 
wes 

The classic simplicity of — this 
theory is matched, in history, only 
by equally simple theories like the 
ones about the earth being flat Ad 
mittedly, a flat earth concept was 


caster to aecepl than a global planet 


when Eratosthenes mathematically 
arrived at the shape and size of the 
240 BA 


pened to be as wrong as it was sim 


earth in it simply 


ple 


It seems to us, as it does to most 


creative 
that 


yy ople 


the Teacher approach 
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“GREAT TEACHER’ Films 


Allan Chase Writes on Films for Our Schools 


to audio-visual teaching tools is 
about as far from the mark in edu 
cation as the flat earth theory was 
the 


utilization 


kxamine it in 
cold light of day-to-day 


im geography 


and once the public relations trum 
pets are stilled the flaws of the 
(Great Teacher” approach become 


ominously evident 


THE FIRST weakness is apparent 


lo anyone who has ever 


take the 


greatest teacher, surround him with 


made a 


professional film world’s 


lights, cables, and 
technical crew, point a live sound 
“Action!” 


and you reduce him, at a stroke, to 


mic rophones 


camera at him and say 


just another amateur actor. Even 
in his own lecture room or labora- 
tory, the great teacher—-once cam- 
era equipment and technicians re- 
plac e his students 

himself but 


with all the grace and charm of a 


emerges on film 


not as as a character 


bumbling train announcer calling 


off schedules in a provincial station 
at midnight. 


There is no mystery about why 


Educators Commend Viewpoint on TV Panacea 


t% Allan Chase has received 
many letters from leading 
educators in colleges and ed- 
ucational 
the 
this 


since 
of 


from 


associations 
original 
article in 


publication 
Notes 


Owen Productions. 


Murphy 
Requests for reprints, to 
date, have totaled over 1,000. 

The American Association 
Ed 
received 
all 


own 


of Colleges for Teacher 


ucation requested, 
sub- 


bulle 


out to 
their 
tin, copies of the newslette 
This AACTE bulletin, dated 
June 14, carried a front page 
tory the 
terming it a 


and mailed 


( ribet s to 


article, 
“statement 


on Chase 


which will be of interest to 
every educator concerned 
with the use of audio-visual 
tools in teaching, whether he 
agrees with its point of view 
or not,” 

A spokesman of AACTE 
wrote “It contains a mes 
age of vital importance to 


all educators. I hope it will 
be read and heeded through 
Your state 
ment destroys the illus-on of 
the 


lems of rising 


out the country 


imple solution to prob 
enrollment 


more effectively than any I 
T T 
ro"? 
1 Ty oF 
f We 
( A 
, — Ge — : S& 
ra LP) p 
aw => WHY Sy E 
hue Sx 
/ \ ; vy a | 


have seen. You and your as- 
sociates are to be congratu- 
lated on the forthright man- 
ner in which you have dis- 
cussed the ‘great teacher’ 
issue,” 

Professor Fred S. Cook, 
School of Education, Stan- 
ford University, had this to 
say: “I agree with it 100°, 
and it gave me some added 
insight as to why I have felt 
that TV is not an educa- 
tional panacea. You have 
very ably shown that TV in 
our culture can at the best 
be only another tool that 
must be used by an effective 
teacher in an organized way 
if we are to gain any meas- 
urable educational results.” 
Virgil M. 
Rogers, Dean, School of Edu- 
cation, Syracuse University, 
wrote Mr. Chase as follows: 
“IT hasten to congratulate 
you rather thorough 
of the ‘great 
teacher’ cult which has been, 
I think, exaggerated in the 
field of 
tion 


Professor 


on a 


analysis 


professional educa 
You have exploded the 

that this teaching 
technique can replace a live, 


theory 


qualified classroom teacher 
in the child’s experience.” 
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takes at least 


twenty years to train a great teacher, 


this happens. If it 


it takes almost as long to train a 
really fine actor——and once the cam- 
era stands between a body of infor- 
mation and any audience, every 
person on sereen becomes an actor 
first and a possessor of information 
second. The camera is an imper- 
the 
the 


a Shakespeare 


which needs 
Olivier to 


even 


sonal instrument 


talents of an make 
greatness of 
come through for an audience. And 
the text of a lecture on chemistry 
or mathematics or history contains 
the the 


drama inherent in a Shakespeare 


neither word magic nor 


play. 

This basic weakness of the “Great 
film 
only the least of its drawbacks. In 
itself, it could be corrected by en- 
gaging study the 
teachers they are to portray on film 

and then, under the watchful eyes 
of the teachers, go before the cam- 
eras and speak the lectures written 
by the great teachers themselves. 
Granting that the 
their unseen 
this manner, could such films bring 
good results at the classroom level? 


Teacher” teaching theory is 


fine actors to 


great teachers 


reached students in 


- a * 


EVERYTHING 


WE 


assayable 


have learned 
processes of 


transmitting information to 


mass 
audiences indicates that. even under 
these ideal circumstances, such ef- 
forts would not justify their costs 
in time, energy, and money. 

The reasons for this belief are to 
be found in the classroom audiences 
themselves, and in the relationships 
of these audiences to their motion 
picture and television sereens, as 
well as to their flesh-and-blood 
teachers. 

To a student, a good teacher is a 
person who not only offers informa 
tion, but who also answers questions 
and offers personal guidance for the 


student's post-lecture pursuit of in 


formation or clarification Some 
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Here’s the inside story of why men on the go 
pick the Kodascope Pageant 16mm Projector... 


You may have noticed how often men on the bright, sharp images filled with detail, even 
move use movies. when rooms are hard to darken. 
That’s natural because films tell and sell so Quiet operation—And Pageant Projectors 
well. have fine sound fidelity —a well-baffled speaker 
Equally important to the man on the move is and true-rated amplifier. Nylon gears make for 
the right projector. That’s why so many trav- whisper-quiet operation. Result—you “hear,” 
clers are turning to the Kodascope Pageant as well as see, the picture! 
16mm Sound Projector. Traveling —or staying at home — you'll find 
3 good reasons — First, they find the Pag- the Kodascope Pageant Projector provides ef 


eant Projector truly portable. (Single-case mod- 
els are suitcase size.) Second, every Pageant is 
lubricated for life, ending forever breakdowns 
due to improper oiling. 

And third, just about everyone finds a Pag- 
eant Projector easy to use. No muffs, fluffs, or 
false starts, because this projector has folding 
reel arms, attached drive belts, printed film 
path, and one switch for forward and reverse. 

With the Pageant’s Super-40 Shutter you get 
40%, more screen illumination at sound speed 
than with standard shutters. This gives you 


Projectors, and tell me who can give 
obligation 


NAME 
ORGANIZATION 


STREET 
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EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N.Y. 


Please send me complete information on the new Kodascope PAGEANT lémm Sound 


me a demonstration. | understand | am under ne 


city STATE 





Have Projector 
.. Will travel 


_— 
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ee 


fective showings for your 16mm films, every 
time, So take a tip from the travel-wise — pick a 
Pageant, 

Whatever you use films for—sales, enter- 
tainment, training — there’s a Pageant to do the 
job. A nearby Kodak Audio-Visual Dealer will 
demonstrate at your convenience. Or write for 
details. Your only obligation is getting the most 
from your movies 


TITLE 
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thing strange is bound to happen to 
a student contronted with a teacher 
who can be seen and heard, but who 
himself neither sees nor hears 
Something even more significant 
however happens to the same stu 
dent in those few moments when the 
classroom is darkened and the mo 
thon pieture of television screen is 
prepared to bring images into the 
darkness In this fifth decade of 
motion pictures and second decade 
of television, what happens at this 
that, in 
wardly, the viewer prepares lo re 


: 


curtain-raising moment 


rive a blend ol Hnapges and sounds 


which add color wind diversion to 


hin life 

The classroom, in that transi 
tional moment, ceases to exist The 
only reality is the picture screen 
and what it promises to bring to 
each viewer personally Onee the 
images arrive, they can ind often 
do tuke the classroom viewer 


through a new threshold into an un 


explored and fascinating world, Or 


they can and most frequently do 


take him to another classroom 
run by a camera conscious teaches 
who blinks and stares and = talks 


too much and too fast 


Pik FILMS WHICH take the stu 


dent into une xplored worlds are 


in the full sense of the worden 


tertainment files As such, they 
satiaty the antic ipations they 
aroused and gain his undivided 


ittention for their informational 
content 

The didactic teaching films, on 
the other hand, oppress the student 
by their drabness His attitudes 
toward films and television have 
long since been conditioned by en 
tertainment films and live show 
before a teaching film can get 
through to him as information, it 
first has to come alive as film The 
(reat Teacher on filo, become 
i talky interloper im a private 
world: the teaching film itself a 
crudely constructed charade on the 
student's well-established image of 
what a motion picture should be 
It offers neither the visual magic of 


1 good movie nor the two-way con 


munication a student enjoys with a 
real teacher 

Actually, the real value of a clas 
room film is that it can remove 
many of the barriers that normally 
stand between a student and the 
subject it illuminates \ four-week 
chemical reaction can be captured 
via time-lapse photography, in four 
minutes of visually exciting film 


The twenty-vear-old Warner enter 
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y than a thousand lec 
\ good animated film 


of geometry can help 
if hieve a qui ker and 


understanding 


ten hnique s of construction 
creative treatment of profes 
sional filmmakers Where the clas 
of a man sitting on a high wall 
cribing the action he sees on one 


wall to his audience on 

















NINTH & AVALON ROAD 


“GREAT TEACHER’ Films 


the other side, the filmmaker 


person who builds a window in this 
same wall. Through this window, 
the audience sees and hears the a 
tion itself, without the physical dis 
traction of a visible interpreter. 
The role of the teacher is similar 
to that of the novelist. To supple- 
ment his own words, he uses many 
tools: books, blackboards, labora- 
tory benches, guided student obser- 


vation of nature and art and now 


the audio-visual media. 


The audio-visual teaching tools 


particularly motion pictures 


ceed or fail as teaching vehicles in 
rigid ratio to their creative value as 
pictures. A classroom film demands 
the same standards of production, 
writing, direction, photography, 


sound recording, editing, and musi 


CENTRON 


MOTION PICTURES 


FOR BUSINESS 


FOR INDUSTRY 


FOR TELEVISION 


Sound Slidefilms 


Specialized Photography 


Technical Services 


IN THE MIDWEST 


SALES OFFICE - 105 WARD PKWY 
KANSAS CITY, MO. PL. 3-1200 


LAWRENCE, KANSAS 





cal scoring, and color printing as 
does the most costly Hollywood en- 
tertainment film for the simple 
reason that it is aimed at the iden- 
tical audience. The further it falls 
below these film standards, the more 
a teaching picture fails to teach. 


- o * 


THE ACHIEVEMENT OF SUCH 
creative levels in teaching films 
is not a matter of money but of the 
concepts, the insights, and the film 
experiences of the people who make 
them. In fact, many of the finest 
teaching films now available have 
been made on modest budgets by 
creative picture people who under 
stood their jobs. 

These teaching tools speed student 
comprehension by carrying him 
forward to new thresholds of under 
standing——and by encouraging the 
student to do more independent 
work. Thus, the best teaching film 
is not the one which sets out to act 
as surrogate for the teacher, the 
textbook, the library and the lab 
oratory but the film which. by add 
ing to the student’s insight into a 
subject, stimulates him to do more 


and better work in this subject 


. e * 


FAR FROM demeaning the im 
portance of the classroom teacher 
and the library, the good classroom 
film increases the need for good 
teachers and good books. The class 
room film speeds up the normal 
learning process, but it is not a 
magic push button which injects 
wisdom into thousands of students 
at the flick of a wrist 

In short, the teaching film can be 
compared to a telese ope or a micro 
scope in the hands of a science 
teacher: without them he can still 
teach astronomy and biology but 
not nearly as effectively as with 


these optic al tools 


” * ” 


THE AL DIO-VISUAL MEDIA are 
here to stay in education—but it 
will take a lot more than a budget 
ind a camera to turn Great Teacher 
into Big Brother. Lad 
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Business Screen Salutes 
’ ? . 

A Farm Favorite 

* At family parties in rural Amer- 
ica this year. hundreds of thousands 
of guests of local Texaco dealers 
are seeing the latest in the Texas 
Company's series of annual farm 
films. This one. all about the 
weather, is a colorful and highly 
useful sequel to previous films on 
bees, sheep, pigs, cattle. dairy cows 


chic kens and apples. Lad’ 







TROPOSPHERE 


—the real birthplace of weather is 
the troposphere, inner layer of air av 
eraging eight miles thick over U. S 


Weight of that air 


The eleventh in a series of farm films 
made by Audio Productions, Inc. for 
Texaco, is “You and the Weather 


iS air pressure, 


measured on barometer. Changes in 
pressure cause wind 
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IF Bi 
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f 
From 8 to 12 miles an hour, the A ‘fresh’ breeze brings white caps 
breeze is ‘gentle’ and it extends on lake. A sudden increase in wind 


small flags 





as 





Grandpa just imagines winters are 


means change of weather 


Land heats faster than water in day 


milder today. In 60 years, tempera time. Cool lake air displaces Chicago 
warm air, Causing breeze 


tures have climbed 1.5 degrees 





an PSE 
Thunderheads contain violent winds 


dangerous to airplanes. Thunder 
storm has more energy than a-bomb 


send back weather 
on the way up 
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Weather balloons rise 100,000 feet 


reports by radio 





Every good farmer is a good weather Earth is surrounded by atmosphere 
prophet but he relies on the profes 300-700 miles thick. There are two 
sional weather man, too outer layers but 


. 





Wind direction is where it comes 
from. Speed is measured accurately 
by whirling cups called anemometer 


You can estimate wind speed by ob 
serving familiar signs. Smoke rises 
straight up in “calm” 








High and low pressure areas move Tell temperature with stop watch’ 
across U.S. with prevailing wester Count number of cricket chirps in 15 
les, bring weather changes seconds, add 37. It works! 





rans 


Air always contains some moisture 
Dew is water vapor that has con 
densed. So are clouds 


Clouds give weather man clues to 
coming weather. Pretty Cumulus 
usually mean fai weather ahead 


we vases 





Weather reports received by tele Data is translated into weather maps 
typewriter in Washington from all over by skilled meteorologists 
the world, even from Russia 


Service 
costs each of us only 20 cents a year 
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ideal Toy Corporation Film 
Tells ‘Tale of Three Toys” 
* A Tale of Three Toys, a new mo 


lion picture sponsored by Ideal Toy 


Corporation, should find a ready au 

dience via television and organiza 

tional showings 
People like toys 


adulthood sets in, human 


Long alter 
continue 
to be fascinated by the model crea 
tures who have an imperishable 


1 Tal of Three Toys shows 


where toy ideas originale how these 


youth 


idleas pet accepted by a toy manulac 
tures It tells of the birth of the 
Feddy Bear, of dolls that ery, pray 
talk, walk, drink and wet It show 


the robot mov ing into toyville 


Filmed in Eastman Color 


The film is in kastman color and 


runs 14:42 minutes It is availabl 


on free loan to prulobne service orga 
ization educational and = religiou 
proup Thi tory is divided inte 


three main segment each showing 
the development ol a different toy 
The “ft 


eument ive complete the 
hown together or se purale ly 


is berninute hort 


An earher color film sponsored 
by Ideal Toy Corporation, 4 Doll 
Slory also i vcihabele rubl 


service documentary \ photo-biog 
raphy of a doll from her appearance 
ona drawing hoard to her debut on 
the retail store counter, this) film 
too, is aimed at children of all 

{ Doll's Story, 11:42) minutes 
was produced by the Audio-Visual 
Department of Queens College 
Flushing, New York All factory 


sequences were shot at the Ideal Toy 


( orporation Long 


Ne “ y ork 
How to Borrow This Film 


bor information on obtainin 
both films, contact Ideal Toy Cor 
poration at 200 Fifth Ave New 
York 10 For tv use black and 
white prints will be sent) unless 


otherwise indicated lad 








What's New in Sponsored Pictures 


Recruits for Horticulture 
Goal of Canners’ Picture 
% Kecruiting new talent for the 
field of horticulture, a new motion 
The Story of John Porter 


is designed to help the agricultural 


picture 
science depicted, budding horticul 
turists and the canning industry 

The vocational guidan e film was 
sponsored by the National Canners 
Association with the cooperation of 
the National Junior Vegetable Grow 
ers Association. On behalf of the 
canning industry, the National Can 
ners Association is interested in 
contributing to food production and 
in encouraging young people lo en 
list in agriculture’s future 

In a film leaflet, the Canners As 
wiation notes 

Because of the work of horticul 


iral scientists, we have more flavor 


ful fruits and vegetables, higher 
crop yields per acre of land, more 
efficient harvesting and distribution 
of perishable, insect- and disease- 
ridden plants, improved weapons 
with which to combat soil exhaus- 
In short, better 
and more economical food is avail- 


able to all.” 


tion and erosion. 


Horticulture offers many worth- 
while careers for young men and 
women interested in continuing the 
search that results in new discov 
eries in breeding, growing, harvest 
ing and marketing fruits and vege- 
tables, the Association points out. 

The Story of John Porter was 
produced by Earl Fultz. It is avail 
able on a free loan basis from: Nel 
-on Budd, National Canners Asso 
ciation, 1133 20th Street, Northwest. 
W ishington LD. ¢ bad’ 


l6mm needs SPECIAL 





DU/ART gives your 16mm negative 
SPECIAL CARE with: 


RESEARCH IN 16mm PROCESSING... 


Brought about the use of jet spray negative developing 


h he latest technica 
nhow to get 
the oul n l/6mm film 
r DU/ART’S FREE 
booklet The Processing 


for faster 


ing strengths 


bromide-drag-free” results 


CONSTANT LABORATORY SUPERVISION... 


Hourly sensitometric tests to guarantee proper develop 


and constant chemical replenishing con 


trol assures proper processing for every foot of negative 


EFFICIENT LABORATORY ROUTINE... 





245 West 


tion 


Every roll of 16mm film receives constant detail atten 
from gamma strip and picture tests to special proc 


essing instructions for your individual negative 


No matter how large or small the job, your 16mm negative 


receives SPECIAL CARE at DU/ART. 


DU/ART FILM LABS, INC. 


55th Street, New York 19, N.Y 


ALCOA Displays Aluminum on 
Football Field in TV Film 

@ More than 60,000 pounds of alu- 
minum were spread on the football 
field of Northwestern University’s 
Dyke Stadium recently for a l-min- 
ute, 45-second filmed television com- 
mercial sponsored by the Aluminum 


The alumi- 


Company of America. 





Agency and film execs during Alc 
project are pictured to r} Jor 
wv STer Her ry Js! ma na Aa 


r a f ner 


num was moved to the stadium by 
the Corey Steel Company, Cicero, 
Illinois. Corey employees were fea- 
tured in the film 

The commercial was designed to 
show the public just what an alumi- 
num distributor must handle in sup- 
plying aluminum for different ap- 
plications. The equivalent of 36 
man-days of labor were required to 
unload and deploy the 30 tons of 
aluminum across the football field. 

Seventy Corey Steel employees 
represented the departmental activ 
ities which process a single order 
for aluminum \ helicopter and 
two camera crews were utilized in 
the aluminum-on-the-gridiron pro 
duction, 

The demonstration of the vastness 
of aluminum pieces stor ked by the 
distributor was created by Maurice 
Fisher and John Poister. vice presi 
dents of Wentzel, Wainright, Poister 
and Poore, Inc., Chicago advertising 


Aleoa, and 


agency for Henry 
Colburn 


Films, Ine., Chicago iy 


“ * 


Ushijima, 


Company Merger in TV Film 
*« The merger of 


Company and Dixie ¢ up Company 


American Can 


has been dramatized in a 2'4-min 
ute commercial for network televi- 
sion presentation It is believed to 
be the first time a corporate merger 
has been explained to the general 
public in a television commercial 

Robert 
Productions, Ine.. the commercial 
shows Presidents William Stolk of 


American Can and Clarence Van 


Produced by Lawrence 


Schaick of Dixie Cup in an informal 
discussion of the merger. In a set 
representing Mr. Stolk’s office. they 
answer questions put to them by an 


off-camera announcer hl 
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Farm Wiring Pix Released 
by Film Productions Co. 
* Today 


per cent electrified but much of the 


America’s farms are 97 
wiring is getting old. Wiring put 
in during the second world war and 
immediate post-war years often was 
of poor quality. Rural electric as 
sociations, private utility companies 
with rural lines. and farmers’ mu 


tual fire 


concerned with the rising rate of fire 


insurance companies are 
losses due to defective wiring and 
the increasing loss of lives because 
ol improper grounding and other 
installation deficiencies 

Discerning the need for an up-to 
date motion picture presenting in 
simple. clear fashion the basic facts 
on effective wiring for the benefit of 
farm users of electrical power, Film 
Productions Company of Minneap 
olis, Minnesota recently produced 
without sponsorship a film entitled 
Sale Farm Wiring The Key to kf 
ficient Power Use 


Rural electric cooperatives farm 


fire insurance companies, safety 


training teachers and others are 


showing a great deal of interest in 


the film, according to Iver Lind 


400° to 2000’ Reels 
Protect your films 
Ship in FIBERBILT CASES 


Sold at leading dealers 


For 16mm. Film 


Only bear 
onginal this 
Fiberbilt TRADE 

Cases MARK 
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studio sales representative, who re 
ports that “we are rather hard put to 
keep up with the demand for sereen- 
ing copies.” 

Many purchasers are using the 
film in their own limited areas as 
the nucleus of their safety and better 
wiring campaigns. Other organiza 
tions are making the film available 
on a loan or rental basis. At present 
such sources include 

Film Library, Agricultural Exten 
sion Division, University of Minne 
sota, St. Paul, Minn Wisconsin 
kKlectric Madison 
Wis.: lowa Rural Electric Co-op 
Assn., Register and Tribune Bldg 
Des Moines. la.; Mutual Service In 
surance Companies, 1923 University 
Ave.. St. Paul, Minn 
Bureau Cooperative Assn., Indian 
apolis, Ind.; Kentucky Rural Ele« 


tru Cooperative Assn 


( ooperative 


Indiana | atin 


Louisville 
Ky.. and State College of Washing 
ton, Pullman, Wash 

* * « 
Pan American Airways Assigns 
Hawaii Travel Films to Hartley 
* Pan Americ an World 


has assigned Hartley Productions to 


Airways 


produce three travel films in Hawaii 
this summer. Production is to con 


sist of a LO-minute 35mm film for 


theatrical distribution, a 1314-min BAY 
ute b/w film for television. and a 
10-minute l6mm color film for club 


and special group use i) 


QU ALITY 


STATI 








NEW PRODECTIONS FOR 
State of Vermont 


Bay State Abrasive 
Products, [ne 


mart Manufacturing Company 
Norwich | niversity 


L nited State Marine ¢ orp 


. and dollar for dollar value 


are New England Traditions 
4 


FILM 


PRODUCTIONS, FN¢ 





Of Fortune 0 largest | 


more than 300! 


Phe reason they tell u i 
economir il 


guaranteed 
5 We can get results for you 


ace eptabilit y 








* 1957 


» corporation 


CREATIVE PLANINE 


408% Wisconsin Avence, N.W 


“500 Americans Can't Be Wrong’’... 


! goodly nunmle i 


use our services regularly five of the first seventeen 

for example 

kor one of them over a period of & ye il we have 
written more than LOO motion pielure lide film 
ind meeting program 

kor mother over i period of 6 y il “i ha ‘ ritten 


that our work gets result 


too. Won't you call u 


Ont (pent 


* 
ine 
NG FOR VISUAL PRESENTATIONS 


© Wasnincron 16, D.C. © Empenson 2-8200 
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Hit FILM DOCTORS” 


SPECIALISTS 
in the Science of 


FILM 


Laboratory Services: 


RAPIDWELD Process: 
For Removal of + Scratches 
* Abrasions + “Rain” «+ Dirt 
* Oil Stains & Other imperfections 
RAPIDTREAT Process 
A preservative to protect 
new film against damage 
Send for Free Brochure “facts On Film Care 
ov all 10 & 


rapid sree 


tomm filma 


37-02A 27th Street, Long Island City 1, N.Y 





MOVIOLA 


FILM EDITING EQUIPMENT 
16MM - 35MM 














@ PicTURI 

@ SOUND 
Photo and 
Magnet 

@ SYNCHRO 
NIZERS 

@ REWINDERS 

One of the 

new series 20 

Mevielas tor 

pleture and 

sound 


Write fer 
Cataloque 


Dept. 6 


MOVIOLA MANUFACTU 
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TITLE Typographers 


Hot-press Craftsmen 


SINCE 1938 


Write for FREI type chart 


¢e| KNIGHT TITLE SERVICE 


Pes | 115 W. 23rd St New York, N.Y 












VEN Who Make PICTURES 


Transfilm, Inc. Launches Major Sales Expansion Effort: 
Maitland Heads New Branch Office Opened in Pittsburgh 


* ‘Transfilm Incorporated has 
launched a major expansion pro 
gram, encompassing an additional 


sales and production operation with 


branches in five major cities be 
tween New York and Chicago, to be 
known as the Midwest Division 


hirst move in the program was the 
establishment, last month, of head 
quarters under the direction of 
Ralph Maitland, at the Carlton 
House in Pittsburgh. Maitland will 


Upervise a sales organization with 





Ralph Maitland 
ls Pittsburgh off 


ollices to be opened in four more 
major cities in the midwest area 

The propose d produc tion unit will 
be established as soon as the best 
strategic location can be determined 
Depending upon the city selected 
for this unit. facilities will be rent 
ed, purchased or constructed An 
element in the new move will be the 
placement of writers throughout the 
midwest to augment Transfilm’s 
present Vanhattan pool 

Maitland has resigned a mana 
gerial post in the Pittsburgh branch 
ofhee of Wilding Picture Produc 
tions, Inc, to assume new respons! 
bilities which began in midsummer 
He entered the sponsored film indus 
try in L950 when he joined the sales 
force of the Jam Handy Organiza 
thon In 1952. he entered the Wild 
ing Pittsburgh sales operation, From 
1939 until LO4G, he operated adver 
tising agencies in Cleveland, either 


is the sole owner o1 partner 


Studio Headquarters in N. Y. 


Transhilm, which was founded in 
1941 by William Miesegaes, presi 
dent, and Walter Lowendahl, execu 
live vice president has developed a 
Its stu 
dios occupy five floors in midtown 
Manhattan and are staffed by 100 


sizeable eastern operation 


reative and administrative person 


nel. Facilities are « omplete and com 
pany owned. 
Perhaps most unique is Trans 


system The i producers are four in 


procucer-account executive 


number and report to Mr. Lowen 


dahl. but they are empowered to 





Walter Lowendahl 


ene itive vice-pre jen? 


handle production from inception 
through billing. They make and con- 
firm bids as well as all the subse 
quent commitments regarding sched 
uling and delivery dates. Each pro 
ducer-account executive is, in his 
own right, qualified to personally 
handle every phase of production. 
Their individual film experiences 
run the gamut of writing, direction 
and editing as well as production. 
Some have produced feature-length 


theatrical motion pictures. 


Many on Staff Are Veterans 


Nearly 50°) of all Transfilm’s 
personnel have been with the com 
pany six years or more while 15 
persons, many in executive capaci 
ties, have been with it for more than 
eleven years. 

In addition to the company’s im 
mediate sales and production expan 
sion, plans for the near future in 
clude an industrial live show divi 
sion and much greater activity in 


diversified training program mate 
rials Lad 
Transfilm Appoints Cuddy to 
Manage Animation Production 
@ John Cuddy has been appointed 
production manager of the anima 
tion department of Transfilm, In- 
Walter 
Lowendahl, executive vice president 
of the New York company 


Formerly assistant production 


corporated, according to 


Cuddy has been with 
His other 
film associations include John Suth- 


nanager ; 


Transfilm for 14 years. 





William Miesegaes 

president of Trar tilry ir 
erland, Cineffects, Loucks and Nor- 
Fleischer. With 


Fleischer, he worked on color plan- 


ling and Max 


ning and animation for the feature 
cartoon, Gulliver's Travels, and sev- 
eral Popeye comedies. Cuddy has 
specialized in technical animation 
and stop-motion photography lal 


Frank Bibas to Transfilm 

as Producer-Account Exec 

@ Frank P. Bibas has joined Trans- 
film Incorporated, New York City. 
as a producer-account executive. 

Bibas has been in film production 
for 20 years and headed the motion 
picture department of the MeCann- 
Erickson advertising agency for six 
years. Prior to joining Transfilm. 
he worked in Holly wood on free 
lance directorial assignments and 
was vice-president in charge of pro 
duction for Roland Reed - Gross 
Krasne, Ine. 

His credits include the production 
and/or direction of more than 3.000 
television film commercials, a score 
of business films and numerous tv 
He is a member of 
Directors’ Guild. the 
Academy of TV Arts and Sciences 
and the Society of Motion Picture 


and Television Engineers. I 


film programs. 


the Screen 


* * * 


Pintoff-Lawrence Expands 
@ Pintoff - Lawrence Productions. 
Inc.. has expanded its studio space 
in a move to new quarters at 64 
Kast 55th Street. New York. The 
move was prompted by increased 
production of animated television 
commercials, 

The new facilities include ex- 
panded studio, produr tion and pro- 
jection space and will allow for an 
ticipated expansion of the Pintoff 
Lawrence permanent staff 

An affiliate of Robert Lawrence 
Productions, Pintoff-Lawrence pro- 
duces animated TV commercials. 
theatrical films and tv programs. ® 
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! Rod. D. Frazier to Direct Fordel clients in solving 


g their crea 
Centron Sales Activities tive problems 


: — 
@ Rod D. Frazier has been ap During the past 16 years, Living ee 
' pointed sales director for Centron ston has directed some 70 training * 
Corporation, Lawrence, Kansas industrial and documentary films vee 


producer of motion pictures and and has written more than 20 scena 

sound slidefilms. He will direct a ros Award-winning films to Lis laboratory 
nationwide sales and client service. ingston’s credit include The Next 

with headquarters in Centron’s new Ten, The Man on the Hill, To Hear 

{ Kansas City, Missouri office, at 105 feain, Schistosomiasis, and Adjust 


— 

Ward Parkway. ment to Military Lile He is the coMPLET® service ( 
Frazier has an extensive back author of “Film and the Director,” 

ground in the advertising field as a a book on the technical problems of , 

writer and film director, and in the the screen director : . 
4 Livingston joins Fordel Films TTT RS | 
| during a period of expansion. The STC »)2 
| company is occupying a new tour h 


story fireproof studio The new 


quarters include a 1,500 square-foot 


SERVICE 


sound stage, administrative offices, 
a large recording theatre, complete 
editorial and animation facilities 
and wood and metal workshops for 
set construction and = repair and 


maintenance of — studio equip 


ment ld 


Roger Wade Productions Notes 
A Three New Staff Appointments 


r Real @ Three staff appointments have 1 @1ele a7. 4 —| LABORATORIES 





1 U. Frazier been made by Roger Wade Produ 
sales field as an account manager. tions, Inc. Bill Buckley, former 1425 S. Racine Ave. + Building No. 2 
He comes to Centron from a posi president of Buckley-Loomis Pro Chicago 8, Ill. « HAymarket 1-0409 
tion as director of television and ductions, has been appointed pro 
radio production with the Bruce B. duction chief. Frank Furio, former 
Brewer Advertising Agency TV-art director of the Quality 
Previously Frasies served as crea Bakers of America, has been made ne Blue Chig 1 Au ual | ucts | padpl pate 
tive director and account manage art director, David C. Bigelow Appear in the Advertising Pag f BUSINESS SCREEN 
for Standard and O'Hern Advertis formerly production manager of 


dba RES nero aan gett wo a fs C. Bigelow cae Get Your Message 
at estern uto Supply Company hecomes production coordina + 7 
\ \ ppl ri | . To An Size Audience. ce 


Don Livingston a Director 


for Fordel Films, Inc., N.Y. Sidney Field Scripting Ser with this POWER-PACKED “PACK AGE" 


@ Don Livingston, well-known free Golden Key Productions, Inc. 








lance director, has been signed to @ Sidney Field recently joined the 

direct motion pictures exclusively staff of Golden Key Productions Te enae 
for Fordel Films, Inc., New York Ine., Hollywood, California, as a auditorium 
4 City. Livingston also will assist writer and associate producer, 


SOUND 
UNIT 


PROFESSION A L 


MATTES @® INSERTS © FADES ® DISSOLVES 
WIPES © SUPERIMPOSURES 





{ MOTION PICTURE & TELEVISION 
OPTICAL EFFECTS xB CINEMASCOPE 
35mm & 16mm B & W or Color 


SPECIALIZED TITLES 
Ray MERCER & CO. 


ESTABLISHED 1928 


Dept BS- -87 


ion 
Duane bo come 5, Hlinols 





PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., HOLLYWOOD 29, CALIF. 
NOrmandy 3-9331 


’ DuKane 


the proven name in 
audio-visual devices. 


Since 1922 
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* Six new color sound slidefilme 
have been added to the Supervisory 
Vroblems in the Office Series dis 
tributed on a sales basis by the Text 
Film Department of McGraw-Hill 
Book Co. Ine 

The newly-released Set // series 
following the technique of MeGraw 
Hill's Set / supervisory films, is de 
signed to train business office su 
pervisors. bach slidefilm in the set 
dramatizes a human relations prob 
lem of the sort which disrupt offices 
bach film depicts circumstances that 
led to the supervisory dilemma and 
ends with a question meant to pro 
voke a discussion of the problem 
In studying and discussing thes 


dramatized case histories 


super 
visors are guided toward improve 
ment of their own relationships with 
the persons they SU perry ise This 
improvement ean pay off th ah there 


efficient office staff 
Titles of Six Slidefilms 
The six slidefilme 
I] supervisory series are 
The Corrective Guidance Talk, in 


in the new Set 


which supervisor Joe Greer tries to 


pet two employes « back to previous 


performance levels succeeding itt 


his talk with one worker, failing 
with the other 
Developing Team Spiru drama 


tizing the plight of supervisor Ida 
Ida is a demon for work doesn't 
understand why her group isn't: she 
blames a number of factors but 
misses the pom that she may be at 
fault herself 

Fasing a Disappointment depict 
ing Dick Lund’s supervisory misad 
venture in telling an employee that 
his expected promotion went to an 
Dick tries to soften the 


blow but something oes 


other man 
wrong 
Compliments and Common Sense 
Waking Complime nis Count, a su 
Joe Black tries to 


compliment his staff to maintain 


pervisory fasce 


their performance but his praise has 

more vigor than sense and it back 

fires 
Overcoming Resistance to Neu 


Vethods 


quacy of supervisor Charlotte Ben 


spotlighting the  inade 
con's technique in trying to handle 


virls to new 


the resistance of her } 


filing and posting systems changes 
which elsewhere proved satisfactory 
Rating Employee Performance 
wherein supervisor Bill Crawford 
appears about to jeopardize the ef 
fectiveness of a new employee rating 
system by allowing personal feelings 
to affect his objective judgment of 
the true performance of his men 
The distributor sugpests that the 
slidefilms be used with the confer 


ence-discussion method of training 





Sound Slidefilm: a News Heview 


McGraw-Hill Announces Series on Office Supervision 


under the guidance of a conference 
leader. A Leader's Manual is pro 
vided with Set // of the Supervisory 
Problems in the Office Series. Lach 
of the six slidefilms runs about 8 
minutes and the set is accompanied 
by three 33 1/3 rpm records which 
supply the sound in synchronization 
with each frame of the film. The 


complete set is available for $125 


First Series Still Available 
The MeGraw-Hill Set / Supervi 
sory Problems in the Office Series 
still is available. This series includes 
the tithes, Understanding Employee 
Correction Talk 


Long-Service Em 


Vie wpoul krror 
Votivatiny the 
Orientation and Induction 


and bk 1 


ploye ‘ 


Combatin lol Monotony 





cessive Supervision, These six films 
and corresponding records and man- 
ual may be purchased for $75.00. 
Sets | and II of the Supervisory 
Problems series were produced in 
collaboration with the Films Com- 
mittee of the National Office Man- 
agement Association. Technical ad 
visor for the series was John kr. 
Shafer, manager, Supervisor's De 
velopment Program, Personnel Di- 
vision, Metropolitan Life Insurance 


Company, 


Where to Get Prices, Data 
Those interested in obtaining the 
supervisory training films may con 
tact: Text-Film Department. 
McGraw - Hill Book Company, 330 
West 42 St.. New York 36. bed 
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es 


in slide film recording — 


ES!I'means slide rule accuracy! 


{ niversal BS CX lusive * Elec tronic Signal Inserter 


means exact placing and exact timing of the picture. 


Does away with the human element ol button push- 


ing With Esl 


. slide film pictures change where and 


when you want them to! Designed hy Universal's own 


stall of engineers, ESI guarantees perfection in slide 


film produc lion 


es I’ lity ‘ | , 
niversal s quality pressings on pure vinylite come in 


five different colors (red, hla le 


at no extra cost 


, green, blue and gold) 


Universal Rex orders — hom« of the finest sound facil- 


ities for transcriptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC. 


6757 Hollywood Blvd 


Hollywood 28, California * HO. 9-8282 








Wade Merchandising Dept. 

to be Headed by Anne Koller 
* A new film merchandising de- 
partment has been created by Roger 
Wade Productions. Ine. 


concentrate on the practical prob- 


which will 


lem of getting maximum results 


from industrial, promotional and 


educational motion pictures and 
slidefilms. It will be headed by 
Mrs. Anne Koller. who has been 
elected a vice-president of the com- 
pany, 

Roger Wade. president, says that 
he has realized for some time that 
often 


industrial film production 





lacks a definite method of survey- 
ing the needs of organizations for 
audio-visual material. There are 
many types of films and slidefilms, 
and many uses to which they can 
be put. The new department which 
Mrs. Koller is managing will inten 
sively study desired objectives and 
will make specific recommendations 
which it will be prepared to carry 
out. It can. if need be. rent or sell 
the projecting equipment, service it, 
train personnel to operate it, design 
and produce printed material to 
supplement the film, and otherwise 
assist in getting the organization’s 
story to the right people at the right 
time, 


Mrs. Koller has been 


for Roger Wade Productions since 


working 


1955. She is a former assistant 
mere handising editor of Look Mag. 
azine and previously served in the 
sales promotion department of Rem- 
ington-Rand. She is also an active 
volunteer for the American Heart 
Association, being one of three com- 
munity chairmen in Yonkers. and is 
a Republican County Committee- 
woman in Westchester. Her three 
children include one boy and two 
girls, the youngest of whom is seven 


weeks old. Ld 
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SLIDEFILM SERIES HELPS BUTLER TO A SALES RECORI[ 








The "Big Picture" shows Butler bu 


netr 


1s Ty, Deaufy 


Butler Slidefilm Series 
Plays Major Role in Sales 


* A world’s leading manufacturer 
of pre-engineered buildings, — the 
Butler Manufacturing Company 
turned to the sound slidefilm me 
dium in °56, Aubrey, Finlay, Mar 
ley & Hodgson, Inc., the company’s 
advertising apene Ve commissioned 
Wilding Picture Productions, Ine 
to produce a series of slidefilms as 
sales tools 

By mid-1957, the visualized sell 
ing tools played a major role in 
helping to record two milestones in 
the company’s history 

(1) the greatest growth the com 
pany has experien ed in 55 years, 
and 

(2) one of its greatest sales in 
(Treases on ret ord 

The Butler programs were utilized 
for field demonstrations, shown to 
contractors, prospective builders 


and architects throughout the | » 





Ansco Announces Type 242, 
Professional Camera Film 
* A new 16mm motion picture color 
film. Anscochrome Professional 
Camera Film, lype 242, has been 
announced by Robert M Dunn. pen 
eral sales manager of Ansco. Bing 
hamton, New York 

Type 242 is described as a soft 
graduation, fine-grain color camera 
film designed to yield the finest 
quality in 16 mm color motion pir 
ture prints. The new film has an 
exposure index of 10 under 3200K 
illumination It may also be used 
at an index of & in daylight. with 
appropriate compensating filter 

Where subjec ts or light limitations 
do not permit the film’s use through 
out a production, Type 242 may be 
intercut with regular Anscochrome 
According to Ansco, most commer 
cial printing laboratories can bal 
ance the intercut original without 


difficulty 1 





Marketing Assn. 


Each year since we began "v2 Film Catalog 


producing our distinctive 


* A new catalog of films 


on marketing has been 


TYPE TITLES (wc: 


tion The booklet lists 


we have served an ever- films by title. indicating 


increasing number of the ii ten 
world’s leading producers 


length. free loan or ren 
and sources 
Phe first of a series of 


similar guides on “Mar 


There must be a reason! keting Education,” it is 


available to non - mem 


KNIGHT STUDIO foi ines 


159 East Chicago Avenue, Chicago 11, Illinois‘ hicago, at 0c per 
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COMPLETE SERVICES TO PRODUCERS OF 16mm 
| MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 

Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 
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(CONTINUED 


PAGE 43) 


rFROM 
plan a survey of audio-visual activ 
ities in 38 large city public school 
systems 

The conferences were dire ted hy 
Dr, Seerley Reid, Chief, Visual kd 
S. Office of bdu 


Commenting on the 


ucation Service, | 
cation major 
blocks to the effective use of audio 
Reid de 


always is the 


visual tools in education 
clared that money 

number one problem.” Tf you spend 
more money you get more and bet 


ter materials, he pointed out 


Aimed to Improve Practices 
The U.S. Office of Education sur 
veye are for 


yuidanes i bringing 


about better a-v administrative prac 


Reid 


tices in the school systems 
said 

In the national survey of state ce 
partments of education, audio-visual 
education was defined as the “class 
room use of non-book instructional 
materials charts, exhibits, film 
SEP Ips, Erhapens and globes models, mo 
tion pictures, posters, radio pro 
praise recordings slides, television, 
ele 
disclosed that all 
states provide a-v education services 


to lon al though 


The survey 
achool districts 
widely from 
state to state All the states con 


sider a-v 


these services vary 
instructional materials in 
the preparation of study and other 


curriculum materials 


How Active Are States? 
According to the survey: 96° of 
the states make fiscal grants to local 


school districts which may be used 


‘ 


for audio-visual education; 85 
individuals charged 
their 


have units of 
with a-v responsibilities for 
states B3% sponsored or 

ipated in a-v conferences during the 
past two years; 79° have in their 
standards for school and college ac 
creditation provistons for the class 
room use of av equipment or mate 
distribute a-v materials 


‘ 
free to local schools tO, 


rials; 57% 
produce 
audio-visual materials for classroom 
use 


After examining the survey find 


54 


National Audio-Visual Convention: 


educational leaders re 
Otic of 


kducation make additional investi 


itive, state 


ommended that the U.S. 
vations of state practices, omplete 
data of the survey and supplemen 
tary investigations will be published 
by the government later this year. 
The U.S. Office of Education will 
conduct a 


survey of educational 


iudio-visual practices in cities of 


This 


survey will gather data pertaining to 


200.000 or more population 


such problems as the design of 


classrooms for a-v use; equipment 
formulas in relation to pupil enroll 
materials in 


ments: the use of a-yv 


large group instruction and for 


teaching individuals and 


small 
Results of this study are 


‘ xpected lo he 


Zroups 
available late in 


1058 nd 


“Gateway to Learning” 
Pictures A-V Values 


* Coinciding with the call to a 
greater public relations effort voiced 
in the NAVA convention general 
sessions was the release of two pub- 
lications stressing the need for au- 
These 


E-duca- 


dio-visual aids in education. 
publications, “A Crisis in 
tion” and “Gateway to Learning,” 


Audio-Visual 


Commission on Public Information. 


were issued by the 


a national action group holding 


their quarterly meeting at the con- 


vention. 


The new circulars are designed to 
tell the a-v story to the public. “A 


Crisis in Education” is a graphic 


folder which briefly outlines prob 


lems faced by today’s crowded 


THE VENARD ORGANIZATION 


PEORIA 


Write for 


ILLINOIS 


Illustrated Booklet 








Dr. Charles Schuller displays two 


New a-Vv public relation booklets. 


schools and explains how audio- 
visual teaching can help solve the 
problems. 

There are 41 million pupils now 
in school, says the folder, “and more 
tomorrow.” The 1957 curriculum 
totals 803 courses and there is a 


folder 


which 


shortage of teachers. The 


presents research findings 
show that a-v tools improve learn- 
ing. 

“Gateway to Learning” is a pic- 
torial booklet which shows what a-y 
tools are and tells how they aid 


booklet also 


carries research findings and quota- 


comprehension. The 


tions of leaders in religious, educa- 
tional, business and political fields 
advocating a-v use. a 





Above: (|,) Thorald Dickinson of UN 


talks of films with Julien Bryar 


EFLA Holds Its 14th 
Annual Conference 
* Members of the Educational Film 
Library Association, meeting on 
July 18-20, held their 14th Annual 
Conference on theme “Making the 
Most of Our Resources.” 
speaker on the program was Thorald 
Dickinson, Chief of Radio and 
Visual Services, United Nations. 
“Closed Circuit TV in the Class- 
room” was the subject of a panel 


Opening 


discussion and a-v resources in 


conservation, mental 


health were reviewed in three sec- 


religion and 


tional meetings. Conference results 
were Clyde 
Miller, director, at 
the closing luncheon on Saturday, 


July 20. ay 


summarized by Dr. 
Ohio state a-y 
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Wilton Holm Named Du Pont 
Photo Products Sales Rep 
*Three new appointments affecting 
sales activities have been announced 
by E. I. du Pont de Nemours & Com. 
pany, Inc. 

Wilton R. Holm, technical associ- 
ate at du Pont’s Parlin, New Jersey. 
Photo Products Research Laborato- 





Wilton R. H 


ries, has been named sales service 
representative for motion picture 
products. 

Richard H. Pollock, sales super 
visor, Atlanta district, Du Pont 
Photo Products Department, has 
been chosen as manager of the de- 
partment’s Trade Analysis Section, 
in Wilmington, Delaware, Pollock 
succeeds Stephen E. Magill, who has 
been transferred to a new territory 
in the Los Angeles district, as tech- 
nical representative for industrial 


products. 


J. G. McAlister Appoints 

Klinger as Sales Assistant 

@ Walter A. Klinger has been as 
signed as assistant to L, M. Combs, 
vice-president in charge of sales for 
J. G. MeAlister. Inc. Klinger will 
help coordinate McAlister’s expand 
ing sales activity in Hollywood and 
surrounding areas. The firm man 
ufactures studio lighting and pro 
duction equipment. Lad 


Gerry Rich to Manage Sales 
for Florman & Babb, Inc. 

@ Gerry Rich has been appointed 
general sales manager of Florman & 
Babb. Inc... New York City, motion 
picture and television equipment 
suppliers. 

The firm also has announced the 
appointment of Leonard W. Hol 
lander to the sales staff He will 
specialize in non-theatrical and au 
dio-visual services 

Rich, formerly with Camera 
Equipment Co., Inc., has been in 
motion picture equipment sales for 
10 years. He has equipped and in- 
stalled motion picture production 
units in many industrial plants, col 
leges and ty stations 

Hollander formerly was associ 
ated with DeLuxe Laboratories in 
New York and has several years of 
film experience in laboratories and 
in production i 
Paul H. Kreft Heads Compco 
Professional Photo Sales Div. 
@ Paul H. Kreft has been appointed 
manager of the Professional Photo 
graphic Sales Division of Compco 
Corporation, according to an an 
nouncement by S. Ss Zagel, presi- 
dent 

Heading the newly formed divi 
sion, Kreft will supervise national 
sales of Compco professional reels 
and cans to film producers, labora 
tories, libraries, government agen 
cies, and projection equipment man 
ufacturers, and distribution to au 
dio-visual dealers 

Compeco Corporation has offices 

New York City. Hollywood and 
Chicago ld 


Paula Mathews Joins Ad Staff 
of S. W. Caldwell, Toronto 

@ Paula Mathews has been ap- 
pointed assistant in the advertising 
and sales promotion office of 5. W 
Caldwell. Ltd.. Toronto, Ontario 
Canada film producers Lad 





COLOR FILMSTRIPS 





associated 
detroit-chicago 
new york - new orleans 
los angeles - baltimore 
san francisco - houston 
washington - st. louis 








FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . 


FILMFAX PRODUCTIONS, ioc. 43,6. v. 17,6. ¥. 


WRITE FOR FREE BOOKLET: “The David and Goliath of Visual Education” 














economical - professional 
motion picture production 


film associates 
of michigan inc. 


4815 cabot avenue 


detroit 10, michigan 
2-6200 


telephone luzon 


studios in 





james e. maclane 


executive producer 

23 years professional 

experience in film 
production 


Identify Films Instantly 


| Unnumbered films cause confusion and loss of time. 


The Moy 
Visible Edee Film 
Numbering Machin 


‘he MOY edge numbers every 
‘oot of 16, 17'2, 35mm film 
and simplifies the task of 
_ checking titles and footage. 














AMONG RECENT PURCHASERS ARE; 


Walt Disney Production 

Burbank, Calif. (6 machines 
Eastman Kodak ¢ Rochester, N.Y 
yeneral Film Labs,, Hollywood, Ca 
Reeves Soundcratt, Springdale, Conr 


With the NEW Improved Non-Clog Inking System, Only $2475 


Write for illustrated brochure * 
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Convenient Time-Payment Terms Available 


N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 
Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California—Phone HO 7.2124 
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Dynamic to Film Campbell's Al | Fil |} | a: Li . 
Semmes ob "Wker denier” ong the Film Production Lines 
* Dynamic Films, Inc will film 
oe Leaps stiemes te bees News of Late Releases and Pictures in the Making 


the “water barrier” at Canandaigua 





















Lake, New York, later this summes * Increased film activity by the production and a documentary. 
in his famed speedboat, the Blue LoS. Air Force's Civil Air Patrol has Hero Next Door, 29 min., b/w, and 
hird been noted with the release last produced by James Love Produc 
Mr. Campbell and other speed au month of a half-hour dramatic film tions, stars Melville Ruick, well- 
thorities are convinced that there | or television stations, and the an known television actor, and features 
a “water barrier similar to the uncement of the impending pro the members of the Pennsylvania 
sound barrier of the air and that duction of a new film about the Wing of the C.A.P 
at certain speeds on water a seier ee International Cadet kx Following its television release. 
the phenomenon occurs comparable hange to be sponsored by the kx the film will be made available to 
to the tremendous blast heard wher Cell) Corporation public groups 
i jet plane surpasses the speed of Simultaneous release was made to The kx-Cell-O film will be called Above: Wesley Nunn, Standard Oil 
soured ll tele ion stations. on July L5oth Imbassadors With Wines and is ’ ’ 
Dynamic. which has filmed such { the half-hour documentary, Hero now being produced by Robert J Standard Oil Picture on 
peed events as the Indianapoli Veut Door, which tells the story of Enders. Ine of Washington with Advertising Goes Overseas 
yin and other will have a crew the ¢ ilians in uniform who make the cooperation of the U.S Nir * The Man Who Built a Better 
overing the five week of trial ip the Civil Air Patrol Program Force and the Civil Air Patrol Lo Vousetrap, a l6mm color motion 
prior to the tinal ittempt Mi director had the fim tor a two cation shots are heing made of visit picture sponsored by Standard Oil 
Campbell, who has attained a toy eek period and were asked by the ing cadets this summer in England Co. (Ind.). is to be distributed in 
peed on water of 225.40 mph, will [ oS. Air Force to sereen it in the branes Germany Italy Switzer- I nglish-speaking countries overseas 
ittempt to break that reeord thi best possible public service tine land Belgium The Netherlands at the request of the Advertising 
uimmert \ marriage between a dramatic Denmark. Sweden and Monaco Ld Council It has been certified by 
In addition to the filming of the the United States Information 
record-breaking attempt, Dynami Agency as an educational film 
will aleo shoot several industrial Kling Film Productions produced 
films for manufacturers interested the sparkling motion picture ver 
in the scientific aspects of the per sion. utilizing excellent color ani 
formance of their products under improve sales mation technique to clarify and 
the tremendous strains generated by enhance this important economic 
the record try, as well as Mr, Camp increase understanding treatise on advertising 
bells testimontals on ious prod Developed from an early Stand 
— i train more effectively ard Oil filmstrip., The Man . is 
.* « an I8lo-minute cartoon which 
, WZ ; shows why mass advertising is the 
Martin Company Films Show | y 2 fastest and most economical means 
Aluminum Repair Techniques - — we produce l6mm 4 selling products, services and 
* A four-hour aluminum structure | and 35mm Motion Pictures, jdeas. The original film was used 


repair technique is instructively re Slidefilms and other Visual to explain Standard’s advertising 
duced to its essentials in a new 10 Presentations of outstand- program to the company’s sales ex 





minute mothon picture hema mace ing quality * for eculives. In its present form. The 
iwailable to interested group hy os Van promotes mass advertising 
? 
The Martin Company of Baltimore Sales Promotion as an economic concept, serving 
Honeycomb Repau i lomn Public Relations Standard Oil for non-commercial 
— = a ‘A oat sdresseagecer Advertising industrial and public relations use 
of repairing aluminum honeveomb 


As 12 prints of the film embark 


to tell the advertising story over 


rV Commercial 
structure under field condition \ nercials 


lelevision 
six-ineh puncture oon the trailin ea 38 free loan ts » being 
seas, , i prin are wine 


lraining ; 
5 distributed in the U.S. to adver 


eclpe ola wing is repaired bey Iwo 


men whose tools and materials are Sports tisers. newspapers, agencies colleges 
carried in a single cart it pear oe and civic groups 

Sound Stage and F . ' 
steps demonstrated are: removal of . ee met : d shes Pro Narrated by Wesley |. Nunn 
damaged material pplication of duction Facilities. Complete Standard Oil's advertising manager. 
the sive it the void bonding ! ff, W riting, ¢ reative and lech 7 he Van u ho Built a Better Vouse 


pateh over the hole amd checking 
the bond 


nical Staffs trap depicts the theme that adver- 


tising stimulates the demand which 





The method can be used for re makes mass production possible Ly 


pairing damage of all sizes Clean « . « 


liness is stressed \ 
Hlone yoomb Re wiir wis srroduced 
/ | 


boy the hngineering Division of Mar 


Crawley Films Producing 
Six Films for McGraw-Hill 


* Six motion pictures are being 


tin. It is available to industry on a produced simultaneously for 
limited lree loan basis Contact * McGraw-Hill Text Films. New York. 
Presentations Section The Martin On request, we'll gladly demonstrate the quality by ( rawley Films Limited of Or. 
Company Baltimore Attn Ann of werk we've done successfully for such top tawa, Ontario in one of the largest 
notch chents as Anheuser Husch, Ine The Coca . 
Juliano, Mail No, J-376 Wy Cote Company. Givtesd Cantalnss Corp. (Dix projects yet undertaken by the Ca- 
1 Crown Zellerbach Corp.), Laclede Gas, Eli nadian studio, 
lilly and Company, the Frisco and Wabash Kail 1006 OLIVE ST.* ST.LOUIS 1, MO. T ° 
YOU SAW IT IN BUSINESS SCREEN roads, Ralston Purina Company; plus many more MAin 1-8876 The six films which have gone 
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into production are parts of two 
series of educational pictures— one 
with Adolescent Develop 
ment, the other with Marriage and 


Family Living 


dealing 


( ompleted, the six 
subjects will total 100 minutes of 
finished film. A cast of 150 actors 
is required for the series production. 
Seventeen of these actors are from 
New York, 44 are from Toronto and 
the balance are from Ottawa. Forty 
two different sets and locations are 
being used, 

The series segments are expec ted 
to take six weeks to film In order 
to house the sets and cast and shoot 
the films, Crawley Films have taken 
over an indoor rink in Ottawa 
fdolescent 
Soctal Ac 


ceptability showing the problems of 


The three films in the 


Development series are 


t teenager who isn't quite accepted 
by his group: Emotional Maturity, 
a study of an immature teen-ager’s 


ol the 
stressing that the best 


reactions, and Dise ipline 
leen-ager, 
discipline is half-way between old 
fashioned and modern methods 
The three films of the Marriage 
and Family Living series are: When 
Shall | Marry? 
that it all depends on the individual: 


How Much Affection? 


4mines 


which maintains 
which ex- 


relations between teen age 
boys and girls, and /s This Love? 
contrasting normal courtship ver 


sus spur-of-the-moment marriages 





SITUATION WANTED 


My recent sale of studio makes 
me available to accept assign- 
ments domestic or foreign. 25 
years in Lomm and still photog 
Arriflex 


16mm plus a large inventory of 


raphy, own complete 


still and motion. 


Will 


propositions. 


Write Box BS-8A 
BUSINESS SCREEN 


7064 Sheridan Rd. * 


consider all offers and 


Chicago 26, Il. 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and !acquer coating. 


ESCAR 


Motion Picture Service 
7315 Carnegie Ave. 
Cleveland 3, Ohio 


NUMBER 5 - 


VOLUME 18 


Fighter Jets Perform in 
New Air Force Films 
%& Super speeds have not put an end 


to pilot and aircraft dexterity, This 
Is proved by two motion pie tures 
recently released by the U.S. Ai 


Force through United World Films, 
Ine. 

The new films feature trick-flying 
which 
skill of Air 


maneuverability of the 


sequences demonstrate the 
borce pilots and the 
latest jet 
fighter planes 


The Thunderbirds, \4 


color, shows a group ol jets in bat 


minutes, 


rel rolls, loops corkse rew rolls and 
cloverleaves. 
Winged Wizardry 


picts the formation tricks of a quar- 


} minutes, de 


tet of jet pilots doing the corkscrew 
roll, the loop and the single clover 
leat 


Two other new releases portray 
less spectac ular but interesting avia 
tion subjects. 
Sentinels in the Air, 15 minutes 
reports on the part U.S. Air Force 


Reservists play in the nation’s de 


fense It shows activities at Air 
Force reserve centers and flying 
centers, 


Techniques in Aircraft Fire-Fight 
ing and Rescue, 29 minutes, color, 
illustrates proper fire-fighting cloth 
ing, the component parts of an 
Q-1-1-A fire-fighting truck and care 
of the truck. 


use of the truck’s twin turrets and 


The film demonstrates 


ground sweeps, positioning of the 
truck for best results, making a path 
through a fire to the fuselage to res 
cue pilot and crew, and the time of 
hand signals to the truck control op 
erator and the linemen. 

It also explains the use of dif 
ferent kinds of extinguishing agents 
for various ty pes of fires: the use of 


conical, fog and straight streams 
and precautionary measures to pre 
vent re-ignition 

Other 
use include Air Force News Reviews 
numbers 7], 72, 15, and 16. All of 
the Air films heen 


cleared for television 


films released for public 


| oree have 


For information regarding the 
showing of these and other U.S 
Government films. contact the dis 
tributor, United World Films, Ine 
(G,overnment Dept } 1445 Park 
Avenue, New York 29, N. Y. lad 


Bernard Aids Flood Victims 
— I irst aid for flood 
filrms hospitals 


and charitable 


Chir ago s 
damaged used by 
mstitulions was re 


offered by Jack 
Rapid Film Technique 


Bernard of 


During the 


‘ ently 


recent NAVA Convention in Chi 
cago, Bernard offered to clean and 
restore the films free Lad 
* 1957 


SYLVANIA 


ceramic\BLUE TOP 


~ PROJECTION LAMPS... 








SYLVANIA ELECTR 


PrRropucts, Ine 


for all makes . . 


Cooler 
glass for improved heat dissipation 
operation assures 


Longer Lasting 


absorber construction protect 


Use Sylvania 


1740 Broadway 


all types... in all sizes 


New Sylvania Ceramic Blue Tops are available 
in all standard sizes for any projector to 
fill your exact requirements for clear 

brilliant projection 


Blue Tops offer these superior qualities: 
Brighter 


chip or peel like ordinary painted tops 


Ceramic Blue Tops won't seratch 


machine - made filaments assure pictures 
bright as life 


Ceramic Blue Top is bonded to the 
cooler 
longer lamp life 

Lachiaive Sylvania shock 


filaments from 


vibration damage 


Ceramic Blue Top in your projector 


your slides and movies deserve the best! 


New York 19. N. ¥ 


¥ SYLVANIA 


LIGHTING + RADIO ELECTRONICS 


. «+ fastest growing name in sight! 


TELEVISION ATOMIC ENERGY 





OUR EXPERIENCE IS YOUR KEY TO SERVICE & DEPENDABILITY 


' <= 





ARRIFLEX 16 


eras for immediate delivery 


lémm and 35mm cam 
Arriflex l6mm and 
35mm soundproof blimps available. 400° lémm 
and 35mm stock Also used 


cameras 


magazines in 





ECCO FILM CLEANER 


Speedroll Applicator 


Ecco No. 1500 


an efficient time saving 


$29.50 
$9.60 


2000 NEGATIVE Film cleaning fluid 


method to clean film 
Ecco cleaning fluid per gal 


Ecco No 
for cleaning negative filen safely 


$6.50 


per gal 








CAMART CORE 
DISPENSER 


Attach to wall to keep cores handy 


at all times 


Plastic Clear Vue 
16" $12.50 


Aluminum 


16" $ 9.50 
24" 11.50 
36" 14.50 


15min 


Easily adjustable tor 16 and 









«CAMERA MART. 


1845 BROADWAY iat 60th SI NEW. YORK 23 Plaza 


1.0977 
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Above: 


producer Reid Ray 


; 





weer 


‘ tor hilf 
'aVvy 


Sixth Fleet Maneuvers Are 
Filmed by Reid H. Ray Crew 
*© Maneuvers of the Sixth Fleet in 
the Mediterranean will be 
im anew 2 
produced for the United States Nay 
by Reid H, Ray Film 
hiv St. Paul, Minnesota 
On July LO, «a six-man crew fron 
Reid Ray joined Unel 


Niveralt’ Carrier Ran 


featured 
minute motion pieture 


Inclustrie 


Sans crew 
ahoard the 
dolph to shoot the picture which i 
being produced under the directio 
of the Chief of Naval Operations 
Phe camera crew included Ellsworth 
Polsfuss, director: Ko Glenn Low 


Howard W. Cress 


writer camera 
man: Bernard Schleiter, assistant 
cameraman Donald Anderson 
sound engineer, and Paul Lewis 


electrician 
At Charleston 
these Reid Ray men met Lieut. Com 


South Carolina 


mander Robert Murphy Lieut 
James Lacey and Arthur Winter 
feldt, Navy supervising officials for 


the production The 
about BOO 


production 
group and pounds of 
equipment were flown from ( harle “ 
ton to Gibraltar and from there, via 
helic opter, to the Carrier Randolph 
The film will incorporate shipboard 


action and port sequences 


Italy, French-Moroceco 


in Spain 


Portugal 
Reid Ray president of the com 
pany, recently returned from Nor 


folk, Virginia 


produ tion crew making scenes pre 


where he directed a 


paratory to the sailing of the Sixth 
Fleet, including interiors of the Ran 
dolph 
film in a series entitled 
which the Reid Ray ¢ 
heen making for the Navy led 


This production is the fifth 
Sea Power 


CETeppaaeny has 


Completes Rose Bow! Film 

@ Its eighth production for the 
Athletic Department of the Univer 
sity of lowa has been completed hy 
Reid H. Ray Film Industries, In 


St. Paul, Minnesota 





ALUNG THE PRODUCTION LINE 


Studio Crews Are Busy From Mediterranean to California 


In Lastmancolor, the film features 
the lowa football team’s trip to the 
Rose Bowl last January and the Big 
len vs. Pacific Coast Championship 
include the city of 


Rose 


and the Bowl game. played 
z | 


rare “cenes 


Pasadena, Disneyland, the 
Parade 
with Oregon State 

Dwenty-five prints of the film are 
hooked by lowa theatres and a num 
her of other Midwest houses. This 
type of distribution has been a cus 
tom for several years 

Kay produced the film for the 
Athletic 


university s Department 


under the direction of Francis 
(Fraham, business manager. Houston 
Color Film Laboratories, Ine., han 
dled the color prints led 


13 Sponsored Films in Work 
at Frederick K. Rockett Co. 
* Thirteen sponsored motion pic- 
tures fill the current production 
agenda at the Frederick K. Rockett 
Company studios in Hollywood. 
Among the sponsored pictures in 
production are a public service film 
for Richfield Oil Corporation on the 
litterbug problem, Trash or Treas- 
films for 
a picture for Kaiser Steel 


ure, and 
Richfield 


Corporation and a film on service 


four training 


station bookkeeping procedures for 
the k. K. Williams Co 

Other films taking shape include 
two Navy training films, two Marine 
Corps trainers and two pictures on 


Boron, one a sales training tool. the 


announces 
a new concept in developing film 





START 


p EXCLUSIVE OVERDRIVE FI 


film breaks, scrate 


Eliminates 


> NO FLOATING ELEVATORS 


suring consis 
tometric contr 


GS YOU THE 


s at all times, en 


all tank g sensi 


roll, and enablin 


p> ONLY FILMLINE BRIN 


Automatically 
sd cooling © 


SYSTEM 


both heating oF 


NOW 


even an amateur can produce top 


with a FILMLINE Processor 


quality footage. Just load the ma 
chine—"‘flip the switch and walk 
—~FILMLINE Controlled 
Processing does the rest. Choose 
from 14 models. All 


metal construction with heavy 


away” 
standard 


gauge, heliarc welded stainless 
Custom models built 


Write today for 


steel tanks 
fo spec ification 


full information 


FILMLINE CORP., Dept. BAU-57 MILFORD, CONN. 


from 


f all chemical solutions. 


LM TRANSPORT SYSTEM* 


hes and static marks. 


gins constant In 
ment trom roll to 
ly maintained 


Footage rem 
tent develop ' 
ol to be eas! 


“TEMP-GUARD” 


trol for 
naintains temperature con 
f 











Wustrated: Model R-15 lémm 

Reversal & Negative-Positive 

Processor. Variable speeds to 

1200 ft. per hr. From $2795.00 
ut 


Mirs. List Price Subject to Change 





- 


KeCENT FILMLINE INSTALLATIONS 
Atomn Energy Comm. «+ Bell Aircrafs 
* Du Pont + GE «+1 BM 
Carbide + United Aurcraft + 
earch Lab « U 


* Union 
U.S.N. Re 
S. Senate + UN - 


*Pat. Pending 


other an educational study of Boron 
The studio 
also announces a “just-delivered” 
picture for Lockheed Aircraft Cor- 


poration, Late 


as a gasoline additive. 


Senf’s Film Editorial Group 
Combines With Sound Masters 
@ In line with the modernization of 
its TV and industrial film produc- 
tion service, Sound Masters. Inc. has 
arranged with Charles R. Senf, Film 
Editorial Service, to occupy space 
adjacent to Sound Masters’ general 
offices and studios at 165 West 46th 
Street. New York. 

Senf’s Editorial Services will per- 
form all editorial work for the TV 
department of Sound Masters under 
Vice-President 


Howard T. Magwood, as well as for 


the direction of 
the Industrial Films department 
headed by \ ik e-President John H. 
Tobin. 

Charles Senf’s long history as a 
top film editor includes six years 
with Selznick International Pictures. 
ind he has edited 10 award winning 
industrial and documentary films. 
Among the many sponsors for whom 
Mr. Senf has edited TV commercials 
Machine & 
Foundry, Lincoln Mercury, Eastern 
Air Lines, United States Rubber. 
Knickerbocker Beer, Philco Corp.. 
Chrysler Corp., General Motors and 
General Electric, Ged 


ire Aleoa. American 


* . . 


Playhouse Pictures Releases 
Sample Reel of Commercials 
@ A 16mm sample reel of animated 
television commercials produced 
during the past six months by Play- 
house Pictures, Hollywood, is being 
loaned to advertising agencies and 
television advertisers. The reel in 
cludes the latest in animated open- 
ings, spot commercials and abstract 
designs. 

Featured on the sample reel are 
20 different commercials, among 


which are The Rope, New York Art 


Directors Club medal winner for 
1957. created for the Tennessee 
Ernie Ford Show (NBC- TV). 


through J. Walter Thompson; Little 
Bill, Federated Chic ago Advertising 
Club's 20-second winner, produced 
for the Commonwealth Edison Com- 
pany through Leo Burnett: and Ad- 
of the West. 


winner for 


vertising Association 


best local commercial 
Frank Taylor Ford agency. 

Sample reels are available on a 
from \. H. 
manager, Playhouse Pic- 
tures, 1401 N. La Brea Ave.. Holly- 
wood 28, California 1) 


loan basis Halderson. 


business 
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Muriel Rukeyser Doing Script 
on Community Race Problem 
* Muriel Rukeyser, a leading poet 
and author, has been assigned by 
Films, Ine. to 


script for a documentary film on the 


Dynamic write a 
problems of changing racial char- 
acteristics of neighborhood commu 
nities, 

The film will deal mainly with the 
problems of communities and the 
responsibilities communities have in 
protecting the fundamental rights of 
the 
portray the ebb and flow of the feel 


individual. It will attempt to 
ings of various members of the com- 
munity faced with racial change and 
how the unhealthy currents of mis 
understanding and ignorance can 
jeapordize the stability of a commu 
nity. 


Aiding Miss Rukeyser 


advisory committee will be a num 


as a script 


her of the nation’s leading experts 
in the field of human relations. They 
include George Schermer, Chairman 
of the Mayor's 
Human Relations for the city of 
Philadelphia: Algernon Black, the 
Society for Ethical Culture: Ed Rut 
N.Y. State 

Discrimination: 
NAACP: 
City and Suburban 
Galen Weaver, 


Christian 


Commission on 


Commission 
Madison 
James Scheurer. 
Homes. Ine 
Congregational 
Oscar Cohen, 
and Har 
old Lett, Division Against Discrim- 
state of New Jersey. 

The film will be released nation 


ally in the fall Ud 


* * * 


ledge 
ge, 
\gainst 


Jones, 


Churches: 


Anti-Defamation League: 


ination 


Editing Film Center Expands 
* Construction 


has begun 


on a 
second-story addition to iditing 
Film Center's building in Holly 
wood, California. The project is 


set for completion in Fall, with all 
facilities to be in operation October 
1, 1957. 


Accessible by elevator. the new 
second story will contain 60 new 
film storage vaults 25 «editing 
rooms Iwo projection rooms and an 


creative... 


FILMSTRIP 
ANIMATIO 


Ss 
N 


FILM-A-GRAPHS 


SLIDES 
VU-GRAPHS 


COMPLETE ART SERVICES 


NUMBER 5 + VOLUME 





office area When completed, total 
facilities at the Seward Street loca 
150) film 


i) editing rooms 


tion will include storage 


vaults, plus the 
projection rooms and office spaces 
The editing rooms, projec tion rooms 


offices he 


‘ ondi 


R 


and will air 
tioned 


B-G Music Library Adds 

16 Background Recordings 

* Sixteen new selections have been 
added to the B-G Library of Mood 
and Bridge Music. produced by the 
Audio-Master Corp., of New York 
City The records have been 
to back 


and are described as 


new 


created serve as veneral 
ground music, 


espec ially suited to synchronization 


with educational and industrial 
films 
The mood selections, most of 3 


minutes playing time, range trom 


the peaceful “Siesta, >to the roman 
tic “Under the Trellis.” 
“Victory & Triumph,” the humorous 
of Elves.” 
of “Sand ‘nh’ 
The B-G Library 
OOO tunes, 


the spi ited 


Surf.” 


“Fantasy 
imagery 
now consists of 
recorded by 


ilmost top 


| uropean ore hestras. Vd 


H‘lywood Film N. Y. Office 
Moves to Larger Quarters 
% The Hollywood Film Company's 
New York branch office has moved 
to larger quarters at 524 West 43rd 
Street, N.Y. 


The move was neces 


sitated by the need for additional 
warehouse space 
The new location has offices 


showrooms, and adequate space to 
warehouse the ¢ omplete line of HE 


produc ts and to assure prompt delis 


ery in the New York area Cus 
tomers in the Greater New York 
area are now assured of one day 


service, and shipping time to the re 
maining kastern Seaboard has been 
vreatly reduced 


Sheldon Kaplan is of 


charge ol 


the New York office, and is assisted 
by Vietor Phomas nd Martin 
Katzen. The Manhattan 
telephone number is 
LOngacre 3-1546 
a 
N‘tl Safety Congress, 
- Chicago, Oct. 21-25 
* The National Safety 
= Congress annual con 


National 
will meet 
October 

Head 
the 
Hotel 


12.0000 


vention of the 
Salety Council 
in Chicago on 
21-25 

quarters 
Conrad Hilton 
third floor 
re expected to attend 
tlhe 200) sessions 1 


Congress 


will be in 


Sore 
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Qur Specialty... 


scores of toy firms can tell you, there's no faster 
more forcetul way to put your message across than 
with a Holland-W man tlm 
For Holland-Wegman ts a OOU quar foot studio 
fully equipped and manned to plan, write and pro 
luce top calibre films in any category product sal 
| iblic relations, training, documentat television 
commercials 
Ww hat job 10 4 have tor // sida Wt Wal ile 1! iN 
ship-on-hil Phone or write us about it today! 


HOLLAND-WEGMAN PRODUCTIONS 


197 Delaware + Buffalo 2,N.Y. + Telephone: MAdison 7411 


SALESMANSHIP on film 


eeseseges| 

















COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE Source 


CAMERAS 


MITCHELL 
lémm 

35mm Standard 
35mm Hi-Speed 


35mm NC © 35mm BNC 


BELL & HOWELL 


Standard * Eyemo ® F 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 
35mm © 16/35mm 
Combination 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer * Bolex 


Blimps © Tripods 


DOLLIES 

Fearless Panoram 
Mc Alister Crab 
Platform © Western 
3 Wheel Portable 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 
Century 
Cable 
Spider Boxes 
Bull Switches 
imo Strong ARC Trouper 
10 Amps 110V AC 5000W 
2000W -750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 
Dimmers 


Reflectors 


ZOOMAR 35mm 


EDITING 


Moviolas 
Tables © Splicers 
Viewers (CECO) 


© Rewinders 


GRIP EQUIPMENT 
Parallels * Ladders 

2 Steps © Apple Boxes 
Scrims © Flags 

Gobo Stands 


Complete grip equipment 


SOUND EQUIPMENT 


Magnasync- magnetic film 


Reeves Magicorder 
Mole Richardson Booms and 
Perambulators 


Portable Mike Booms 
Portable Power Supplies to 


operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


FRANK C 


(+ AMERA Soll 


Dept. § 


ZUCKER 


IPMENT Calis 


315 West 43rd St., 


New York 36, NW. Y. JUdson 6-1420 

















EMPIRE PHOTUSOUND 


INCORPORATED 





Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN, 








Things to think about 
when you buy — 


Sound Slidefilm 
Machines 


Can you get replacement needles, tubes 
and lamps easily? 


Will you have to pay excess fares on 


planes? 
Must you have a shipping container when 
you ship from meeting to meeting? 
Is everything in one case? 
These points add up. 


Our machines are perfect 
on every point. 


Mc CLURE 


1115 W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 








GRANT TRAINS TO SELL: 


(CONTINTCED FROM PACE THIRTY-THREE) 


an insight into the business over a period olf 
years that it acts almost as an arm of the Grant 


( ompany 


Selected for Visual Presentation Showing 


Typical of Grant sound slidefilms might be 
three which were recently selected to be shown 
it the National Visual Presentation Association's 
annual Day of Visual Presentation in New York 
1 Sale Can Be A Service is a ten-minute film. in 
color photographed on location in a Grant store. 
lt emphasize « that suygestive selling is a Service 
to customers that can also bring more sales 
1 Cute Dish Takes Over is an all-cartoon film 
which points up good selling points in luncheon 
ette service. Clever and amusing, it is narrated 
by Arnold Stang \ third film shown at the 
NVPA was The Story of Two Sales Girls which 
demonstrates the prin iples of good housekeeping 


in the stores 


Wide Variety in Approach to the Subjects 


While all Grant films fall generally into a 
definite format-—10-12 minutes, color, embody 
ing Grant “language” and philosophy—the ap 
proach has a wide variety Some films are in 
spirational, others amusing: some are shot “live” 
in stores, others in studios: sometimes the films 
will combine straight photography graphics, art 
and cartoons 

Pop quality art, photography and sound are 
achieved through the efforts of Susan Wayne 
director in charge of slidefilms for Zweibel Pro 
ductions Sound engineering, recording and 


manufacturing of all Grant transcriptions is by 


he \ Vie tor 


30 Current Titles; Produce 12 Each Year 


At the present time 0 films are current and 
in regular use \s training sessions are gen 
erally held weekly, most Grant managers plan 
to use the regular new monthly film at one ses 
sion and from time to time show an older film 
on an appropriate subject at other weekly ses 
shors 12 films a year seems to be the optimum 
number for greatest effectiveness in the contin 
line program 

While some product films have become out 
dated and are withdrawn, procedural films have 


tlimost unlimited life and are regularly shown 


Below: ere ’ rant yeriiry iojec? 























Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive all Bell & Howell, 
Ampro and Victor 16mm projectors at 
synchronous speed. 


Projector can be instantly attached to Synchronous 
Motor Drive and quickly detached at any time in 
a matter of seconds. An outstanding feature is 
the flexible shaft which connects motor with pro- 
jector and permits smooth, quiet and steady opera- 
tion. No special technical knowledge required for 
installation and mounting. 

Write for more details and prices 
Available at leading dealers, or direct. 
CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manufactured 
by Cinekad. 
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| Extra Quality 


no warping 
no binding 


ho rubbing 
in... 





—— _ 


Compco 
professional reels & cans 


( ompco reels are sturdily construc ted 
of tough, special tempered steel. They 
won't warp or bend—eliminating film 
wearing and rubbing during projec 
tion and rewinding. Compco reels and 
cans are finished in scratch-resistant 
special baked-on enamel, You are 
assured a lifetime of protection with 
these extra quality products avail 
able in 600 ft. to 2500 ft. sizes 


Write today for Illustrated Circular on 
Reels and Cans 


COM PC O corporation 


2275 W. St. Paul Ave., Chicago 47, Ill. 





@ MOTION PICTURES 
@ FILMOGRAPHS 

@ SLIDE FILMS 

@ SLIDES 

@ TRAINING COURSES 

| @ TRAINING GUIDES 
@ FLANNEL BOARDS 


@ TV COMMERCIALS 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-7620 
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Above: 


(CONTINLED FROM Pitt OPPOSITH PAGI 


to new employees ind re-shown at intervals to 


old ‘ mnploye ts 


Cost Shared by Headquarters, Individual Stores 


The cost of Grant films averages about $7,000 
each for production This is paid by the com 
pany he idquarters office. although a portion of 
the cost is amortized by print and record charge 
which individual stores pay 


While all Grant films are designed wholly for 


internal use outside organizations are welcome 
to use them and are ine reasing|y doing sa) bor 
example tos. Navy ship's service stores are now 


using some of the films for training pur prose 
Other stores loan films to local women’s groups 


lo school 


Managers, Management Gratified by Results 


After revie wing the results of the jist four 
years training experience the Grant organization 


from lop management down to the newest store 


manager are enthusiasti« More and more well 
trained Grant people are being promoted mle 
the ranks of store managers And more and 
more store managers are now asking for ever 


more films to help them in thei important train 


nig jobs Vd 
kpIroR ’s NOTH Draining DAN) sales people mn 


650 stores in 41 states is no easy job but top 


professional talent in these sound slidefilms is 
helping get it done all Grant programs are 
handled by RCA Victor Custom Records bed 





G 


Library \- 

















A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 


For Details Write 


AUDIO-MASTER Corp. 
17 East 45th St. - New York 17, N. Y. 





















U, SALESMEN GET IN 
STORY GETS TOLD... 

A , . 
BD canons NEW | 


Sef gone 


* Theater Quality 
lémm Sound 
Projector 

* Film Safety Trips 

* Easiest to Use 

* Lowest in Cost j 

* Lightest in Weight 

* 50,000 Users 
Can't Be Wrong 

* Lifetime Guarantee 


Your Salesmen’'s Pal 

A 

Your customer enjoys a ‘ 
theater presentation on 


his desk. Sets up easily § 

in three minutes or 
less. You're in with your 
story You're out 


with ao sale 


Ideal for large 
screen projec 
tion too 


Complete with 


screen $298.50 

r-- : >a an @ one ees eee 

| Vrite for Free Catalog | 

| ! 
. 

| THE HARWALD co. | 

! 1216 Chicago Ave., Evanston, til, 

' Phone: Davis 86-7070 ' 

Las am am co am a os on Ge om ee oe on oe ewe a 





Send 
Your Film 
To The 
Complete 16MM 
Service 
Laboratory 


Unsurpassed for... 


| SPEED QUALITY 


Personalized 


SER VICE 


MOTION PICTURE LABORATORIES IN( 
Phone BRoadway §-2323 


1672 Union Ave., { Memphis 4, Tenn 
\ | 





Whi Wlast r Cb Mmanilty 
Vlour Fil Dw CICTUCS 
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NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 





EASTERN STATES 


e CONNECTICUT e¢ 


Rockwell Film & Projection Servy- 
ice, 182 High St., Hartford 


e MASSACHUSETTS e 


Cinema, Inc., 254 Clarendon St 
Boston 16 


°« NEW JERSEY e 


Slidecraft Co., 142 Morris Av 
Mountain Lakes, N. | 


Association Films, Inc., 
Elm, Ridgefield, N. | 


troad at 


e NEW YORK e 


Association Films, Inc., $47 Mad 
ison, New York 17 

Buchan Pictures, 122 W. Chip 
pewa St Kutlalo 

Crawford, Immig and Landis, 
Inc., ZOO Fourth Avenue, New 
York % New York 

The Jam Handy Organization, 
1775 Broadwas New York 19 

Ken Killiam Co. Sd. & Vis. Padts., 


; 


/ ) Prospect \ve Wie 
N. ¥ 


thurs 


Ss. Oo. SS. Cinema Supply Corp., 
Oo \W ral St New York 14 

Praining Films, Inc., 150) We 
ith St.. New York 19 


Visual Sciences, S9ORBS Suftern 


e PENNSYLVANIA e 


J. P. Lilley & Son, 928 N 
Iilarrisburg 


tral St 


Pictures, Inc., 4729 
Philace Iphia 9 
Handy 


Phom 


Lippincott 
Ludlow St 


The Jam 


Pittsburgh 


Organization, 
/bnith O148 


e WEST VIRGINIA e 


B. S. Simpson, SIS Virginia St 
W Charleston Dickens 6 
hy 1 


SOUTHERN STATES 


e FLORIDA e 


& Studio, 
Po 4On 


Laboratories 
Suburb 
Jacksonvalle 


Norman 
\! lington 
KOON 


« GEORGIA . 


Colonial Films, 7! Walton St 


N \\ Alpine 78 Atlanta 
Stevens Pictures, Inc., 101 Walton 
St... N. W Atlanta 


USE 





« LOUISIANA e« 


Stanley Projection Company, | 117 


Bolton Ave., Alexandria 


Stevens Pictures, Inc., 1307 Tu 


lane Ave New Orleans 

Delta Visual Service, Inc., 815 
Poydras St., New Orleans 12 
Phone: RA 9061 


e MISSISSIPPI e 


Herschel Smith 
Ro if h St 


Company, 119 
Jackson 110 


e TENNESSEF e 
Southern Visual Films, 687 Shrine 


Bldg Memphis 


Education 
troad St., Nash 


Tennessee Visual 
Service, 416 A 
ville 


e VIRGINIA e 


Tidewater Audio-Visual Center, 
Cameraland Bldg., £29 South 
em Shopping Center, Nortolk 


Phone jt LILI 


MIDWESTERN STATES 


e ILLINOIS e 


American Film 
kiehth Street 


Registry, 24 | 
( hicago ) 
Association Films, Inc., 561 Hill 
grove, LaGrange, Illinois. 
Atlas Film Corporation, I111 
South Boulevard, Oak Park 
The Jam 

aa) NX 

| 


Handy Organization, 


Michigan Ave., Chicago 


Midwest Visual Equipment Co., 
518 Devon Ave., Chicago 45 


e MICHIGAN e 


Engelman Visual Education Serv- 
me, 1794.56 Woodward Ave . 
Detroit | 


The Jam Handy Organization, 
B®! KF. Grand Blvd., Detroit 
1] 

Capital Film Service, 224 Abbott 


Road, East Lansing, Michigan 
e OHIO e 


Ralph V. Haile & Associates, 326 
Lk. Fourth, Cincinnati 2 


e OHIO e 


Academy Film Service, Inc., 


2110 Payne Ave., Cleveland 
14 

Fryan Film Service, 1810 F. 12th 
St., Cleveland 14 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 

The Jam Handy Organization, 
Davton. Phone ENterprise 
62RD 

Iwyman Films, Inc., 400 West 
First Street, Dayton 

M. H. Martin Company, 1118 


Lincoln Way I Massillon 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 
Clausonthue Audio Visual, 1572 
Ek. Walnut St., 


Coast Visual Education Co., 5620 
Hollywood Blvd., 


OR 


Pasadena. 
Hollywood 


Hollywood Camera Exch., 1600 
Cahuenga Blvd., Hollywood. 
The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lywood 28. 


Ralke Company, 829 S. Flower 
St Los Angeles 17 Phone: 
IR. 8664 

Ss. O. S. Cinema Supply Corp., 


6331 Hollywood Blvd., Holly 
wood ?8 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 57 
SAN FRANCISCO AREA 


Associated Films, Inc., 799 Steven 
son St., San Francisco 

Photo & Sound Company, 116 
Natoma St., San Francisco 5. 

Westcoast Films, 550 Battery St., 
San Francisco 11 


e COLORADO e 


Audio-Visual Center, 28 fF 
Ave., Denver 3 


Ninth 


e OREGON e 


Moore’s Motion 
SN. W. 9th 
Oregon 


Picture Service, 
Ave., Portland 9, 


e TEXAS e 
Association Films, Inc., 1108 Jack 
son Street, Dallas 2 


e UTAH e 


Deseret Book Company, Box 953, 
Salt Lake City 10. 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 





Animation Table Announced 
by J. G. Saltzman, Inc. 
* A new unit 


title production, Compound 


for animation and 
Table 
Model 130C, has been announced by 
J. G. Saltzman, Inc., New York 
City, distributor for Caesar 
Manufacturing, Ine. 

The 


platen. 9x12 o1 


sales 


counterbalanced 
14x20, 


interchangeability. 


unit has 
with zero 


registration for 





= 


It is equipped with Pantagraph Aria 


and Spindle Disconnect for floating 
action (12”x20” movement, larger 
to order). It has an opening for 


underneath lighting. 


The Compound Table Model 
130C is complete with counters and 
movable peg bars. yy 


Cathedral Films Names Brock 
Regional Sales Manager 
@ Appointment of Claude bE. Brock 
as regional sales manager in the east 
and southeastern states for Cathe 
dral Films, Ine. of Burbank. Cali 
fornia, has been announced — by 
James K. Friedrich, president 
Brock will work under the dire 
tion of Clifford Howeroft, Cathedral 
sales manager, supervising the rent 
al and sale of Cathedral productions. 
Brock was 
ern regional manager for Encyclo 
He is 


audio-visual chairman for the Geor- 


Previously southeast 


paedia Britannica Films, Ine. 


gia Council of Churches and serves 
on the official board for the Peach- 
tree Road Methodist Church in his 
home city of Atlanta, Georgia led 
Jersey Bell Film Popular 

@ To keep up with audience de- 
New Jersey Bell lele- 


phone Company is showing its new 


mand, the 


film. This is New Jersey, three times 
daily in a Newark department 


store. i 





SALES REPRESENTATIVE 
WANTED 


Sales representative wanted for 
fast growing production com 
pany. Will consider part time 


representative. 
Write giving full details to 


Box BS-8B 
BUSINESS SCREEN 


7064 Sheridan Rd. * Chicago 26, Ill. 
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RIGHT OFF THE REEL: 


(CONTINUED FROM PAGE TWENTY-FOUR) 


him selected for showing at Harrogate will re 
ceive a certificate of participation. i) 
Georgia Visual Education Specialist 

Gets 1957 Farm Film Foundation Award 


* J. Aubrey Smith, visual education specialist 
at the University of Georgia's College of Agri 
Athens, has Film 
Foundation Improvement Award 
for 1957. The award, $500 and a framed cer 
tificate 


culture, received the Farm 


Professional 

was made on July 17 at the conclusion 
of the 1957 convention of the American Associa 
tion of Agricultural College Editors. Mr. and 
Mrs. C. Dana Bennett of Washington, D. C., rep 
resenting the Farm Film Foundation, made the 
presentation. 

An extension specialist at the Georgia institu 
tion, Smith has been doing visual education work 
since 1944, 
standing contributions to the production of edu 


cational motion pictures in the field of agri 


culture bed 


The award was based on his out 


Athletic Institute’s New Film Guide 


* A handy little guide to the visual aids for 
sports and recreation sponsored by The Athletic 
Institute of Chicago has just been issued by this 
group. This pocket-size booklet lists six 16mm 
motion pictures, 33 35mm _ sports instructione| 


slidefilms and 49 guides and handbooks on popu 


lar U.S. sports and promotional activities. You 
can get it free by writing The Athletic Institute, 
209 South State Street, Chicago 4, Illinois Lad’ 


Disney’s “Alaskan Eskimo” Now in 16mm 


* First of the films in Walt Disney's new factual 
series titled “People and Places” is The Alaskan 
Eskimo, and this colorful documentary photo 
graphed by Disney's top team of Al and Emma 
Millotte has just been released in lOmm. The 


film is available under both daily 


rental and 


lease purchase plans Write to Educational 
Division. Walt Disney Productions, Burbank 
Cal. for source nearest you Ld 


New Caterpillar Film on Road Problem 


* That tangled mess of trafhe 


age and nauseous fumes that marks the 


accident: wreck 
‘other 
ide” of the American road, so urgently in need 
of new construction to handle the annual influx 


of new drivers, Is covered in a complete new 


Caterpillar Tractor Company film, aptly titled 
Road Block . 
This 22-minute color film shows how groups 


at odds with one another can help clear the way 
for sorely needed road improvement by resolving 
differences. A 


anothe: 


their salute to Caterpillar for 
important contribution, matching this 
company’s earlier film The Perfect Crime, which 
dramatized the need for action in Hnproving our 
Modern Talking 
Picture Service exchanges have both pictures for 
your use, bad 


roads to save lives and money. 





Live Action. 





FULD. . . pnsanscshiviiinn 


for sales promotion «+ public relations + sales 


training * advertising + industrial development 


Motion Pictures * Slide Films * Television Shows and Spots 
Trailers * 16-35mm * Color * B/W * Sound * Animation 


COMPLETE LABORATORY |SERVICES 





AND FACILITIES FOR PRODUCERS 


| Printing + Processing + Recording + Special 
| Effects * Photo and Sound Editing and Cut- 
| ting * Sound Stage. Company occupies 14,000 


| square feet and custom tailors services to meet 
your needs. 

beeland-wood films, inc. | 
752 Spring Street, N.W. 
Atlanta, Ga. | 





NUMBER 5 + VOLUME 18 + 1957 





EQUIPMENT SALE 


Our Sound Stage 1s being closed to make 
room for expanded sound rec ording facili 
ties for producers. The following list is only 
a small part of the equipment that is avail 
able. Items will be priced ona negotiated 


basis 


Cameras: 
Howell 


Pros, silent and sound; 


lomm Bell & 
1200 


Cine Sper ials; 


Specialists Auricon Super 
| | 


lomm Maurers 
. 7. 


Matched sets of Ektar and Cooke 


Zoom lens 


lenses 


MR mike boom. Exposure meters 
Matte boxes. Blimps. 


Tripods Camera 


Mitchell 
Irieyele 


Sper d 


finder 
dollies 


Graphic still camera 


motors 


Lights: MR 2000W spots and stands, MR 
double broads. 750W 
sets. Bulbs. Cables, 


tary converter \( 


Color-Tran 


breakups. Ro 


spots 
boxes 
generator 


Pelaskool promple 1 Ih lats 


acenery prope 
* * * 


Sound Equipment: 35mm Simplex optical 
Reeves PV 
recorders and 


ria ks 


dummies 100 lomm magneti 


mixers Speakers mikes 


amplifiers 


Laboratory Equipment: Fonda positive 


negative developing machine 
* . 7 
Carlson reduction printer 
. . . 


Hundreds of other items. Write for 
mimeographed list or phone FEderal 35-4000 
for further information 


BYRON, INC. 
1226 Wisconsin Avenue 
Washington 7, D. C. 











IT’S NO BULL! 
fi, 

FILM 

18D ver 


will splice Ve , 
permanently “\, 






1 02. 40¢ an A 
Ye pt. 1.50 \ 4 
1 pt. 2.50 ——_—_— 


Please include lostage with order ~ 


Write ter tree sample 








Dealer Inquiries Invited 


FLORMAN & BABE 
a4 6’ ” 7 f iT 
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BUSINESS SCREEN BOOKSHELF SERVICE 





Your Convenient Mail Order Source for Useful Audio-Visual Books and Guides 


BOOKS ON PRODUCTION TECHNIQUE: 


101 — American Cinematographer Hand Book and Reference 
Guide, by Jackson J. Rose. A convenient source of the basic 
facts concerning photographic materials, methods and 
equipment. Ninth edition, 551 page $5.00 


102 — Film and Its Techniques, by Raymond Spottiswoode. An 
encyclopedic treatment of the documentary film — trom 
idea to script and through all the steps of production, Uni 
versity of California Press, 505 page $7.50 


10% ljmm Sound Motion Pictures, by W. H. Offenhauses Jr 
A comple te manual for the professional or amateur lomm 
producer, Interscience Publishers, Inc., 565 pages...$11.50 


104 — Painting with Light, by John Alton. A discussion of th 
technical and artistic aspects of lighting 
used and where thes 


what lights are 
are placed how to make sure natural! 
livhit is correct Phe Macmillan Co il page $6.75 


105 — Handbook of Basic Motion-Picture Techniques, by binil I 
Brodbeck. Basic know how for both amateurs and protes 
sionals. McGraw-Hill Book Company, Inc., 307 pages. $6.50 


106 — The Recording and Reproduction of Sound, by Oliver 
Read. A comple te, authoritative discussion of audio in all 
its phases. Howard W. Sams & Co., Inc., 800 pages $7.95 


107 — Stereo Realist Manual, by Willard D. Morgan, Henry M 
Lester and 14 leading 3-D experts. A complete manual of 
modern 35mm stereo photography illustrated with 3-D 
photos in color and black and white. A special viewer is 
included in the book. Morgan and Lester, 400 pages. $6.00 


108 The Fechnique of Film Editing, compiled by Karel Reisz 


lor the British Film Academy, A practical analysis of the 
problems of film editing by 10 experienced film makers 

a guide for film editors and TV directors. Farrar, Straus 
and Cudahy, 282 pages $7.50 


109 — Preparation and Use of Audio-Visual Aids, by Haas and 
Packer. Practical step by step instructions on how to pre 
pare and use visual aids effectively, Prentice-Hall, Ine. 
HI pages $6.65 


TELEVISION PLANNING AND PRODUCTION: 


201 — The Handbook of TV and Film Technique, by Charles W 
Curran. A non-technical production guide for executives 
covering film production costs, methods and processes 
Includes a section on the production of films for TV 
programs and commercials. Pellegrini and Cudahy, 120 
pages $3.00 

202 — Movies for TV, by John H. Battison, A comprehensive 
technical guide to the use of films in television program 
ming. Covers the basic principles of the medium, equip 
ment, program planning, Macmillan Co., 376 pages....$5.00 


203 — Color Television Standards, edited by Donald G. Fink. A 
digest of the National Television System Committee's ree 
ords on color tele vision, McGraw Hill Book Company, Inc 
20 pages $8.50 

204 The Television Commercial, by Harry Wayne McMahan 
\ new and enlarged edition of this practical manual on 
television advertising. Shows how to create better com 

mercials, both trom advertising and film production view 

points Hastings Elowus 25 pages $6.50 


206 — Staging TV Programs and Commercials, by Robert | 
Wade, A handbook aimed to help in solving the physical 
production problems of “live” television programming 

Hastings House, 210 pages $6.50 


208 — How to Direct for Television, by William I. Kaufman 


Nun top IV directors tell, in their own way, how to pre 


pare for a director's job and make a success of it. Hastings 
House, 06 pages $2.50 





209— An Ad Man Ad-Libs on TV, by Bob Foreman. Here ts 
every facet of TV, as seen through the eyes of a man in 
this business since its beginning. This amusing book con 
tains a wealth of information for the neophyte as well as 
the experienced, Hastings House, 173 pages $4.50 

210—How To Get Rich In TV—Without Really Trying, by 
She phe rd Mead 
im the 


\ hilarious treatment of “case histories 
IV business, liberally sprinkled with clever can 
toons. A good gilt item for those in TV or people who 
wish they were. Simon and Schuster, 180 pages $2.95 


GENERAL REFERENCE BOOKS: 


401 —The Dollars and Sense of Business Films, by the Films 
Steering Committee of the A.N.A. An analysis of the actual 
cost and circulation records of 157 important business firms 
\ssociation of National Advertisers, 128 pages $2.00 

02 — How To Use a Tape Recorder, by Dick Hodgson and H 
Jay Bullen. Aimed to help business and home recordes 

owners learn how to get lull value trom their machines 
Ope ns a new world ol potentials lor tape recorders 
Hastings House, 209 pages $4.95 

103 — Selling Color to People, by Faber Birren, De voted wholly 
to the commercial uses of color in reaching, influencing 
and selling the American public. Contains a 5,000 word 

chapter on the medium of color television. University 

tooks, 219 pages $7.50 


AUDIO-VISUAL METHODS & MATERIALS: 


401 — Audio-Visual Methods in Teaching — Revised Edition, by 
Edgar Dale. A review of the Audio-Visual field, both its 
theory and practice. Colorfully illustrated. The Dryden 
Press, 520 pages $6.25 

403 — Audio-Visual Aids to Instruction, by McKown & Roberts 
How to program audio-visual devices for education. M«¢ 
Graw-Hill Book Co., 493 pages $4.75 

404 — The Audio-Visual Reader, edited by James S. Kinder and 
F. Dean McClusky. Philosophy, theory, research and audio 
visual instruction in teaching materials in the school sys 
tem. Wm. C, Brown Co., 378 pages $5.75 

405 — Audio-Visual Tec hniques, by Chandler & Cypher. A guide 
to enriching the curriculum with a wide variety of audio 
and visual materials. Noble and Noble, 252 pages......$3.50 


PERIODICALS AND GUIDES: 


501 — Business Screen Magazine. The national journal of audio 
visual communications in business and industry. A full 
year's service, eight issues $3.00; two years $5.00 


502 — The Audio-Visual Projectionist’s Handbook. A two-color 
portfolio of ideas and pointers for presenting a better 
audio-visual program. Business Screen $1.00 

503 — The National Directory of Safety Films. A catalog of more 
than 950 subjects including 1956 additions. National Safety 
Council $1.00 


DETACH AND MAIL WITH YOUR CHECK TO 


BUSINESS SCREEN BOOKSHELF 
7064 SHERIDAN ROAD © CHICAGO 26, ILLINOIS 


Please ship the following (indicate by number) 


Total amount enclosed $ 
Nome 
Firm or School 
Address 


City Zone Stote 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 
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NOW 


MOVIELAB | 








e l6mm-35mm 





Negative - Positive Processing 


Plus exclusive ADDITIVE 


scene to scene—color balanced 


KODACHROME printing 











MOVIELAB BUILDING, 619 W. 54th ST, NEW YORK 19, WN. Y., JUDSON 6-0360 





COLOR CORPORATION 


























JAM HANDY 








Protection 


Safe tor keeping product information under 


cover until the time of impact 


skilled in helping to get new activities prepared 


ind implemented without disclosure 


Ihe Jam Handy Organization is well set up 


Dy previous program planning and ex perience 
tO maintain security while getting your job done 


right ind right on time 





— 


